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1991:  THE  CHALLENGE  F  /  assa 

“Our  news  products  are  our 

lifeblood.  How  good  they  are  over  ^ ,  ^ssrfisi 

time  determines  our  success _  .  ^ 

We  are  creeping  forward.  But  ' 

creeping  isn’t  enough . . 

—  John  J.  Curley,  rem 

Gannett  chairman,  president  and  _ 

CEO,  on  the  launch  of  NEWS  2000 

1991:  THE  GROUNDWORK 
“I  thought  you’d  never  ask.” 

—  Reader,  Lansing  (Mich.)  State  Journal 

Gannett  newspapers  surveyed  and  spoke  with 
more  than  100,000  people  nationwide.  Then  they 
focused  coverage  on  the  topics  those  folks  said 
mattered  most  to  their  communities,  recommitted 
themselves  to  hard-hitting  First  Amendment 
journalism,  and  sought  new  ways  to  tell  stories  and 
present  information. 

1992:  THE  IMPACT 

“What  a  wonderful  difference.” 

—  Reader,  The  Desert  Sun  at  Palm  Springs,  Calif. 

^  Computer-assisted  reporting  in  Lansing,  Mich., 
showed  that  property  owners  shouldered  too  heavy 
a  tax  burden. 

^  Aggressive  reporting  in  Muskogee,  Okla., 
prompted  police  to  clean  up  a  neighborhood 
plagued  by  crack  houses  and  gang  fights. 

A  A  caring  columnist  in  Des  Moines  rallied  a 
statewide  effort  to  renew  a  dying  town. 

^  Televised  editorial  endorsement  interviews 
allowed  thousands  of  Palm  Springs  residents  to  see 


I  and  hear  candidates  make 

" — ^  L  ^  their  cases. 

‘***”‘’'1  t  ^  Newspaper-led  community 

\  forums  deftised  racial  tension  in 

~  '  Shreveport,  La.,  and  Des  Moines. 

^  Special  news  sections  explained 
^ snrr  the  causes  behind  community 

-  problems  and  suggested  solutions 

in  Detroit,  Rochester,  N.Y.,  Niagara  Falls,  N.Y., 
Reno,  Nev.,  Shreveport  and  Brevard  County,  Fla. 

^  Newspaper-community  partnerships  rallied 
support  for  community  projects  in  Rockford,  Ill., 
and  Richmond,  Ind. 

A  Readers  in  city  after  city  found  it  easier  to  use 
the  information  in  their  newspapers  as  staffers 
found  new  ways  to  tell  stories  -  from  full-page 
graphics  to  a  collection  of  short  stories  in  the  place 
of  a  single,  long  article. 

^  Everyday  people  sat  on  advisory  committees  and 
suggested  stories,  critiqued  coverage  and  helped 
newspapers  better  understand  -  and  cover  -  the 
diversity  of  their  communities. 

1993:  THE  FUTURE 

“The  dividends  we  reap  (from  NEWS  2(K)0)  will 
grow  as  time  goes  on.” 

—  John  J.  Curley, 

“State  of  the  Company”  speech,  Dec.  8, 1992 

There  will  be  new  features,  new  sections, 
new  forms  of  interaction  with  readers , . .  along 
with  more  hard-nosed  reporting  and  community 
leadership. 

And  more  people  will  read  Gannett  newspapers 
more  often  as  our  newsrooms  continue  to  focus  on 
the  changing  needs  of  readers. 


OOAhNEIT  N^S 
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When  San  Francisco  Examiner  readers  speak,  city  officials  listen. 


The  success  of  FIRST  PERSON  led  to  a  second 
interactive  series —  FAT  CITY.  Readers  call  in  news 
tips  about  waste  in  government  and  misuse  of 
public  property.  This  whistle-blowing  program  now 
receives  about  150  calls  a  month. 

One  tip  led  to  a  report  that  The  City  spends 
an  estimated  $4  nrillion  a  year  on  personal  aides  to 
fire-chiefs.  Another  revealed  excessive  sick  leave  at 
City  Hall.  A  third  imcovered  a  plan  to  more  than 
double  the  number  of  bureaucrats  in  a  program  to 
help  poor  children. 


First  person  started  with  one  mother's 
complaint  about  the  lack  of  city  services  for 
families  with  children.  It  has  grown  into  a  forum 
where  citizens  sovmd  off  about  what  they  love  or 
lament  about  San  Francisco.  The  FIRST  PERSON 
dialogue  has  included  contributions  from  angry  crime 
victims,  the  superintendent  of  schools  and  ninth  graders 
who  wrote  about  what  keeps  San  Francisco  from  being 
a  perfect  city.  Investigation  of  complaints  has  led  to 
major  news  stories —  and  action  by  city  officials. 

When  FIRST  PERSON  looked  into  complaints 
about  slow  response  times  to  911  calls,  we  imcovered 
severe  understaffing  and  deplorable  working 
conditions.  The  City's  Board  of  Supervisors  is  now 
demanding  major  changes  in  police  department 
practices  and  the  mayor  is  responding. 


FIRST  PERSON  and  FAT  CITY— giving  readers 
a  voice  that  is  heard. 


At  TMS,  we  are  proud  to  have 
represented  Mike  Peters’  Mother 

Goose  &  Grimm  since  its  launch  Ideas  that  work, 
in  1 984.  Now  we’re  delighted  to 
also  be  representing  his  Pulitzer 
Prize-winning  cartoons  from  the 
Dayton  Daily  News. 

435  North  Michigan  Avenue  •  Chicago,  IL  60611  •  (312)  222-4444  •  (800)  245-6536 


Tribune  Media  Services 


MARCH 


EditDr(^PubMier 

CALENDAR  OF  EVENTS 

iANUMT  nMHIMY 


12  123456  123456 

3456789  789  10  11  1213  7  8  9  10  11  1213 

10  11  12  13  14  1516  14  15  16  17  18  1920  14  15  16  17  18  1920 

17  18  19  20  21  2223  21  22  23  24  25  26  27  21  22  23  24  25  26  27 

25  26  27  28  29  30  28  28  29  30  31 

JANUARY 

2 1  >23 — Tennessee  Press  Association,  Winter  Convention,  The 
Sheraton  Music  City  Hotel,  Nashville,  Tenn. 

22-24 — Kentucky  Press  Association,  Winter  Convention,  The  Exec¬ 
utive  Hotel,  Louisville,  Ky. 

28- 30 — North  Carolina  Press  Association,  Winter  Meeting,  The 
Friday  Center,  Chapel  Hill,  N.C. 

29- 3 1  — Michigan  Newspaper  Association,  Annual  Convention, 
The  Amway  Grand  Plaza  Hotel,  Grand  Rapids,  Mich. 

29-3 1  — Minnesota  Newspaper  Association,  Annual  Convention, 
The  Radisson  South  Hotel,  Bloomington,  Minn. 

31-2/3  — Suburban  Newspapers  of  America,  Winter  Publishers 
Conference,  TTie  Marriott  Mountain  Shadows  Resort  and  Club,  Scotts¬ 
dale,  Ariz. 

FEBRUARY 

4-6 — New  England  Press  Association,  Annual  Convention  and  Trade 
Show,  The  Park  Plaza  Hotel,  Boston,  Mass. 

4- 6 — Oklahoma  Press  Association,  Mid-Winter  Conference  and 
Expo,  The  Lincoln  Plaza  Hotel,  Oklahoma  City,  Okla. 

5- 6 — California  Chicano  News  Media  Association,  journalism  Op¬ 
portunities  Conference  for  Minorities,  TLie  Westin  Bonaventure  Hotel, 
Los  Angeles,  Calif. 

5-6 — Virginia  Press  Association,  Winter  Meeting,  The  Marriott  Ho¬ 
tel,  Richmond,  Va. 

10- 1  2 — Ohio  Newspaper  Association,  Annual  Convention,  The 
Hyatt  Regency  Hotel,  Columbus,  Ohio. 

11- 1 4 — California  Newspaper  Publishers  Association,  Annual  Con¬ 
vention  and  Trade  Show,  The  Fairmont  Hotel,  San  Jose,  Calif. 

1  9-21  — Alabama  Press  Association,  Winter  Convention,  The  Mar¬ 
riott  Hotel,  Huntsville,  Ala. 

25-27 — National  Press  Photographers  Association,  Digital  Photo 
Conference,  The  Sheraton  Hotel,  Washington,  D.C. 

28-3/3  — Inland  Press  Association,  The  Hotel  Del  Coronado,  San 
Diego,  Calif. 

Seminars/Workshops/Clinics 

JANUARY 

22-23 — Newsday,  Job  Opportunity  Conference,  The  LaGuardia  Air¬ 
port  Ramada  Hotel,  New  York,  N.Y. 

22-24 — Foundation  for  American  Communications,  “Economic 
Challenges  of  the  Next  Four  Years”  Seminar,  The  Sheraton  La  Reina 
Hotel,  Los  Angeles,  Calif. 

24-29 — American  Press  Institute,  City  and  Metro  Editors  Seminar 
(over  75,000  circulation),  API  Headquarters,  Reston,  Va. 

24-29 — American  Press  Institute,  Design  and  Graphics  Seminar, 
API  Headquarters,  Reston,  Va. 

24- 29 — Poynter  Institute,  “New  Leaders  in  the  Newsroom”  Seminar, 
Poynter  Institute,  St.  Petersburg,  Fla. 

25- 27 — Newspaper  Association  of  America,  “Planning  for  Tomor¬ 
row:  Tools  for  Results”  Strategic  Planning  and  Market  Development 
Workshop,  The  Hilton  Hotel  and  Towers,  Atlanta,  Ga. 

25-27 — Rochester  Institute  of  Technology,  “Getting  Started  in  Total 
Quality”  Seminar,  RIT  Technical  and  Education  Center  of  the  Graphic 
Arts  Industry,  Rochester,  N.Y. 
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About  A\TOids 

National  Newspaper  Pacemakers  Winners.  The 

Associated  Collegiate  Press  honored  the  1991-92  National 
Newspaper  Pacemakers  at  the  National  College  Media  Con¬ 
vention,  co-hosted  by  ACP  and  College  Media  Advisers. 
The  competition  is  sponsored  by  ACP  and  the  Newspaper 
Association  of  America  Foundation. 

Entries  were  divided  into  three  categories:  two-year  col¬ 
leges,  four-year  non-dailies  and  four-year  dailies. 

The  two-year  winners  were:  Wariuhoop,  El  Camino  Col¬ 
lege,  Torrance,  Calif. ;  Metropolis ,  Miami-Dade  Community 
College,  Miami;  NECC  Observer,  Northern  Essex  Com¬ 
munity  College,  Haverhill,  Mass.;  The  Lookout,  Lansing 
Community  College,  Lansing,  Mich.;  and  The  Times,  Mil¬ 
waukee  Area  Technical  College,  Milwaukee. 

Four-year  non-daily  winners  were:  The  Review,  Uni¬ 
versity  of  Delaware,  Newark;  The  Emory  Wheel,  Emory 
University,  Atlanta;  The  Sagamore,  Indiana  University- 
Purdue  University  at  Indianapolis;  College  Heights  Her- 
aid.  Western  Kentucky  University,  Bowling  Green,  Ky.; 
and  the  Student  Voice,  University  of  Wisconsin,  River 
Falls. 

Four-year  daily  winners  were:  The  Oracle,  University  of 
South  Florida,  Tampa;  Indiana  Daily  Student,  Indiana  Uni¬ 
versity,  Bloomington;University  Daily  Kansan,  University 
of  Kansas,  Lawrence;  the  State  News,  Michigan  State  Uni¬ 
versity,  East  Lansing;  the  Daily  Tar  Heel,  University  of  North 
Carolina,  Chapel  Hill. 

Times  Mirror  Fellowship.  The  Times  Mirror  Center 
for  the  People  &  the  Press  and  the  University  of  Marlvand’s 
School  of  Public  Affairs  have  initiated  a  fellowship  program 
designed  to  foster  scholarly  study  of  Times  Mirror’s  research 
activities. 

Maxine  Issacs,  a  doctoral  candidate  at  the  school,  has 
been  named  the  university’s  first  Times  Mirror  fellow.  She 
will  participate  in  the  design  analysis  and  reporting  of  a  se¬ 
ries  of  public  policy  studies  planned  for  release  in  1993. 

Associated  Press  Managing  Editors  Awards.  The 

Vienna  bureau  of  the  Associated  Press,  headed  by  Alison 
Smale,  and  Santiago  Lyon  of  Cairo,  an  AP  photographer, 
were  honored  by  the  Associated  Press  Managing  Editors 
association  for  deadline  news  and  spot-news  photo  cover¬ 
age  of  the  civil  war  in  Yugoslavia.  They  were  among  seven 
recipients  of  Top  Performance  awards  at  APME’s  annual 
convention. 

Special  correspondent  Nancy  Shulins  earned  the  feature 
award  for  her  story  about  a  woman  who  was  a  member  of  a 
Stone  Age  tribe  in  the  Amazon  jungle  who  married  an  Amer¬ 
ican  anthropologist. 

Newsmen  Richard  Pettys,  Atlanta  bureau,  and  Bill  Poovey 
and  jay  Reeves,  Montgomery,  Ala.,  bureau,  shared  the  en¬ 
terprise  reporting  prize.  Pettys  was  honored  for  uncovering 
a  slush  fund  in  the  Georgia  Legislature;  Poovey  and  Reeves 
disclosed  the  use  of  a  state  airplane  by  the  governor  of  Al¬ 
abama  for  out-of-state  preaching  trips. 

Elise  Amendola  of  Boston  was  honored  for  her  feature 
photograph  of  Atlanta  Braves  catcher  Greg  Olson  flipped 
on  his  head  during  the  1991  World  Series. 

Aviva  Brandt,  Charleston,  W.Va.,  was  named  winner  of 
the  12th  annual  John  L.  Dougherty  award  for  excellence. 
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THE  LEADING  EDGE 

by  Michael  Conniff 

Enter  the 

Personal  Newspaper 


^fiere  has  never  been  a  moment  quite 
like  it  in  the  history  of  technology:  a 
time  when  hardware  and  software  have 
finally  caught  up  with  the  power  of 
ideas. 

It  was  not  always  so,  and  misguided 
notions  about  the  future  litter  the  past 
like  so  many  corpses.  The  failures  — 
videotex,  public  access,  teletext,  cable- 
text  —  have  led  some  newspaper  plan¬ 
ners  to  the  faulty  conclusion  that  new 
technologies  were  nice  to  have  but  not 
central  to  the  mission  of  the  newspaper. 

Nothing  could  be  further  from  the 
truth  or  more  fatal  to  the  nascent  con¬ 
ception  of  the  newspaper  as  we  will 
come  to  know  it  in  the  next  century. 

These  first-generation  technologies 
failed  in  large  part  because  they  were 
aimed  at  a  general,  mass-market  reader- 
ship  that  exists  today  only  in  history 
books  deep  in  the  stacks  of  journalism 
school  libraries. 

In  the  1980s,  at  a  time  when  the  me¬ 
dia  market  was  de-massifying  into  thou¬ 
sands  of  specialized  publications  and 
dozens  of  targeted  television  channels, 
newspapers  were  trying  to  keep  it  all  to¬ 
gether  via  the  power  of  technology. 
With  this  first  wave  of  new  technolo¬ 
gies,  newspapers  tried  to  be  all  things  to 
all  people  rather  than  all  things  to  one 
person. 

Timing  is  everything  in  new  technol¬ 
ogy,  and  the  time  is  right  for  a  new  no¬ 
tion  falling  into  place  at  newspapers 
around  the  country.  In  this  space,  we 
will  refer  to  the  phenomenon  as  the 
Personal  Newspaper(PN).  The  PN  is 
the  marriage  of  newspapers  and  direct 
marketing  techniques,  a  process  where- 


(Conniff  is  senior  editor  of  the  Kelsey 
Report,  an  electronic  directory  market 
intelligence  service,  and  a  regular 
contributor  to  the  Technology  page  of  the 
San  Francisco  Examiner.) 


by  newspapers  are  deploying  new  tech- 
nol-jgies  —  both  print  and  electronic  — 
to  deliver  a  personal  package  of  news 
and  advertising  as  defined  by  each  indi¬ 
vidual  consumer. 

By  our  definition,  the  rise  of  the  PN  is 
analogous  in  the  newspaper  industry  to 
the  impact  of  the  personal  computer,  on 
a  mainframe  world  dominated  by  IBM. 
The  introduction  of  the  PC  changed  the 
world  and  made  IBM  into  a  dinosaur  in 
a  decade’s  time.  The  PN  will  exert  the 
same  kind  of  pressure  on  the  newspaper 
world. 

II 

H  ■  ow  then  for  a  newspaper  to  enter 
the  world  of  the  PN  ? 

The  best  way  to  start  is  to  begin  with 
the  PN  as  a  logical  extension  of  what 
the  newspaper  has  always  done  for  its 
readership.  Newspapers  “bundle”  or 
bring  together  a  cornucopia  of  informa¬ 
tion,  but  readers  automatically  tailor  it 
to  their  individual  needs. 

The  policy  wonk  devours  the  front 
page  first.  The  reader  looking  for  a  job 
goes  immediately  to  the  classifieds  sec¬ 
tion  without  a  thought  about  American 
soldiers  in  Somalia.  Others  find  their 
way  to  the  comics  or  the  crossword  puz¬ 
zle.  The  sports  nut  arrives  ritualistically 
at  Sports. 

On  and  on  it  goes  every  day  of  the 
year  —  each  reader  unbundling  the 
packages  editors  have  so  carefully 
brought  together,  tailoring  the  mass- 
market  publication  to  his  individual  and 
immediate  needs. 

Newspapers  have  of  course  responded 
to  the  changes  in  the  media  world  with 
better  graphics,  more  sidebars,  zoned 
editions,  weekly  supplements,  special 
sections  —  all  a  kind  of  unbundling. 
Now  new  technologies  are  giving  editors 
and  publishers  a  chance  to  carry  this 
natural  evolution  to  the  logical  endpoint 
of  the  Personal  Newspaper. 

The  next  step  for  planners  is  to  look 


for  examples  of  the  PN  as  it  exists  today. 
Look  to  Reno,  Nev.,  and  the  Gazette- 
Journal’s  “Person’s  Database,”  part  of  a 
companywide  effort  by  Gannett  to 
move  from  the  concept  of  newspaper 
households  to  individual  newspaper 
readers. 

^^^r  consider  the  delivery  of  sports 
box  scores  overseas  via  fax  by  L/SA  To¬ 
day  International  or  the  new  “Capital 
Fax”  product  just  introduced  by  the 
Washington  Post,  or  the  wild  popularity 
of  fax  Christmas  cookie  recipes  deliv¬ 
ered  by  fax  machines  by  the  Fresno 
Bee. 

The  Personal  Newspaper  is  also  tak¬ 
ing  shape  behind  closed  doors  at  the  San 
Jose  Mercury’s  “Mercury  Center,”  an  ef¬ 
fort  by  general  manager  Chris  Jen- 
newein  and  Knight-Ridder  newspaper 
management  to  marry  technology  to  the 
mission  of  the  newspaper,  and  in  the 
creation  of  myriad  task  forces  by  the  Tri¬ 
bune  Co.  that  led  to  an  investment  in 
“America  Online”  and  the  launch  of 
“Chicago  Online.” 

The  PN  is  coming  to  life  in  the  almost 
universal  availability  of  voice  personals 
that  use  audiotex  to  bring  the  voice  of 
the  reader  to  life,  and  even  in  the  evolu¬ 
tion  of  the  television  listing  sections  that 
now  carry  numerical  codes  from  VCR 
Plus  that  help  readers  program  their 
videocassette  recorders. 

New  technologies  such  as  audiotex 
and  fax  are  becoming  as  central  to  the 
mission  of  the  newspaper  as  ink  and 
paper. 

Like  it  or  not,  these  early  manifesta¬ 
tions  of  the  Personal  Newspaper  are 
with  us  today  and  are  sure  to  stay.  People 
who  pick  up  the  newspaper  are  more 
than  customers:  They  are  readers,  first 
and  foremost. 

At  the  risk  of  getting  personal  about 
it,  that  is  an  advantage  no  other  media 
can  match.  BECT 
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AWARDS  COMPETITION 


Editor  &Publisher  magazine  and  the  International 
Newspaper  Marketing  Association  annually  recognize 
excellence  in  newspaper  marketing  through  the  E&P/INMA 
Marketing  Awards  Competition.  This  competition,  now  in  its 
58th  year,  is  designed  to  showcase  the  best  efforts  of 
professionals  working  in  all  disciplines  of  newspaper 
marketing. 

By  entering  your  department’s  work,  you  are  providing 
recognition  for  your  staffs  efforts,  and  you  are  contributing 
your  ideas  to  the  newspaper  industry,  as  executives  from 
around  the  world  search  for  the  finest  ways  to  accomplish 
their  marketing  goals. 

Entries  must  be  submitted  in  one  of  four  circulation  groups: 

•  Newspapers  under  50,000  •  Newspapers  100,000  -  200,000 

•  Newspapers  50,000  - 100,000  •  Newspapers  over  200,000 


DEADLINE  for  ENTRIES:  JANUARY  29, 1993 
TO  ENTER:  Call  E&P  at  (212)  675-4380  or  INMA  at  (703)  476-4662 
to  receive  a  complete  entry  packet 

- ENTRY  CATEGORIES - 


IN-PAPER  PROMOTION 

1.  In-paper  Promotion:  Circulation 

In-paper  advertisements  to  promote  circulation  sales. 

2.  In-paper  promotion:  Display  Advertising 
In-paper  advertisements  published  to  promote  display 
advertising  sales. 

3.  In-paper  Promotion:  Classified  Advertising 

In-paper  advertisements  to  promote  classified  advertising  sales. 

4.  In-paper  Promotion:  Public  Relations 

In-paper  advertisements  to  promote  a  public  relations,  community 
service  or  special  activity. 

5.  In-paper  Promotion:  Editorial 

In-paper  advertisements  to  promote  the  editorial  product  or  a 
specific  feature  or  writer. 

PRINTED  MATERIALS 

6.  Printed  Materials:  Circulation 

Printed  materials  used  to  promote  circulation  sales. 

7.  Printed  Materials:  Advertising 

Printed  Materials  used  to  promote  advertising  sales. 

8.  Printed  Materials:  Public  Relations 

Printed  materials  used  to  promote  a  public  relations  activity, 
community  service  or  special  event. 

OUTSIDE  MEDIA 

9.  Outside  Publications 

Advertisements  that  have  appeared  in  publications  other  than 
your  own  paper  to  promote  circulation,  advertising  sales  or 
editorial  product. 

IQ.  Radio  Promotion 

Radio  commercials  used  to  market  the  newspaper. 


11.  Television  Promotion 

Television  commercials  used  to  market  the  newspaper. 

12.  Outdoor/Point-of-Purchase  /Display 

Outdoor,  point-of-purchase  and  display  materials  used  to  market 
the  paper. 

13.  Multi-Media  Promotion 

Campaigns  using  a  minimum  of  two  advertising  media  to 
market  the  newspaper. 


MARKETING  MATERIALS 

14.  Newspaper  Research/Data  Books 

Material  used  to  prepare  and  present  statistics;  information  and 
research  findings. 

15.  Advertising  Sales  Presentations 

Sales  presentations  using  multi-image ,  audio,  video,  film  and 
other  formats. 


PR/INTERNAL  AFFAIRS 

16.  Public  Relations  Programs  and  Events 

Public  relations,  sponsorship  or  special  events  presented  by  the 
newspaper. 

17.  Community  Service/Education 

Community  service  events,  newspaper-in-education  programs, 
fundraisers  literacy  programs,  etc.  sponsored  by  the  paper. 

18.  Internal  Commimications 

Communications  designed  for  newspaper  employees,  carriers, 
agents  and  distributors. 

19.  Premiums/Incentives 

Items  developed  by  the  newspaper  as  a  giveaway  or  for  sale  to 
readers. 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 


Robert  U.  Brown,  President 


Ferdinand  C.  Teubner,  Publisher 
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’  The  Fourth  Estate 


Boycotts  destroy 
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Audit  Bureau 
/\udit  of  Circulations 
Bureau  Member 

Newspaper  Association 
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IN  A  BITTER,  five-month  strike  in  1990,  unions  at  the  New  York  Daily  News  did 
their  best  to  force  the  Tribune  Co.  to  agree  to  their  demands  even  if  it  meant  the  de¬ 
struction  of  the  paper. 

The  paper  was  “saved”  by  the  white  knight  from  England,  Robert  Maxwell,  who 
turned  out  to  be  a  wolf  in  sheep’s  clothing.  The  paper  was  not  saved — it  just  went 
into  bankruptcy — and  another  savior  was  sought,  who  has  appeared  in  the  person  of 
Mortimer  Zuckerman. 

The  unions — all  but  the  Newspaper  Guild — have  agreed  to  give  Mr.  Zuckerman 
all  those  cost  savings  they  would  not  give  the  Tribune  Co.  in  order  to  try  to  make  the 
paper  profitable. 

The  Guild,  on  the  other  hand,  is  organizing  an  advertiser  and  reader  boycott  of 
the  paper,  theoretically  to  “protect”  the  jobs  of  its  members  many  of  whom  Mr. 
Zuckerman  has  already  eliminated — legally,  according  to  the  courts.  It  seems  incon¬ 
gruous  to  us  that  those  Guild  members  still  employed  at  the  News  can  support  such 
a  boycott  launched  by  their  union. 

Boycotts  are  said  to  be  conducted  to  exert  influence  on  someone.  Actually,  they 
are  designed  to  damage  a  person  or  property,  hoping  to  force  capitulation.  They  are 
similar  to  strikes.  They  are  both  destructive  economic  weap)ons. 

Pittsburgh  has  learned  how  destructive  they  can  be.  An  eight-month  strike  result¬ 
ed  in  the  suspension  of  one  newspaper  and  the  loss  of  jobs.  Everyone  is  elated  that 
the  surviving  paper  is  renewing  publication  this  weekend. 

Newspaper  workers  all  over  the  country  sympathize  with  their  colleagues  who 
have  faced  loss  of  jobs  because  of  economic  circumstances  afflicting  their  employers. 
Most  of  them  realize,  however,  that  strikes  and  boycotts  will  not  guarantee  survival 
of  newspapers  or  the  jobs  they  provide.  The  history  of  newspapers  in  major  cities — 
notably  in  New  York  City  over  the  last  30  years — provides  an  object  lesson  on  that 
subject. 

We  welcome  back  the  Pittsburgh  Post'Gazette  and  hope  that  the  New  York  News 
will  survive  and  prosper  under  its  new  ownership. 

Watch  those  personal  ads 

THE  SOLDIER  OF  Fortune  case  just  denied  review  by  the  U.S.  Supreme  Court  cre¬ 
ates  a  hazardous  situation  for  publications  that  carry  personal  ads — such  as  males  or 
females  seeking  companionship  of  the  opposite  sex. 

The  High  Court  upheld  a  decision  of  the  Court  of  Appeals  that  a  newspaper  or 
magazine  could  be  held  liable  in  a  civil  suit  for  damages  for  publishing  an  ad  that 
“makes  it  apparent  that  there  is  a  substantial  danger  of  harm  to  the  public,”  even  if  it 
stops  short  of  explicit  solicitation. 

Depending  on  the  type  of  publication,  some  personal  ads  can  be  pretty  raunchy — 
they  are  suggestive  even  if  they  “stop  short  of  explicit  solicitation.”  Newspapers  that 
publish  these  ads  should  take  a  close  look  at  what  they  are  printing.  Is  there  a  danger 
of  “harm  to  the  public”?  Is  an  offended,  or  disappointed,  respondent  the  “public”? 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  Match  22,  1884;  Newspaperdom  established 
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Advertising,  January  22,  1925. 
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fiche  from:  University  Microfilms  International,  300 
North  Zeeb  Road,  Ann  Arbor,  Ml  48106. 
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Letters  to  the  Editor 


Thank  you  for  helping 

THANK  YOU  FOR  contributing  the 
Editor  &  Publisher  subscriptions  to  the 
auction  benefiting  the  Society  of  Profes¬ 
sional  Journalists’  Legal  Defense  Fund. 

As  a  result  of  your  contribution  and 
others,  the  auction,  held  Nov.  21  during 
SPj’s  national  convention  in  Baltimore, 
raised  a  record  high  $11,000  for  the  Legal 
Defense  Fund.  The  auction  broke  previous 
records  even  before  the  largest  single  bid 


THE  LISTING  OF  1992  newspaper 
transactions  (E(S?P,  Jan.  2,  P.  49)  incor¬ 
rectly  listed  the  broker  for  the  sale  of  the 
Kirkland  Courier  in  Washington.  It  was 
Dave  Gauger  of  Gauger  Media  Service, 
Raymond,  Wash.,  who  represented  the 
sellers. 

AN  ITEM  ON  Page  37  of  the  Dec.  19  is¬ 
sue  incorrectly  identified  the  newspaper 
at  which  a  fellowship  winner  is  employed. 

The’  N.  Pham  is  chief  photographer 
of  the  Morning  Star  in  Wilmington, 


Newspaperdom* 

50  YIARS  AGO _ The  ?8th 

U.S.  Congress  has  48  former  newspa¬ 
permen,  including  Vice-President 
Wallace  and  12  senators. 

National  Council  on  Professional 
Education  for  Journalism  concludes 
newspapers  need  2,187  replacements 
for  vacancies  caused  by  the  war  and 
an  estimated  4,168  additional  re¬ 
placements  for  vacancies  expected  in 
the  next  six  months.  The  council 
said  journalism  schools  cannot  meet 
the  demamd. 

The  New  York  Herald  Tribune 
(Sunday)  announced  it  had  pub¬ 
lished  more  general  advertising  dur¬ 
ing  1942  than  any  other  Sunday 
newspaper. 

From  Editor  6?  Publisher 
January  16,  1943 
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was  logged:  $4,000  for  a  cameo  appear¬ 
ance  on  the  CBS  tv  show  Murphy  Broitm. 

The  money  you  helped  raise  will  fi¬ 
nance  court  battles  to  keep  records  open, 
such  as  the  1990  suit  filed  to  prevent  the 
sealing  of  campus  crime  reports. 

Christi  Harlan 

(Harlan  is  SPJ’s  Legal  Defense  Fund 
auction  coordinator) 


N.C.  He  was  awarded  a  Newspaper  of 
Association  of  America  Foundation  Mi¬ 
nority  Fellowship  for  study  at  the  Poyn- 
ter  Institute. 

IN  E&P’S  DEC.  26  issue,  the  1993  Jour¬ 
nalism  Awards  and  Fellowship  Directory 
was  missing  the  following  information 
for  the  Mencken  Awards  entry  on  pages 
24J-25J.  The  awards’  focus  should  have 
read:  Outstanding  journalism  in  defense 
of  individual  rights  or  for  exposes  of  gov¬ 
ernment  abuses  of  power.  For  more  in¬ 
formation,  please  send  a  self-addressed 
stamped  envelope  to  the  Free  Press  As¬ 
sociation,  Box  15548,  Columbus,  Ohio 
43215. 


Needs  Help 

MY  NAME  IS  Michael  Landers.  I  am  11 
years  old  and  I  am  in  the  sixth  grade.  I 
am  writing  to  you  because  I  am  doing  a 
report  on  the  newspaper.  My  report  is 
about  how  the  newspaper  is  responsible 
to  its  community. 

The  reason  why  I  chose  this  subject  is 
because  I  like  to  read  the  newspaper  and 
find  out  what  is  happening  around  us. 
The  reason  why  I  am  doing  this  report  is 
because  every  year  in  the  sixth  grade  in 
48  states  there  is  a  competition.  The 
competition  is  about  the  theme  of  the 
year.  This  year  the  theme  is  “Communi¬ 
cation  throughout  history.” 

If  you  win  the  competition  in  your 
school  then  you  get  to  go  to  the  finals.  If 
you  win  at  the  state  finals  you  get  an  all¬ 
expense  paid  trip  to  Washington  D.C. 
Then  orfjce  again  you  compete  but  this 
time  you* compete  against  48  other  states 
instead  of  just  yours. 

If  you  could  please  send  me  some  in¬ 
formation  like  pamphlets,  photocopies, 
and  special  data  that  I  could  use  for  my 
project  about  how  the  newspaper  is  re¬ 
sponsible  to  its  community  that  would 
be  very  helpful.  If  there  are  any  other 
people  that  I  could  write  to  about  this 
subject  could  you  please  send  me  their 
names  and  addresses. 

Thank  you  for  your  time  and  help. 

Michael  Landers 

(339  Lincoln  St. 

Duxbury,  Mass.,  02332) 
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welcomes 


Abigail  McCarthy 

The  noted  religion  author  and  lecturer 
offers  your  readers  her  perspective  on 
contemporary  social  issues  with  a  new 
biweekly  column  for  RNS,  America's 
only  nonsectarian  religious  news  service. 


Ri'iK.  loi  s  \  i;\\  s  Si  R\  it;i 
Religion  Rci')()rling  tor  ihc 
ComiiKMil.uA  •  \e\\  s  •  ^(.■alure^ 


Recent  columns  include  "The  Church's  Evolving  Concern  for  Rape  Victims"  and 
"America's  Ambivalence  Toward  the  Death  Penalty."  For  samples  and/or  details, 
contact  Pat  Vance  at  The  New  York  Times  Syndicate,  212-727-4810  or  800-972-3550; 
fax:  212-645-3949.  Or  write  him  at  130  Fifth  Ave.,  New  York,  N.Y.,  10011. 


Corrections  and  clarifications 


moi^e. 


^&TP  Kelps  you 
people  wi+K  added  disf»^iKu+iou  at  +Kese 
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Place  your  advertising  message  in  these  E&P  Issues. 

Each  issue  coincides  with  a  major  industry  event  and  will  be  distributed 
at  each  event.  This  extra  distribution  gives  your  advertising 
message  added  exposure  in  the  industry's  top  publication... E&P! 

Make  your  space  reservations  today  for  any  or  all  of  these  issues 
and  reach  the  more  than  81,000  weekly  readers  of  E&P  plus 
the  attendees  at  these  major  regional  conferences! 

Call  your  local  sales  representatives  or  Steve  Townsley  at 
(212)  675-4380  and  reserve  your  space  today 


New  York  Chicago  New  Orleans  Los  Angeles  San  Francisco 

212-675-4380  312-641-0041  504-386-9673  213-382-6346  415-421-7950 


Great  Lakes 
Newspaper 
Conference 

March  6-8 
E&P  issue:  March  6 
Space:  February  19 
Copy:  February  22 
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11  West  19th  Street,  New  York,  NY  10011-4234  212*675*4380 


Inland 

Daily 

Press 

February  28  -  March  3 
E&P  issue:  February  27 
Space:  February  17 
Copy:  February  19 


ECT 


America  East 
Operations 
Conference 

March  24-26 
E&P  issue:  March  20 
Space:  March  10 
Copy:  March  12 


EOT 


Every  Saturday  since  1884 
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A  Vehicle 
for  Whistle-blowers 

San  Francisco  Examiner  uses  reader  tips  to  develop  stories 


by  M.L.  Stein 

THE  SAN  FRANCISCO  Examiner  has 
opened  up  the  news  business  to  readers 
as  a  vehicle  to  right  wrongs. 

By  introducing  two  new  enterprise  se¬ 
ries,  Fat  City  and  First  Person,  the 
evening  daily  has  generated  dozens  of 
news  tips,  several  of  which  have  led  to 
major,  front-page  stories. 

“This  is  a  neat  opportunity  for  us  to 
get  readers  involved  in  the  newspaper 
and  learn  the  concerns,  interests  and 
knowledge  they  have,”  said  editor  Phil 
Bronstein. 

Fat  City  can  be  likened  to  an  in-paper 
whistle-blower  program  and  First  Person 
allows  the  public  to  interact  with  city  of¬ 
ficials  through  the  newspaper.  Examiner 
spokeswoman  Cynthia  Myers  said. 

Fat  City,  she  recalled,  began  three 
months  ago  with  one  mother’s  com¬ 
plaint  about  the  lack  of  city  services  for 
families  with  children. 

Since  her  story  appeared,  hundreds  of 
citizens  have  called  or  written  to  tell  the 
Examiner  about  problems  that  make 
them  want  to  leave  San  Francisco  and 
also  what  they  love  about  the  city. 

The  paper  logged  170  calls  on  the 
subject  in  one  week.  Out  of  them  grew 
one  front-page  story  revealing  that  San 
Francisco  spends  an  estimated  $4  mil¬ 
lion  a  year  on  aides  to  top  fire  depart¬ 
ment  officials  who  drive  their  bosses  to 
every  drill  inspection  and  meeting,  help 
them  fill  out  paperwork,  and  set  up 
training  certifications. 

Other  tips  led  to  pieces  about  alleged 
abuse  of  sick  leave  at  City  Hall  and  a 
hidden  memo  about  “goldbricking”  in 
the  public  transportation  system. 

The  First  Person  feature  produced  an¬ 
other  front-page  story  whose  lead  was: 
“Prostitutes  are  overrunning  a  large  por¬ 
tion  of  downtown  San  Francisco,  terror¬ 
izing  residents  and  destroying  city  prop¬ 


erty  values,  while  city  government  looks 
on  helplessly,  an  Examiner  investigation 
shows.” 

The  story  had  two  full-page  jumps 
with  sidebars.  A  next-day  follow  exam¬ 
ined  the  problems  cops  have  in  dealing 
with  hookers  because  of  tough  legal  re¬ 
quirements  for  an  arrest. 

The  paper’s  probe  began  with  a  letter 
by  a  neighborhood  activist,  who  wrote, 
“Prostitution  has  reached  the  point 
where  no  amount  of  community  com¬ 


mitment  will  change  the  streets  of  San 
Francisco  short  of  its  citizenry  marching 
on  City  Hall  with  a  broom,  intent  on 
cleaning  house.” 

Both  Fat  City  and  First  Person  carry 
distinctive  logos. 

“Readers  are  encouraged  to  contact 
the  paper  with  Fat  City  ideas  via  a  box 
that  begins,  ‘Too  many  employees  who 
don’t  work  hard  enough?  Too  much 
waste?  Misuse  of  public  property?  Tell  us. 
We’ll  expose  it . . .’” 

Phone  and  fax  numbers  are  provided 
along  with  the  Examiner’s  address. 

First  Person  provides  similar  information. 

Commented  Bronstein,  “It’s  one 
thing  to  invite  readers  to  an  editorial 
board  meeting  but  it’s  another  thing  to 
get  story  ideas  regularly.  I  think  this  is 
what  newspapers  are  supposed  to  do  — 
to  interact  with  readers  and  help  them 
get  things  done.” 

He  pointed  out  that  following  a  reve¬ 
lation  that  San  Francisco’s  911  emer¬ 
gency  call  system  had  “critical”  person¬ 
nel  problems  that  crippled  its  ability  to 


respond  to  calls  for  help,  “the  city  is 
scrambling  to  improve  the  service.” 

First  Person  also  can  be  literal.  Under 
his  own  byline,  a  reader  described  his 
experiences  with  crime  and  driver  dis¬ 
courtesy  aboard  MUNI  buses. 

Bronstein  said  the  paper  often  brings 
readers’  complaints  to  tbe  mayor,  police 
chief  or  other  city  officials. 

According  to  Myers,  the  high  level  of 
public  response  to  the  two  features  in¬ 
dicates  that  “readers  are  looking  to  us 


as  their  representatives  who  can  de¬ 
mand  accountability  from  the  men  and 
women  who  run  the  city.  In  that  way, 
we  are  fulfilling  our  role  as  the  public’s 
watchdog.” 


Mass  layoffs  on 
Christmas  Eve 

THE  VALLEY  SENTINEL  of  Ansonia, 
Conn.,  did  not  give  its  employees  the 
traditional  Christmas  bonus  or  fruit  bas¬ 
ket  on  Dec.  24. 

Instead,  nearly  all  of  its  48  full-time 
staffers  got  a  gift  that  they  will  always  re¬ 
member — a  pink  slip. 

The  121-year-old  daily  newspaper, 
which  had  a  circulation  of  16,000,  had 
announced  earlier  in  the  month  that  it 
would  switch  from  morning  to  evening 
publication  on  Dec.  26,  and  move  pro¬ 
duction  to  a  sister  newspaper,  the  Con¬ 
necticut  Post  in  Bridgeport. 


Tips  have  led  to  pieces  about  alleged  abuse  of  sick 
leave  at  City  Hall  and  a  hidden  memo  about  “gold- 
bricking”  in  the  public  transportation  system. 
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Honoring  a  Boycott 

National  Association  of  Hispanic  Journalists  bows 
to  pressure;  moves  spring  convention  out  of  Colorado 


by  Tony  Case 

BOWING  TO  PRESSURE  from  outside 
parties  and  inside  its  ranks,  the  National 
Association  of  Hispanic  Journalists  has 
decided  to  honor  a  national  boycott  of 
Colorado  and  cancel  its  spring  conven¬ 
tion  in  Denver. 

TTie  NAHj  board  met  in  Miami  Jan.  9 
and  voted  13  to  3  to  move  the  meeting 
to  another  site,  which  was  not  named. 

NAHJ  president  Diane  Alverio,  who 
is  a  reporter  at  WFSB-TV  in  Hartford, 
told  the  Associated  Press  that  she  hoped 
“some  will  respect  our  decision  because 
of  how  emotional  and  difficult  it  was.  It’s 
divided  the  organization  quite  a  bit.” 

Just  one  week  earlier,  Alverio  had  told 
E&P  that  it  was  “not  a  possibility”  the 
convention  site  would  be  changed. 

“Sometimes  it’s  easier  and  safer  to  fol¬ 
low  the  loudest  critics,  but  we’re  taking  a 
moral  stance  in  a  different  way,”  she  said. 
“That  doesn’t  mean  we’re  wrong.” 

Alverio  maintained  that  “As  journal¬ 
ists,  we  feel  we  should  go  there  and  focus 
attention  on  the  gay  and  Hispanic  jour¬ 
nalists’  situation.  If  this  were  an  assign¬ 
ment,  there  would  be  no  doubt  in  any¬ 
one’s  mind.  We  would  be  fighting  to  go 
and  be  in  the  midst  of  this  debate,  be¬ 
cause  that’s  what  journalists  do.  We  go 


to  the  front  lines  to  try  to  understand 
the  debate.” 

That  debate  surrounds  Colorado’s 
Amendment  2,  which  bans  anti-discrim¬ 
ination  laws  for  homosexuals.  Since 
Election  Day,  when  voters  passed  the 
measure,  Colorado  has  been  the  target 
of  the  so-called  politically  correct,  the 
Hollywood  community  and  other  con¬ 
cerned  citizens  whose  boycott  has  hurt 
the  state’s  profitable  tourism  and  con¬ 


Lcroy  Aarom 


vention  business  and  tarnished  its  pro¬ 
gressive  image. 

The  NAHJ  is  the  latest  in  a  line  of  as¬ 
sociations  to  cancel  meetings  in  Col¬ 
orado,  including  the  United  States  Con¬ 
ference  of  Mayors  and  the  National  Or¬ 
ganization  of  Women. 

Of  course,  few  Coloradoans — includ¬ 
ing  those  who  voted  against  Amend¬ 


ment  2 — agree  with  the  boycott.  Com¬ 
munity  leaders  in  Aspen,  Boulder  and 
Denver  have  pointed  out  that  their  resi¬ 
dents  did  not  support  the  measure. 

Despite  the  boycott,  NAHJ  leaders 
had  voted  in  November  to  remain  in 
the  Mile  High  City,  maintaining  that 
canceling  the  conclave  would  deplete 
the  group’s  finances.  Meanwhile,  the 
association  moved  to  quell  charges  that 
it  is  insensitive  to  homosexuals  by  in¬ 


cluding  in  its  convention  program  a  ses¬ 
sion  on  civil  rights  and  a  debate  on 
Amendment  2. 

The  NAHJ’s  obstinacy  angered  many 
of  the  group’s  members,  as  well  as  the 
National  Lesbian  and  Gay  Journalists 
Association,  which  boycotted  the 
meeting. 

The  NLGJA  withdrew  its  boycott  af¬ 
ter  the  Denver  meeting  was  canceled, 
however. 

In  a  written  statement,  NLGJA  presi¬ 
dent  Leroy  Aarons  said:  “We  understand 
the  difficulty  and  we  are  gratified  by  this 
decision.  We  think  it’s  a  victory  for  a  free 
press  and  for  minority  journalists  every¬ 
where.  To  the  degree  possible,  we  are 
prepared  to  dedicate  the  efforts  of  our 
organization  to  help  the  NAHJ  make 
this  difficult  transition.” 

Before  the  NAHJ’s  change  of  heart, 
Aarons  said  that  “For  any  organization 
of  minority  journalists  to  go  [to  Col¬ 
orado]  and  spend  money  there  is,  in  a 
way,  assisting  the  perpetuation  of  this 
discrimination.” 

He  added,  “It’s  fairly  clear  that  dis¬ 
crimination  against  the  sexual  minor¬ 
ity  is  probably  the  last  area  where 
that  could  happen  and  there  not  be  a 
massive  response,  as  in  other  areas  of 
discrimination.” 

NAHJ  members  had  duked  it  out  over 
the  convention  controversy,  not  just  pri¬ 
vately  but  publicly  in  such  visible  forums 
as  the  New  York  Times  and  New  York 
Newsday. 

In  a  Newsday  column  titled  “Meeting 
in  Denver  Is  a  Rocky  Mountain  Low,” 
Rose  Marie  Arce,  an  NAHJ  member 
who  works  as  a  producer  for  WCBS-TV 
in  New  York,  urged  her  fellow  Latinos  to 
sympathize  with  gays  and  lesbians.  “As 
another  persecuted  minority,”  she  said, 
“we  Latinos  cannot  stand  back  and 
watch.” 

Arce  blasted  the  NAHJ  for  fretting 
over  the  $70,000  that  it  had  said  it 
would  lose  by  reneging  on  an  agreement 
with  Denver’s  Radisson  Hotel,  the  site  of 
the  convention.  “That’s  what  we  have  in 
the  bank,”  she  quoted  executive  director 
Jose  McMurry  as  saying.  “If  you  make 


The  NAHJ  is  the  latest  in  a  line  of 
associations  to  cancel  meetings  in  Colorado, 
including  the  United  States  Conference 
of  Mayors  and  the  National  Organization  of  Women. 
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this  decision,  you  close  the  office.” 

“No,  you  don’t,”  Arce  fired  back.  “You 
tell  the  Radisson  you’ll  never  do  business 
with  them  again — anywhere  in  the 
world — if  they  don’t  give  NAHJ  a  break. 
You  threaten  to  have  NAHJ’s  members 
editorialize  against  them  and,  if  you 
have  to  lose  some  money,  you  lose  it 
rather  than  let  your  conscience  be  ruled 
by  your  pocketbook.” 

She  continued,  “NAHJ  has  no  busi¬ 
ness  in  Colorado.  This  isn’t  about 
$70,000.  With  upward  of  1,400  mem¬ 
bers  and  some  200  recruiters,  that’s  at 
worst  around  $40  a  head  —  one  less 
ski-lift  ticket.  Count  me  out.  Boycott 
Colorado.” 

In  a  rebuttal  letter  to  the  newspaper, 
NAHJ  board  member  Patricia  Duarte, 
who  is  editor  of  La  Familia  de  Hoy 
magazine  in  New  York,  took  issue  with 
Arce’s  comparison  of  Hispanics  and 
homosexuals. 

“Any  sort  of  discrimination  is  abom¬ 
inable  and  should  be  condemned,  but, 
unquestionably,  Hispanic,  black  and 
Native  American  is  something  you  are, 
as  opposed  to  something  you  do,”  she 
wrote.  “You  can  choose  (or  not)  to 
make  an  issue  of  your  sexual  lifestyle, 
whereas  you  can’t  opt  out  of  your  race  or 
ethnicity.  I  believe  that,  in  the  sphere  of 
civil  rights,  the  latter  poses  a  greater  dis¬ 
advantage.” 


Pulitzer  bonus 

PULITZER  PUBLISHING  CO.  de¬ 
clared  a  special  10%  stock  dividend  for 
holders  of  Common  and  Class  B  stock. 


Colorado  daily  refuses 
ad  blasting  state’s 
anti'gay 'rights  law 


by  Tony  Case 

COLORADO’S  VAIL  DAILY  has  re¬ 
fused  to  publish  an  advertisement  aimed 
at  visitors  of  the  popular  tourist  destina¬ 
tion  that  blasts  the  state’s  controversial 
new  anti-homosexual-rights  law. 

Craig  Wutsch,  who  works  for  a  local 
ski  area,  was  so  outraged  that  voters  ap¬ 
proved  Amendment  2  that  he  composed 
a  display  ad  to  run  in  the  11,000-circula¬ 
tion  daily  newspaper. 

Wutsch  maintained  that  a  Vail  Daily  ad 
representative  told  him  that  the  newspa¬ 
per  would  run  his  appeal,  as  long  as  it  was 
signed  at  the  bottom  and  paid  for. 

So,  Wutsch  says,  he  was  shocked 
when  publisher  Jim  Pavelich  rejected 
the  ad. 


Vail  Daily  did  publish,  Wutsch  wrote, 
“Usually  it  is  the  press  that  demands  re¬ 
spect  for  First  Amendment  rights.  This 
time  it  is  the  oppressed.” 

Wutsch  says  he  is  annoyed  that  on 
Christmas  Day — the  same  day  his  ad 
was  supposed  to  appear — the  newspaper 
published  a  quarter-page  advertisement 
by  the  Eagle  County  Chapter  of  the 
Colorado  Right  to  Life  Committee,  de¬ 
picting  the  first  Christmas  under  the 
heading:  “History’s  best  loved  crisis 
pregnancy.” 

Although  the  Vail  Daily  refused  his 
ad,  and  City  Hall  has  established  an  or¬ 
dinance  that  prohibits  displaying  signs 
and  passing  out  fliers,  Wutsch  remains 
determined  to  get  his  message  out — 
even  if  it  means  breaking  the  law. 


“I  didn’t  feel  it  was  in  the  best  interest  of  the  com¬ 
munity  to  promote  a  boycott  of  the  community.” 


“1  didn’t  feel  it  was  in  the  best  interest 
of  the  community  to  promote  a  boycott 
of  the  community,”  Pavelich  explained, 
adding  that  the  idea  of  people  boy¬ 
cotting  themselves  is  “absurd.” 

“We  would  gladly  accept  an  ad  taking 
a  stance  on  Amendment  2,  but  this  was 
taking  a  stance  on  the  boycott,”  he  said. 
“We  believe  people  have  a  right  to  speak 
out  on  issues,  but  we  don’t  feel  people  in 
the  community  have  a  right  to  boycott 
the  community.” 

In  the  ad,  Wutsch  asked  visitors  to 
“boycott  Colorado  in  the  future  until 
equal  rights  for  all  her  residents  and  visi¬ 
tors  are  restored  and  Amendment  2  is 
reversed  . . .  Please  help  us  end  discrimi¬ 
nation  here,  so  it  won’t  spread  to  the  rest 
of  the  US.  A.” 

Wutsch  understands  that  newspapers 
have  a  right  to  reject  advertising,  but  he 
laments  that  the  town’s  most  visible 
medium — its  only  daily  newspaper — 
has,  in  effect,  compromised  his  right  to 
free  speech. 

“If  there  was  another  paper  here,  it 
wouldn’t  be  a  problem,”  he  said,  “but  this 
is  the  only  game  in  town.” 

In  a  letter  to  the  editor,  which  the 


Lately,  he  has  resorted  to  going  out  at 
three  in  the  morning  to  hang  banners 
from  the  bridges,  he  related. 

“I’m  trying  to  reach  20,000  people 
who  visit  Vail  with  the  message  that  this 
law  did  go  through  here,”  he  said.  “With 
similar  amendments  on  the  ballot  in 
nine  other  states,  they  need  to  be  aware 
that  what  the  religious  right  did  in  Col¬ 
orado  can  happen  to  them.”  BE^P 

UPl  establishes 
internship  in 
honor  of  Thomas 

UNITED  PRESS  INTERNATIONAL  is 
establishing  a  $25,000  journalism  intern¬ 
ship  in  honor  of  Helen  Thomas,  its 
longtime  White  House  reporter. 

The  endowment,  to  be  known  as  the 
Helen  Thomas-UPI  Women  in  Journal¬ 
ism  Internship,  will  support  a  student  at 
the  Washington  Center  for  Politics  and 
Journalism,  UPI  said.  Each  intern  will 
work  in  UPI’s  Washington  bureau  and 
receive  a  $1,(XX)  stipend. 
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Zuckerman  Takes 
die  Helm 

New  N.Y  Daily  News  owner  will  try  to  rebuild  despite 
the  threat  of  a  boycott  following  massive  Guild  staff  cuts 


Mort  Zuckerman  (right)  signs  a  contract  firuzlizing  his  pur- 
chase  of  the  New  York  Daily  News.  Also  pictured  is  Fred 
Drasner,  CEO  and  co’publisher  of  the  News. 


by  Qeorge  Qameau 

DESPITE  THE  THREAT  of  a  Newspa¬ 
per  Guild  boycott,  Mortimer  Zuckerman 
took  possession  of  the  bankrupt  New 
York  Daily  News  Jan.  9  in  a  $36  million 
deal. 

In  so  doing  he  started  a  war  with  the 
paper’s  largest  union,  the  New  York 
Newspaper  Guild  Local  3,  by  summarily 
terminating  about  185  workers,  half  of 
them  from  the  newsroom,  irrespective  of 
seniority. 

The  Guild  represented  450  white-col¬ 
lar  employees  in  news,  advertising  and 
business  departments  and  was  the  only 
one  of  10  unions  without  a  contract. 

The  Guild  pledged  to  organize  a  read¬ 
er  and  advertiser  boycott  and  hopes  to 
cut  the  paper’s  800,000  daily  circulation 
by  100,000.  It  is  also  targeting  Zucker- 
man’s  entire  corporate  portfolio,  which 
includes  D.S.  News  &  World  Report 
and  Atlantic  Monthly  and  extensive  real 
estate  holdings. 

The  acquisition  has  shattered  the  soli¬ 


darity  that  cemented  the  city’s  newspa¬ 
per  unions  during  a  five-month  1990-91 
strike  against  the  Tribune  Co. 

The  Guild’s  24-member  executive 
committee  voted  to  withdraw  from  the 
Allied  Printing  Trades  Council,  the  um¬ 
brella  group  that  has  represented  newspa¬ 
per  unions  for  140  years.  The  Guild  re¬ 
sponded  to  criticism  by  George  McDon¬ 
ald,  president  of  Allied  and  of  the  mailers 
union,  who  said  the  boycott  was  “coun¬ 
terproductive  and  could  jeopardize”  the 


1,535  jobs  preserved  by 
Zuckerman. 

Except  for  the  Guild, 
all  of  the  Daily  News 
unions  have  signed 
contracts  with  no¬ 
strike  provisions  and, 
in  some  cases,  signing 
bonuses.  Even  the 
printers  union,  which 
Allied  expelled  for 
working  during  the 
strike  in  accordance 
with  its  lifetime  job 
guarantees,  signed  a 
contract  after  a  bank¬ 
ruptcy  judge  voided 
the  guarantees. 

At  a  rally  in  front  of 
the  Daily  News  Build¬ 
ing,  Guild  leaders  expressed  anger  that 
the  drivers  union  had  abandoned  the 
Guild,  even  though  the  Guild  walked 
out  in  1990  to  support  the  strike  begun 
by  the  drivers  union. 

The  Guild  has  hired  labor  organizer 


Ray  Rogers  to  mount  a  “corporate”  cam¬ 
paign  against  all  of  Zuckerman’s  business 
interests.  Rogers  has  waged  campaigns 
against  such  employers  as  Hormel  and 
J.P.  Stevens. 

Zuckerman  is  the  third  owner  in  as 
many  years.  The  Tribune  Co.,  which 
founded  the  paper  in  1919,  said  it  lost 
over  $100  million  in  a  decade  before  it 
paid  British  publisher  Robert  Maxwell 
to  take  it  during  the  strike  in  March 
1991.  However,  Maxwell  drowned  off  his 


yacht  in  November  1991  and  the  paper 
went  to  bankruptcy  court. 

“The  Chicago  Tribune  milked  the  pa¬ 
per.  Robert  Maxwell  raped  the  paper. 
We’re  investing  in  the  paper,”  Zucker¬ 
man  was  quoted  as  saying  in  Newsday.  “I 
think  when  people  appreciate  how  com¬ 
mitted  we  are  to  the  editorial  product, 
we’ll  all  be  able  to  work  together  and 
make  it  happen  without  lingering  on  the 
difficult  but  necessary  decisons  of  the 
past.” 

Under  Zuckerman,  Jim  Willse,  the  ed¬ 
itor  who  took  on  the  publisher’s  title 
during  the  turmoil  of  the  last  year,  has 
reverted  to  editor  until  a  successor  is 
hired.  Zuckerman  calls  himself  chairman 
and  co-publisher,  and  Fred  Drasner, 
president  of  U.S.  News,  is  CEO  and  co¬ 
publisher  of  the  Daily  News. 

Zuckerman  raided  his  competition  to 
hire  Richard  Esposito  as  his  metropoli¬ 
tan  editor  from  New  York  Newsday, 
where  he  was  city  editor,  and  Ira  Ellen- 
thal  moves  over  from  the  Atlantic  to 
become  vice  president  and  associate 
publisher  of  the  Daily  News,  where  he 


(See  Zuckerman  on  page  43) 


The  Guild  has  hired  labor  organizer  Ray  Rogers 
to  mount  a  “corporate”  campaign  against  all 
Zuckerman’s  business  interests.  Rogers  has 
waged  campaigns  against  such  employers 
as  Hormel  and  J.P.  Stevens. 
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Broker  to  Buy 
Honolulu  Star-Bulletin 

Gannett  deal  with  Rupert  Phillips  paves  way  for 
chain  to  take  over  morning  Honolulu  Advertiser 


by  Qeorge  Qameau 

GANNETT  CO.  INC.,  in  a  key  step  to 
taking  over  the  morning  Honolulu  Ad¬ 
vertiser,  has  found  a  buyer  for  its  waning 
afternoon  Honolulu  Star-Bulletin. 

The  terms  of  the  deal  with  Destin, 
Fla.-based  newspaper  publisher  and  bro¬ 
ker  Rupert  Phillips  were  not  disclosed 
when  the  deal  was  announced  Jan.  7. 

Last  September  Gannett  announced 
an  agreement  to  buy  the  dominant  Ad¬ 
vertiser  from  Persis  Corp.  for  $250  mil¬ 
lion.  But  to  comply  with  antitrust  law, 
Gannett  needed  to  sell  the  Star-News. 

The  deal  was  being  reviewed  by  the 
U.S.  Department  of  justice. 

Gannett  expects  its  transactions  with 
Persis  and  Phillips  will  be  complete  by 
the  end  of  January. 

Both  papers  are  produced  and  distrib¬ 
uted  under  a  joint  operating  agreement 
by  the  Hawaii  Newspaper  Agency, 
which  is  owned  by  Gannett  and  Persis 
and  controlled  by  Gannett.  Under  a 
government-sanctioned  suspension  of 
antitrust  law  designed  to  preserve  news¬ 
papers,  the  papers  compete  for  readers 
but  the  agency  divides  up  the  market 
and  shares  the  profits. 

Gannett  is  buying  into  the  growing 
morning  market  and  selling  the  shrink¬ 
ing  afternoon  market.  Since  the  JOA 
was  formed  in  1962,  the  Star-Bulletin 
slipped  from  104,000  daily  to  88,000, 
and  the  Advertiser  grew  from  70,000  to 
105,000. 

The  Star-Bulletin  will  be  the  largest 
of  what  will  be  Phillips’  13  dailies  and 
will  give  the  Alabama-born  publisher  an 
unknown  share  of  the  profits  through 
the  year  2012.  Analysts  believe  it  will  be 
less  than  the  40%  Persis  gets  from  its 
minority  share. 

Gannett,  which  acquired  the  Star- 
Bulletin  in  1971,  has  said  it  will  take  full 
control  of  the  Sunday  edition,  which  is 
jointly  published  as  the  Star-Bulletin  & 
Advertiser. 


Sunday  editions  earn  a  disproportion¬ 
ately  large  share  of  profits  at  most  news¬ 
papers. 

According  to  press  accounts,  Phillips 
said  he  is  prohibited  from  selling  the  pa¬ 
per  for  20  years  and  indicated  that  he 
would  not  change  much  at  the  Star-Bul¬ 
letin,  whose  newsroom  staff  of  90  pro¬ 
duces  a  paper  selling  88,000  copies  six 
days  a  week. 

“If  it  ain’t  broke,  don’t  fix  it,”  he  told 
the  staff  there. 

Phillips,  48,  who  has  compiled  a 
mixed  record  in  recent  years,  is  buying 
the  Star-Bulletin  through  Liberty  News¬ 
paper  Limited  Partnership,  in  which  his 
Florida  consultancy  and  brokerage, 
Phillips  Media  Service,  is  the  general 
partner. 

Phillips  did  not  return  phone  calls 
and  nobody  else  at  the  company  was 


available  for  comment.  Phillips  is  one  of 
the  few  U.S.  newspaper  brokers  to  be  ac¬ 
tive  owning  and  operating  papers.  His 
current  stable  of  12  small  dailies  and  14 
weeklies  is  owned  by  at  least  two  holding 
companies. 

Dailies  include  the  5,000-circulation 
Hope  Star  in  Arkansas,  7,600-circulation 
Sturgis  Journal  in  Michigan,  6,400-circu¬ 
lation  Coffeyville  Journal  in  Kansas, 
11,000-circulation  Fremont  Tribune  in 
Nebraska,  and  the  largest  Spanish-lan- 
guage  paper  in  New  York,  the  69,000-cir¬ 
culation  El  Diario/La  Prensa. 

Press  accounts  said  Phillips  started 
buying  newspapers  when  he  was  30  and 
acquired  the  weekly  Mountain  Echo  in 
Yellville,  Ark.,  where  he  had  been  pub¬ 


lisher.  He  expanded  quietly  in  Arkansas 
and  elsewhere. 

The  Star-Bulletin  will  be  his  third  ac¬ 
quisition  from  Gannett.  With  other  in¬ 
vestors,  he  bought  El  Diario  from  Gan¬ 
nett  in  1989,  and  his  Newsco  Inc.  in  1991 
bought  the  money-losing  Journal  News¬ 
papers  in  suburban  Washington,  D.C., 
from  Gannett.  Like  the  Star-Bulletin, 
the  Journal  had  to  be  sold  to  comply  with 
antitrust  law  because  Gannett  owns 
WUSA-TV  in  Washington. 

Phillips  immediately  slashed  about 
100  news  staffers,  about  half  the  staff, 
from  the  five  Springfield,  Va.-based  Jour¬ 
nal  papers  and  11  weeklies.  In  a  press  re¬ 
lease,  he  boasted  that  the  papers  earned 
a  profit  in  the  first  six  months  of  1992, 
compared  with  a  loss  of  $1.5  million  the 
year  before  and  losses  since  the  late 
1980s. 


At  El  Diaro  a  cash  shortage  last  year 
forced  the  publisher  to  ask  employees  to 
wait  for  their  paychecks. 

Also  last  year,  a  civil  court  setdement  in 
Shalimar,  Fla.,  awarded  control  of  another 
Phillips  holding  company.  Hometown 
Communications  Inc.,  to  an  investor 
group  that  had  sued  Phillips  and  other  ex¬ 
ecutives  for  breach  of  contract.  Two  At¬ 
lanta-based  groups,  after  investing  more 
than  $3  million  in  Hometown  to  pay  off 
debts,  accused  the  Phillips  group  of  violat¬ 
ing  terms  of  their  investment.  The  settle¬ 
ment  ended  Hometown’s  Chapter  11 
bankruptcy  filing. 

Star-Bulletin  publisher  Arlene  Lum  is 
to  be  replaced  by  executive  editor  John 
Flanagan.  BEOT 


Phillips  is  one  of  the  few  U.S.  newspaper  brokers 
to  he  active  owning  and  operating  papers. 

His  current  stable  of  12  small  dailies  and  14 
weeklies  is  owned  by  at  least  two  holding  companies. 
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Golden  Tabloids 

Supermarket  tabs  are  scoffed  at  by  some  for  thriving  on  scandal 
and  sensationalism  but  they  are  bringing  in  bundles  of  cash 
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ing  imitated  by  the  very  same  main¬ 
stream  papers  that  ridicule  the  tabs. 
They  point  to  front-page  reporting,  even 
in  the  nation’s  most  respected  journals, 
of  the  William  Kennedy  Smith  rape  trial 
and  the  breakup  of  Charles  and  Di — to 
say  nothing  of  the  dailies’  increasingly 
prominent  “people”  columns. 

“The  differences  between  . . .  person¬ 
ality  journalism  and  the  rest  of  journal¬ 
ism  have  narrowed  dramatically  over  the 
last  10  years,”  Enquirer/Star  vice  chair¬ 
man  and  COO  Michael  J.  Boylan  said. 
“When  Zsa  Zsa  Gabor  slaps  a  Beverly 
Hills  cop,  we  now  have  to  fight  the  net¬ 
works  and  the  newspapers  to  cover  the 
story.” 

“We  have  a  large  and  loyal  reader 
base,  and  1  think  other  publishers  are 
starting  to  recognize  the  vitality  and  in¬ 
terest  in  personality  journalism,” 
Galpem  said. 

Geneologically  linked  to  confessional 
and  movie  magazines  and  to  sensational 
tabloid  newspapers,  the  supermarket 
tabs  thrive  in  a  market  of  less-educated 
readers  who  seek  escape,  fantasy  and  en¬ 
tertainment,  said  Everette  Dennis,  exec¬ 
utive  director  of  the  Freedom  Forum 
Media  Studies  Center  in  New  York. 

Their  social  cachet  is  such  that  some 
people  are  ashamed  to  be  seen  buying 
them,  but  the  tabs  enjoy  “the  best  traffic 
pattern  of  any  medium  in  the  country” 
at  the  nation’s  supermarket  checkout 
counters,  Dennis  said. 

He  agrees  that  the  mainstream  press 


has  strayed  into  the  supermarket  area  by 
picking  up  stories  from  the  tabs  that  for¬ 
merly  would  have  been  ignored,  includ¬ 
ing  the  Star’s  story  last  year  about  Gen- 
nifer  Flowers’  affair  with  Bill  Clinton 
and  the  Enquirer’s  1988  revelations  of 
Gary  Hart’s  affair  with  Donna  Rice. 

“I  think  they  have  a  greater  legitimacy 
due  to  competition,  not  related  to  their 
veracity,”  Dennis  said.  “It’s  kind  of  a  de¬ 
grading  of  the  mainstream  press,  part  of 
a  process  in  which  the  tabs  are  serious 
players  in  setting  the  news  agenda.  It’s  a 
setback  in  terms  of  setting  standards  . . . 

1  don’t  see  even  the  New  York  Times 
completely  avoiding  this  area.” 

Mainstream  journalists  can  debate, 
dismiss  or  guffaw  at  the  supermarket 
tabs’  brand  of  reporting  till  the  aliens 
come  home.  Their  economics,  on  the 
other  hand,  are  hard  to  argue. 

For  the  fiscal  year  ended  last  March, 
the  Lantana,  Fla. -based  company  whose 
tabloids  draw  over  seven  million  readers 
a  week,  posted  $115.8  million  in  operat¬ 
ing  profit  on  revenues  of  $283.7  million. 

That  computes  to  an  operating  profit 
margin  of  41% — in  a  down  year — 
enough  to  make  most  mainstream 
dailies,  themselves  comparatively  high- 
profit  enterprises,  pale  by  comparison. 

In  contrast,  two  years  of  profit  de¬ 
clines  have  left  the  nation’s  general-in¬ 
terest  newspapers  earning  12%  profit 
margins  in  1991,  according  to  the  latest 
report  by  Veronis  Suhler  &  Associates 
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by  Qeorge  Qameau 


“HALF-HUMAN  HALF-fish  found  in 
Florida”  proclaims  the  Page  One  head¬ 
line  over  a  picture  of  a  fish  with  human 
legs. 

Stories  like  that  recent  gem  in  the 
Weekly  World  News  give  Enquirer/Star 
Group  Inc.  executives  barrels  of  laughs — 
and  bundles  of  cash. 

Enquirer/Star,  the  owner  of  such  na¬ 
tional  treasures  as  National  Enquirer,  The 
Star,  and  Weekly  World  News,  dominates 
a  lucrative  niche  on  the  fringes  of  the 
newspaper  industry  by  providing  readers 
with  weekly  reportage  on  movie  stars’  pri¬ 
vate  lives,  cancer  cures,  diets,  and  visiting 
space  aliens. 

The  “supermarket  tabloids”  operate  in 
a  strange  journalistic  netherworld  blend¬ 
ing  fact,  gossip  and  farce.  Nothing — and 
that  means  nothing — is  too  outrageous, 
bizarre  or  incredible. 

Most  mainstream  journalists  would 
probably  agree  that  the  tabs  thrive  on 
scandal  and  sensationalism,  appeal  to 
baser  instincts,  and  play  fast  and  loose 
with  the  facts. 

“We  are  in  the  field  of  personality 
journalism,”  says  David  Galpern,  Enquir¬ 
er/Star  executive  vice  president  and 
CFO. 

In  that  genre,  competitors  include  the 
tabloid  The  Globe  and  People  magazine. 

But  Enquirer/Star  executives  are  flat¬ 
tered  by  what  they  see  as  a  trend  of  be- 
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in  New  York.  A  Scripps  Howard  survey 
pegs  average  newspaper  profit  margins 
between  15%  and  30%. 

Boylan  says  his  company  sells  400  mil¬ 
lion  copies  a  year  and  they  are  read  by 
one  of  six  adult  Americans. 

How  do  they  do  it? 

At  their  most  basic  level,  the  tabs 
“satisfy  a  basic  and  enduring  consumer 
demand,”  Galpern  told  investment  ana¬ 
lysts  at  the  Paine  Webber  Media  Confer¬ 
ence  in  New  York  in  December. 

Boylan  said  that  Enquirer/Star’s  busi¬ 
ness  rests  on  three  principles:  Editors 
have  a  knack  for  what  sells;  the  tabs  are 
cheap  to  produce;  and  they  dominate 
product  display  at  supermarket  cash 
registers. 

Unlike  daily  newspapers,  which  rely 
on  advertisers  for  the  bulk  of  their  rev¬ 
enue  and  charge  readers  a  fraction  of  the 
cost  of  producing  the  paper,  the  tabs  see 
advertising  as  a  high-profit  sideline,  sup¬ 
plying  just  12%  to  15%  of  revenues, 
compared  with  about  80%  of  the  rev¬ 
enue  stream  for  most  dailies. 

The  company’s  jewel  is  the  colorful 


calls  itself  “a  journal  of  information, 
opinion  and  entertainment”  published 
“strictly  for  the  enjoyment  of  our  read¬ 
ers.” 

“Even  though  we  laugh  about  it,  we 
enjoy  it,”  Boylan  said. 

He  ought  to.  With  a  staff  of  20, 
WWN  cranks  out  cash  flow  of  $5  mil¬ 
lion  to  $6  million  a  year. 

“Pound  for  pound  it’s  America’s  most 
successful  publication,”  Boylan  said. 

“We  recognize  [WWN’s]  entertain¬ 
ment  value,  which  is  vastly  different 
from  how  we  perceive  the  Enquirer  and 
Star,  which  are  very  professional  jour¬ 
nals  that  both  inform  and  entertain,”  he 
said. 

The  Enquirer  would  never  print  a 
rape  victim’s  name,  as  the  New  York 
Times  and  other  papers  did  in  the 
Kennedy  rape  case,  Boylan  said  with 
some  pride  and  irony.  Increasing  compe¬ 
tition  from  general-interest  papers — in¬ 
cluding  USA  Today — may  be  simply  a 
“natural  evolution,”  Boylan  said. 

Besides  the  tabs,  a  dozen  special  issues 
a  year  focus  on  burning  issues  to  which 


Enquirer/Star  executives  are  flattered  by  what  they 
see  as  a  trend  of  being  imitated  by  the  very  same 
mainstream  papers  that  ridicule  the  tabs. 


Enquirer.  With  a  circulation  of  3.5  mil¬ 
lion,  including  3.1  million  in  single-copy 
sales  at  99^  each,  the  Enquirer  is  second 
only  to  TV  Guide  in  national  weekly  cir¬ 
culation,  but  exceeds  the  tv  book  in  rev¬ 
enues,  said  Boylan,  a  former  New  York 
Times  graphics  editor  and  US  magazine 
managing  editor. 

The  Star,  also  in  color  and  focusing 
on  Hollywood  stars  and  their  private 
lives,  adds  3.1  million  circulation,  again 
mostly  from  single-copy  sales  for  99(£. 

Weekly  World  News,  the  least  factual 
and  most  farcical  of  the  trio,  for  850 
serves  up  fantastic  tales  of  aliens,  fish 
people,  vampire  bartenders,  pointy- 
eared  batboys,  reincarnated  movie  stars 
and  other  life  forms — often  illustrated 
with  pictures  as  proof  to  the  skeptical. 

Boylan  describes  WWN  as  a  “throw¬ 
back  to  the  old  days  of  tabloids,”  and  dif¬ 
ferentiates  the  black-and-white  694,000- 
circulation  tab  from  the  serious  personal¬ 
ity  journalism  of  its  celebrity-oriented 
sisters. 

WWN’s  relationship  to  objective  real¬ 
ity,  as  understood  by  most  journalists,  is 
implied  in  its  staff  box,  where  the  tab 


other  “newspapers”  give  short  shrift:  as¬ 
trology,  diet,  weddings  of  the  stars, 
homes  of  the  stars.  Add  another  500,000 
to  800,000  sales  for  each. 

Rounding  out  the  stable  is  Soap  Opera 
magazine,  which  was  launched  last  year 
for  less  than  $1.5  million  and  is  breaking 
even  at  300,000  circulation. 

Plans  call  for  a  new  “major”  weekly 
every  12  to  15  months. 

The  company  acquired  the  Enquirer 
in  1989  from  the  Pope  family  for  $412.5 
million.  A  year  later  it  picked  up  the 
Star  from  Rupert  Murdoch’s  News  Corp. 
for  $400  million.  It  went  public  in  1991 
and  is  54%  held  by  McFadden  Holdings 
and  Boston  Ventures,  40%  held  by  the 
public  and  the  rest  owned  by  managers. 

Enquirer/Star  has  aggressively  cut 
costs  and  raised  prices.  After  the  Star 
acquisition  it  cut  $10  million  in  expens¬ 
es,  reducing  the  cost  per  paper  to  100, 
from  between  D0  and  170. 

It  has  no  printing  presses  or  press  op¬ 
erators.  Printing  is  contracted  to  seven 
printers — six  domestic  and  one  in 
Switzerland  that  services  up  to  60,000 
U.K.  readers.  It  paid  nothing  for  its  color 


Pi's  se«tet  new  love 


pagination  system,  which  was  provided 
by  its  service  bureau,  American  Color. 

However,  at  the  same  time  that  they 
touted  their  low  costs,  Enquirer/Star  ex¬ 
ecutives  boasted  that  they  employ  “the 
best-paid  print  journalists  in  the  world 
by  about  50%.”  Reporters  earn  $50,000 
to  $100,000  a  year  and  editors  can  make 
several  times  that,  Boylan  said. 
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Enquirer/Star  employs  about  500 
people  full  time,  including  about  225 
reporters  and  editors  who  scour  the 
world  for  news  largely  without  leaving 
their  offices. 

At  the  same  conference,  daily  pub¬ 
lishers  were  talking  about  “cost  con¬ 
trols,”  trimming  full-time  employees,  and 
meager  pay  increases. 

Its  marketing  subsidiary.  Distribution 
Services  Inc.,  employs  700  part-  and  130 
full-time  employees.  It  also  places  Hearst 
and  Hachette  magazines,  Newsweek, 
Rolling  Stone  and  others  into  180,000  su¬ 
permarkets,  convenience  stores,  drug 
stores  and  newsstands. 

Control  of  display  racks  at  supermar¬ 
ket  cash  registers  is  critical  in  luring 
shoppers  who  are  spending  $100  for  a 
cart  of  food  to  plop  down  another  990 
on  “impulse”  for  a  tab. 

That  control  is  based  on  a  relation¬ 
ship  that  is  profitable  all  around.  Out  of 
a  990  sale  at  the  supermarket  checkout 
counter,  Enquirer/Star  gets  64^,  the  su¬ 
permarket  gets  ll0,  and  the  whole¬ 
saler/distributor  gets  140. 

“That’s  why  we’re  attractive  to  retail¬ 
ers,”  Boylan  said. 

The  tabloids  have  been  hurt  by  recent 
economic  conditions,  but  not  as  much 
as  many  dailies. 

Enquirer/Star  lost  6%  of  its  single¬ 
copy  sales  over  two  years.  Ad  revenue 
fell  $8  million  to  $9  million,  or  15%, 
over  nine  months  last  year. 

Advertisers  include  mass  marketers 
such  as  the  Franklin  Mint  and  Camp¬ 
bells  Soup  and  cigarette  companies. 
Procter  &  Gamble  withdrew  last 
year. 

Meanwhile,  the  tabs  are  testing  price 
hikes  of  10%,  to  $1.09,  which  would  low¬ 
er  circulation  by  1%  but  raise  revenues 
$20  million.  They  were  also  planning  to 
test  a  cover  price  of  $1.25. 

“We  think  we  have  a  substantial  up¬ 
side  on  pricing,”  Boylan  said. 

The  Enquirer  and  Star  also  have 
about  800,000  mail  subscribers.  A  Star 
promotion  offered  subscriptions  for  “3 
easy  payments  of  $12.48  each.”  That’s 
$37.44  for  52  issues. 

Libel  and  invasion-of-privacy  suits  are 
a  “modest  cost  of  doing  business,”  Boy¬ 
lan  said,  adding  that  the  Enquirer  “lost” 
only  one  case,  and  that  was  15  years  ago 
to  comedian  Carol  Burnett. 

In  the  last  three  fiscal  years  total  legal 
costs — including  libel  insurance,  settle¬ 
ments  and  prepublication  review —  were 
$11  million,  most  of  it  spent  on  prepubli¬ 
cation  review,  Galpern  said.  BE^P 


Supreme  Court  lets  ruling 
stand;  reporter  faces  jail 


by  Debra  Qersh 

THE  U.S.  SUPREME  Court  has  refused 
to  hear  arguments  in  one  case  that  could 
send  a  reporter  to  jail  and  in  another 
that  held  a  magazine  liable  for  the  con¬ 
tent  of  its  personal  ads. 

In  Tim  Roche  v.  State  ofFloridai  the 
High  Court,  without  comment,  let  stand 
a  court  order  holding  Roche,  a  former 
reporter  for  the  Stuart  (Fla.)  News,  in 
criminal  contempt  after  he  quoted  from 
a  sealed  judicial  order  (E&P,  Sept.  12, 
1992,  P.  18;  Nov.  21, 1992,  P.  9). 

Although  Roche  was  sentenced  to  30 


four  of  his  colleagues  will  agree  to  hear 
the  case. 

Jane  E.  Kirtley,  executive  director  of 
the  Reporters  Committee  for  Freedom  of 
the  Press,  said  she  found  it  disheartening 
that  none  of  the  justices  wrote  a  dissent. 

While  concerned  about  the  potential 
effects  on  Roche  and  other  reporters  in 
Florida,  Kirtley  did,  however,  breathe  a 
sigh  of  relief  that  the  Court’s  earlier  deci¬ 
sion  protecting  reporters’  privilege  re¬ 
mained  intact. 

The  U.S.  Supreme  Court  also  let  stand 
a  $3.4  million  judgment  against  Soldier  of 
Fortune  magazine,  which  held  the  maga- 


Jane  E.  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the  Press, 
said  she  found  it  disheartening  that  none 
of  the  justices  wrote  a  dissent. 


days  in  jail.  Supreme  Court  Justice  An-  zine  responsible  for  a  classified  ad  that 
thony  M.  Kennedy  had  granted  a  stay  of  implicitly  solicited  criminal  activity, 
that  order,  pending  outcome  of  the  cer-  Advertising  a  “Gun  for  Hire,”  the  man 
tiorari  decision.  who  placed  the  ad  in  1985,  Michael  Sav- 

Roche’s  attorney,  Anne  R.  Noble,  age,  was  employed  by  two  Atlanta  busi- 
said  before  he  could  begin  his  sen-  nessmen  to  kill  an  associate,  Richard 
tence,  further  state  court  review  was  Braun.  Savage  arranged  to  have  Braun 
necessary.  shot,  and  Braun’s  sons  filed  a  negligence 

In  light  of  Justice  Kennedy’s  stay,  ob-  suit  against  the  magazine, 
servers  were  surprised  that  the  Court  Soldier  of  Fortune,  which  reportedly 

chose  not  to  hear  Roche’s  case.  stopped  accepting  such  ads  in  1986,  ar- 

In  most  instances,  such  a  move  is  not  gued  that  it  was  protected  by  the  First 
made  unless  a  justice  believes  at  least  Amendment. 

AP  photographer  robbed  in  Somalia 

TEEN-AGERS  WITH  ASSAULT  rifles  to  the  deployment  of  U.S.  troops, 
recently  robbed  an  Associated  Press  The  Africapix  agency  said  Hassan 
photographer  in  Mogadishu,  Somalia,  Ali,  an  audio  recorder,  was  shot  and 
and  later  a  mob  stoned  him  and  two  robbed  outside  a  mosque  while  on  as- 
others.  signment  for  Italy’s  RTl  Milan  television. 

A  Kenyan  news  agency  reported  that  AP  photographer  John  Moore,  25,  of 
one  of  its  employees  was  shot  and  wound-  Irving,  Texas,  was  attacked  while  waiting 
ed.  One  of  the  attacks  appeared  to  be  to  photograph  the  first  Marine-escorted 
caused  by  religious  hostility.  food  convoy  into  northern  Mogadishu. 

Concerns  have  been  raised  that  large  Two  of  his  cameras  were  stolen, 
numbers  of  Westerners  in  Somalia  be-  Marines  in  an  armored  personnel 
cause  of  U.S. -led  famine  relief  opera-  carrier  nearby  and  French  soldiers  at  a 
tions  would  create  tension  in  the  Mus-  checkpoint  were  within  yards  of  the  in- 
lim  nation.  Some  Somalis  had  objected  cident  but  did  not  intervene.  —  AP 
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Singleton  pays  off 
Denver  Post  debt 

THE  DENVER  POST  has  paid  off  at  a  discount  $70  million 
in  debt  held  by  the  Times  Mirror  Co.  from  its  1987  sale  of  the 
Post  to  an  affiliate  of  Dean  Singleton’s  closely  held  MediaNews 
Group. 

The  terms  of  Singleton’s  repurchase  in  December  of  the  10- 
year  note  were  not  disclosed  but,  if  the  transaction  followed 
the  pattern  of  earlier  note  payoffs,  it  came  at  a  hefty  discount. 

“We  made  them  an  offer  and  they  accepted,”  Singleton  said. 
“We’re  both  happy.” 

A  year  earlier,  publicly  traded  Times  Mirror  wrote  off  $65 
million  of  the  note  from  its  books. 

Singleton  acquired  the  number  two  Denver  paper  for  $25 
million  in  cash,  supplied  by  partner  Media  General  Inc.,  and  a 
note  with  a  face  value  of  $70  million  taken  back  by  Times 
Mirror. 

The  deal  included  a  new  $56  million  production  plant,  but 
not  the  paper’s  downtown  headquarters,  valued  at  $20  million. 

Media  General  did  not  exercise  and  still  retains  its  option  to 
turn  its  investment  into  a  40%  interest  in  the  Post. 

Publicly  traded  Times  Mirror  acquired  the  money-losing 
Post  for  $95  million  in  1980  but  sold  it  after  heavy  investments 
in  equipment  showed  insufficient  hope  for  victory  over  Scripps 
Howard’s  Rocky  Mountain  News. 

“We  reached  a  mutually  satisfactory  result,  the  terms  of 
which  are  confidential,”  said  Times  Mirror  spokeswoman 
Martha  Goldstein. 

She  said  Times  Mirror  sold  the  note  for  cash  and  securities 
“which  are  in  excess  of  the  carrying  value  of  the  note  after  the 
writedown.” 

A  story  in  the  Post  quoted  Singleton  as  saying  the  deal  “dra¬ 
matically  reduced”  the  Post’s  debt  to  “a  manageable  level”  of 
bank  debt. 

He  said  since  he  took  over,  the  Post  went  “from  being  on 
a  life-support  system  to  producing  consistent  operating  prof¬ 
its  and  large  growth  in  circulation  and  advertising  market 
share.” 

— George  Garneau 

Financial  Times  crows: 

100  years  in  the  pink 

THE  FINANCIAL  TIMES,  the  London-based  financial  daily 
read  around  the  world,  celebrated  100  years  of  publishing  on 
pink  newsprint  with  a  souvenir  edition  Jan.  4 — on  plain  white 
paper. 

With  the  slogan  “100  years  in  the  pink,”  FT  chronicled  how 
in  1893  the  then-5-year-old  financial  newspaper  switched  to 
pink-tinted  newsprint  in  a  desperate  attempt  to  differentiate 
itself  from  its  more  established  rival,  the  Financial  News.  The 
two  merged  in  1945. 

The  special  edition  included  a  reprint  of  its  first  pink  paper, 
a  six-pager  dated  Jan.  2,  1893. 

The  FT,  which  pays  about  6%  more  for  the  tinted  paper, 
whose  tone  it  now  refers  to  as  “salmon,”  says  the  tint  has 
been  imitated  in  financial  papers  in  India  and  the  Arab 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  1/12/93 

1/5/93 

1/14/92 

Affiliated  Publications  Inc.  (NY) 

12.875 

12.125 

9.375 

A.H.BeloCorp.(NY) 

40.50 

41.50 

34.25 

Capital  Cities/ABC  Inc.  (NY) 

492.25 

497.50 

471.875 

Central  Newspapers  Inc.  (NY) 

23.00 

23.25 

19.25 

DowJones&Co.  Inc.  (NY) 

28.50 

28.125 

27.625 

Gannett  Co.  Inc.  (NY) 

51.50 

51.25 

44.125 

Knight  Bidder  Inc.  (NY) 

59.625 

58.375 

53.75 

Lee  Enterprises  Inc.  (NY) 

30.75 

30.00 

23.75 

McClatchyNewspaperslnc.  (NY) 

19.00 

18.875 

17.50 

Media  General  Inc.  (AM) 

19.25 

17.75 

18.125 

Multimedia  Inc.  (OTC)  * 

32.75 

32.00 

23.75 

N ew  York  Times  Co.  ( AM ) 

27.375 

26.625 

24.625 

Park  Communications  Inc.  (OTC)  17.25 

17.50 

14.25 

Pulitzer  Publishing  Co.  (OTC) 

30.75 

33.75 

23.25 

E.W.  Scripps  Co.  (NY) 

24.00 

24.75 

23.375 

Times  MirrorCo.  (NY) 

30.50 

31.75 

31.75 

TribuneCo.  (NY) 

48.50 

48.875 

44.625 

Washington  PostCo.  (NY) 

231.75 

228.875 

196.25 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Stock  Quotes) 

Stock 

1/12/93 

1/5/93 

1/14/92 

MacLean  Hunter  Ltd.  (a) 

12.125 

12.00 

13.00 

Hollinger  Inc.  (a) 

10.125 

10.375 

12.25 

Quebecor  Inc.  Class  A  (a)(d) 

18.625 

17.75 

13.0625 

Reuters  (c) 

63.625 

65.125 

57.625 

Southam  Inc.  (a) 

15.875 

15.625 

18.75 

Thomson  Corp.  (a) 

14.125 

14.375 

16.875 

Toronto  Sun  Publishing  Corp.  (a) 

14.00 

14.00 

15.125 

TorStar  Corp.  (a) 

22.50 

22.75 

25.00 

Pearson  Ltd.  (b)(e) 

3.59 

3.88 

3.70 

News  Corp.  Ltd.  (c) 

37.25 

37.875 

22.75 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  January  24.  1992 

(e)  2  for  1  stock  split  -  june  15,  1992 

Prepared  for  E&P  by  Wertheim  Schroder  Si  Company  Inc. 

world  and  in  special  sections  in  French  and  Italian  papers. 

A  bonus  thumbnail  history  recounts  gems  from  the  early 
days  of  “financial  journalism,”  a  genre  whose  seminal  charac¬ 
ters  featured  Horatio  Bottomley,  who  was  28  when  he  became 
FT  chairman  in  1888. 

His  interest  in  horses,  show  girls,  liquid  libation  and  dubious 
deals  led  him  to  jail  for  selling  fraudulent  war  bonds  during 
World  War  II. 

Legend  has  it  that  a  visitor  remarked  upon  seeing  the  incar¬ 
cerated  business  publisher  stitching  mail  bags,  “Sewing,  Bot¬ 
tomley?” 

“No,”  he  philosophized.  “Reaping.’ 

Then  there  was .... 
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London  paper 
to  pay 

Schwarzenegger 

A  LONDON  NEWSPAPER  agreed  to 
pay  Arnold  Schwarzenegger  libel  dam¬ 
ages  for  a  front-page  article  titled  “Arnie 
Gay  Snaps  Shocker.” 

The  Sunday  Mirror  told  the  High 
Court  it  accepted  there  was  no  truth  in 
its  June  17, 1990,  allegations. 

Martin  Cruddace,  the  newspaper’s 
lawyer,  said  his  clients  “deeply  regret  the 
damage  and  distress  their  article  and  the 
publication  of  the  photographs  has 
caused  to  Mr.  Schwarzenegger  and  wel¬ 
come  this  opportunity  sincerely  to  apol¬ 
ogize  to  him.” 

The  two  photos  published  by  the  Sun¬ 
day  Mirror  were  taken  in  a  gym  shower 
room  in  1973  for  Schwarzenegger’s  book 
Pumping  Iron,  but  were  not  included  in 
the  book.  His  lawyer,  Nicholas  Arm¬ 
strong  said. 

The  newspaper  agreed  to  pay  Schwar¬ 
zenegger  damages  and  legal  costs.  The 
amount  was  not  made  public. 

—  AP 

Posthumous  award 
to  former  campus 
paper  publisher 

A  SUPERIOR  COURT  jury  voted  10- 
2  in  favor  of  Joan  Zyda,  who  sued  Cali¬ 
fornia  State  University,  Los  Angeles, 
on  First  Amendment  grounds  for  firing 
her  as  publisher  of  the  campus  news¬ 
paper. 

Zyda  died  five  months  ago,  three  years 
after  filing  the  suit.  Her  attorney,  Robert 
C.  Moest  said  he  regarded  the  victory  as 
a  memorial  to  her  belief  in  free  press. 

The  jury  awarded  $22,983  in  damages 
—  $12,938  in  back  pay  and  $10,000  for 
violating  her  free  speech  rights.  The 
money  will  go  to  her  parents. 

Zyda,  who  was  40  at  her  death  from  a 
brain  hemorrhage,  was  a  reporter  and 
editor  for  the  Los  Angeles  Herald  Exam- 
iner  and  the  Chicago  Tribune  before  be¬ 
coming  a  journalism  faculty  member  at 
Cal  State  and  publisher  of  the  Universi¬ 
ty  Times . 

Under  her  direction,  the  paper  turned 
to  investigative  journalism.  The  story 
that  allegedly  led  to  her  dismissal  in¬ 


volved  the  death  of  a  young  woman 
when  a  concrete  slab  fell  on  her  during 
the  Whittier  earthquake  in  1987.  The 
paper  said  it  learned  another  slab  had 
fallen  before  the  quake,  indicating  struc¬ 
tural  flaws  which  the  university  appar¬ 
ently  had  not  corrected. 

The  Times  published  stories  charging 
the  school’s  administration  with  a  cover- 
up  of  the  situation.  Another  series  criti¬ 
cized  the  way  Cal  State  processed  gifts 
to  the  school. 

In  March  1988,  Zyda,  who  was  un¬ 
tenured,  was  fired.  An  official  said  her 
removal  “would  better  meet  the  educa¬ 
tional  goals  of  the  university.”  He  de¬ 
nied  there  was  an  attempt  to  censor  the 
paper. 

Moest  recalled,  “They  said  she  was 
abrasive  and  difficult  to  get  along  with. 
That  was  not  credible.  What  really 
bothered  them  is  that  she  took  a 
mediocre  publication  and  made  it  into  a 
real  newspaper.  Students  used  to  put 
their  bylines  on  press  releases.  Today  the 
Times  is  less  than  mediocre.” 

Judge  Richard  Hubbell  had  dismissed 
a  large  chunk  of  Zyda’s  case,  including 
emotional  distress  claims  and  com¬ 
plaints  against  five  university  officers,  in¬ 
cluding  president  James  Rosser. 

Moest  said  trying  the  case  was  a  “real 
problem”  because  of  Zyda’s  death. 

“The  other  side  could  say  anything 
they  wanted  to  about  her  and  she  wasn’t 
there  to  answer  them,”  he  explained. 

Still,  he  continued,  “This  was  a  victo¬ 
ry  for  all  media.  The  jury  said  her  First 
Amendment  rights  had  been  violated.” 

Toledo  Blade  wins 
records  decision 

THE  OHIO  SUPREME  Court,  siding 
with  the  Toledo  Blade,  has  ruled  that 
a  fund-raising  arm  of  the  state-owned 
University  of  Toledo  is  a  public  office 
and  subject  to  state  open  records  law. 

In  a  5-to-l  decision,  the  court  ordered 
the  University  of  Toledo  Foundation  to 
disclose  the  names  of  donors. 

The  Blade  went  to  court  in  1991  after 
the  foundation  said  it  would  disclose  its 
financial  records  but  only  after  the 
names  of  donors  were  deleted. 

The  foundation,  which  uses  neither 
public  funds  nor  public  employees,  ar¬ 
gued  that  it  was  not  a  “public  office”  as 
defined  by  state  public  records  law  but. 


even  if  it  were,  disclosure  of  donors 
would  violate  their  privacy. 

The  court,  however,  found  “signifi¬ 
cant  public  interest  in  knowing  from 
whom  donations  come  and  how  that  re¬ 
lates  to  where  the  university,  as  a  public 
institution,  chooses  to  spend  its  money. 
Nondisclosure  by  the  foundation  would 
obscure  the  sometimes  significant  link 
between  a  gift  and  its  eventual  use.” 

“This  case  establishes  that  public  of¬ 
fices  can’t  delegate  their  public  functions 
to  nominally  private  entities  and  thereby 
insulate  those  functions  from  public 
scrutiny,”  said  Toledo  attorney  Fritz  By¬ 
ers,  who  represented  the  Blade. 

In  a  concurring  opinion.  Justice  Craig 
Wright  said,  “It  troubles  me  that  a  per¬ 
son’s  private  charitable  activities  can  be 
the  subject  of  public  scrutiny.” 

He  agreed  the  ruling  was  consistent 
with  case  law  but  said  it  “stretches  to  the 
limit  what  constitutes  a  ‘public  record’  in 
the  arena  of  private  charitable  activities.” 

In  his  dissenting  opinion.  Justice 
Robert  E.  Holmes  said  the  public  records 
law  “was  not  enacted  in  order  to  ‘look 
in’  on  the  private  records  of  a  foundation 
that  has  in  good  faith  made  a  determi¬ 
nation  that  it  is  necessary  to  privately 
maintain  the  names  of  its  donors.” 

— George  Garneau 

Slain  carrier’s 
father  sues 
newspaper 

THE  FATHER  OF  a  slain  newspaper 
carrier  has  sued  the  Argus  Leader,  Sioux 
Falls,  S.D.,  claiming  newspaper  officials 
failed  to  take  precautions  that  could 
have  prevented  his  daughter’s  death. 

Mike  Clarey’s  lawsuit  says  newspaper 
officials  knew  its  carriers  had  been  ha¬ 
rassed  and  assaulted  before  11-year-old 
Ann  Kathryn  “Katie”  Clarey  was  ab¬ 
ducted,  raped  and  killed  May  9.  Kelly 
Van  Englehoven  is  serving  a  life  prison 
term  after  pleading  guilty  in  September 
to  killing  the  girl. 

Argus  Leader  publisher  Larry  Fuller 
and  newspaper  attorney  Larry  Piersol 
declined  to  comment  on  the  lawsuit. 

Sioux  Falls  police  said  they  had  re¬ 
ceived  complaints  from  other  carriers 
before  the  Clarey  murder,  including  at 
least  one  about  Van  Englehoven. 

—  AP 
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Florida  high  court 
orders  release  of 
‘John  Doe’  list 

THE  NAMES  OF  men  who  visited  a 
prostitute  who  claimed  her  work  was 
therapy  for  nymphomania  should  be 
made  public  because  they  willingly  par¬ 
took  of  criminal  activity,  the  Florida 
Supreme  Court  ruled. 

The  justices,  in  a  6-1  decision,  ruled 
that  the  list  of  “John  Does”  is  not  pro¬ 
tected  by  the  state  constitution’s  privacy 
amendment. 

“Any  right  of  privacy  that  the  Does 
might  have  had  is  limited  by  the  circum¬ 
stances  under  which  they  assert  that 
right,”  wrote  Justice  Parker  Lee  McDon¬ 
ald  for  the  majority.  “The  circumstances 
here  do  not  afford  them  such  a  right.” 

Justice  Gerald  Kogan’s  dissent  com¬ 
pared  release  of  names  to  Nathanial 
Hawthorne’s  novel  The  Scarlet  Letter,  in 
which  a  woman  is  forced  to  wear  the  let¬ 
ter  “A”  on  her  clothing  because  of  her 
adultery. 

“People  have  a  constitutionally  pro¬ 
tected  interest  in  their  good  names,”  Ko¬ 
gan  wrote.  “For  all  we  know,  any  infor¬ 
mation  about  [the  John  Does]  may  be 
unfounded,  distorted  or  even  contrived.” 


Kathy  Willets  and  her  husband  Jeffrey, 
who  was  a  Broward  sheriff’s  deputy 
when  the  case  broke,  pleaded  guilty  to 
operating  an  illegal  prostitution  busi¬ 
ness.  At  one  point,  Mrs.  Willets’  attor¬ 
ney  claimed  she  slept  with  dozens  of 
men  as  therapy  for  nymphomania. 

Mrs.  Willets  was  sentenced  to  proba¬ 
tion,  but  is  now  jailed  for  breaking  pro¬ 
bation.  Her  husband  was  sentenced  to 
six  months,  but  various  related  charges 
since  have  netted  him  at  least  three 
years  in  prison. 

Clients  fought  to  keep  their  names 
out  of  the  news  even  after  defense 
lawyers  shared  them  with  prosecutors, 
which  meant  they  were  part  of  public 
record  under  Florida  law. 

Some  already  have  been  unveiled 
through  court  actions.  The  political  ca¬ 
reer  of  Fort  Lauderdale  Vice  Mayor  Doug 
Danziger  was  ended  by  the  scandal. 

A  trial  judge  had  ordered  all  the  names 
made  public  but  the  men  appealed.  The 
Miami  Herald,  the  Sun-Sentinel  in  Fort 
Lauderdale,  WPLG-TV,  and  WTVJ-TV 
sought  to  open  the  records. 

Richard  Rosenbaum,  lawyer  for  men 
on  the  list,  said  the  ruling  could  violate 
unwritten  guarantees  of  privacy.  He  said 
he  would  appeal  to  the  U.S.  Supreme 
Court.  — AP 


Charges  against 
photographer  are 
dismissed 

A  PITTSBURGH  JUDGE  dismissed 
charges  against  a  news  photographer  ac¬ 
cused  of  interfering  with  police  as  they 
arrested  a  homeless  man. 

Common  Pleas  Judge  Robert  E. 
Dauer  said  photographer  Charles  A.  Pal- 
la  Jr.,  a  stringer  for  the  Associated  Press, 
had  a  legitimate  purpose  in  photograph¬ 
ing  the  arrest  in  a  Pittsburgh  parking  lot. 

Dauer  ruled  that  the  facts  presented 
by  prosecutors,  even  if  admitted  by  the 
defendant,  did  not  necessitate  criminal 
charges. 

The  order  came  after  the  prosecution 
rested  its  case  on  the  second  day  of  Pal- 
la’s  jury  trial. 

Palla  said,  “It’s  kind  of  unbelievable  it 
got  this  far,  but  the  judge  had  good  judg¬ 
ment  to  see  what  evidence  there  was  or 
wasn’t  and  kick  it.” 

The  judge  denied  a  request  by  defense 
attorney  Fred  Thieman  that  he  ask  Dis¬ 
trict  Attorney  Robert  Colville  to  investi¬ 
gate  police  conduct  in  the  case.  Dauer 
told  Thieman  he  could  contact  Colville 
himself,  and  Thieman  said  outside  court 
that  he  would.  — AP 


Therels  still  time  to  enter 
The  Journalism 
Awards  Competition 

for  distinguished  service 
in  health  reporting 
sponsored  by  the 
American  Chiropractic 
Association.  Cash  prizes 
and  medallions  of  merit 
will  be  awarded 
for  category 
entries  in 
newspaper, 
magazine,  radio 
and  television. 


If  you  have  been  responsible  for  a 
program  or  story  that  is  meritorious  in 
bringing  public  attention  to  the  health 
needs  of  our  nation... if  your  work 
has  served  to  motivate  your  commu¬ 
nity  to  a  better  understanding  of  a 
health  problem... if  your  efforts  pro¬ 
moted  health  and  welfare,  your  story 
or  program  should  be  entered  in  this 
competition.  Enter  your  own  pro¬ 
gram  or  nominate  colleagues’  pro¬ 
grams  for  awards. 

Closing  date  for  1992 
competition  is  April  1,  1993 

For  Rules  and  Entry  forms, 
write  to: 

Journalism  Awards 

American  Chiropractic  Association 

1701  Clarendon  Blvd. 

Arlington,  VA  22209 


Plan  also  to  do  a  suitable  work 
for  the  calendar  year  1993 
and  enter  before  April,  1994 
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Publishers  on  Parade 


©  1992  Parade  Publications,  Inc. 


“According  to  our  recent  Belden  Study, 
Parade  ranks  as  one  of  the  top  five  best- 
read  Sunday  features.  Satisfied  readers 
mean  less  ‘churn’  and  successful 
circulation  goals.  Less  expense  and 
increased  revenues  add  up  to  a  better 
bottom  line.” 


Featured  in  over  330  newspapers 
every  Sunday. 


“Adding 
Parade  was  a 
'ood  business 
decision  for 
leConunercial 
Appeal” 


JOSEPH  R.  WILLIAMS 
V,P.A!®GENB?«lM»iA!2R 
W  C0MII€RCMt_A(^ 


About  Awards 


Msncken  Awards.  The  Free  Press  Association  has  an¬ 
nounced  the  11th  annual  Mencken  Awards  in  six  categories  for 
outstanding  journalism  exposing  government  abuses  of  power 
or  defending  individual  rights  and  civil/economic  freedoms. 

The  winners  include: 

Best  First  Amendment  Defense:  Syndicated  Chicago  Tri¬ 
bune  columnist  Stephen  Chapman  for  “Artistic  Freedom 
vs.  NEA  Subsidies”  and  other  First  Amendment  columns. 

Best  Editorial  or  Op-Ed  Column:  Robert  Holland,  Rich¬ 
mond  (Va.)  Times-Dispatch,  for  “Freedom  of  Disinforma¬ 
tion:  The  Feds  Protect  Race-Norming.” 

Best  Feature/Essay:  David  Boaz  for  a  media  critique,  “Jour¬ 
nalists  and  the  Drug  War,”  appearing  in  Liberty  Magazine. 

Best  News  Story  or  Investigative  Report:  The  Village  Voice 
for  Michael  Emery’s  expose,  “The  War  That  Didn’t  Have  to 
Happen:  How  U.S.  Scuttled  Arab  Peace  Plan.” 

Best  Cartoon:  Chuck  Asay,  Colorado  Springs  Gazette- 
Telegraph  for  “How  to  Save  the  Elephants:  Bureaucrats  or 
Businessmen?” 

Best  Book:  P.J.  O’Rourke,  Parliament  of  Whores. 

Tha  Walls  Mamorlal  Kay.  Reginald  Stuart,  former  chair¬ 
man  of  the  Sociey  of  Professional  Journalists’  Legal  Defense 


Fund  and  new  SPJ  secretary-treasurer,  is  the  winner  of  the 
Society’s  most  prestigious  honor  for  service  to  the  organi¬ 
zation,  the  Wells  Memorial  Key. 

Stuart  is  the  assistant  news  editor  at  the  Knight-Ridder 
Newspapers  in  the  Washington  bureau. 

G.  Richard  Daw  Award.  Two  staff  members  from  The 
Signal-Item,  Carnegie,  Pa.,  a  Gateway  publication,  are  the 
1992  winners  of  the  Pennsylvania  Newspaper  Publishers’ 
Association  Foundation’s  G.  Richard  Dew  Award  for  Jour¬ 
nalistic  Achievement. 

Signal-Item  reporter  Carol  Druga  and  editor  Bob  Wertz 
were  given  the  award  for  their  series  of  articles  and  editori¬ 
als  titled  “The  Green  Tree  Pay  Grab”  which  exposed  an  at¬ 
tempt  by  the  members  of  the  Green  Tree  Council  to  give 
themselves  a  pay  raise  that  would  have  doubled  their  monthly 
salaries.  The  vote  was  taken  at  a  non-regular  meeting  with 
no  prior  discussion  or  notice. 

The  award  recognizes  outstanding  content  that  shows 
journalistic  responsiveness  to  matters  of  public  interest  or 
brings  about  improvement  in  the  quality  of  community  life 
or  enhancement  of  public  understanding  of  the  role  of  the 
news  media. 
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SNPA  Litsracy  Awards  Program.  The  SouthernNews' 
paper  Publishers  Association  Foundation  recently  recog¬ 
nized  13  newspapers  in  its  fourth  annual  Literacy  Awards 
Program,  which  honors  efforts  to  combat  illiteracy. 

More  than  $3,000  was  donated  to  various  literacy  orga¬ 
nizations  on  behalf  of  the  winning  newspapers.  SNPA  re¬ 
ceived  31  entries  in  two  circulation  categories.  Winning 
newspapers  de»^';rmine  which  literacy  organizations  are  to 
receive  the  cash  awards  of  $300  from  first-place  winners, 
$200  from  second,  and  $100  from  third. 

In  the  Community  Service  category,  under-75,000  circu¬ 
lation,  the  Greenville  (N.C. )  Daily  Reflector  won  first  place; 
Rocky  Mount  (N.C.)  Evening  Telegram,  second;  and  the 
Tallahassee  (Fla.)  Democrat  and  the  Danville  (Va.)  Regis- 
ter  &  Bee,  tied  for  third. 

Over-75,000  circulation.  Community  Service  winners 
were  the  Lexington  (Ky.)Herald  Leader,  first;  the  Florida 
Times-Union,  Jacksonville,  second;  and  the  Augusta  (Ga.) 
Chronicle,  third. 

The  Best  New  Idea  category,  under-75,000  circulation, 
first  place  was  awarded  to  the  Killeen  (Texas)  Daily  Herald 
for  its  “Take  a  Break  to  Encourage  a  Child  to  Read”  pro¬ 
gram.  Second  place  went  to  the  Rocky  Mount  (N.C. )  Evening 
Telegram,  and  third  place  went  to  Myrtle  Beach  (S.C.)  Sun 
News. 

Best  New  Idea  winners  for  newspapers  over-75,000  were 
the  Augusta  Chronicle,  first;  Florida  Today,  Melbourne, 
second;  and  the  Houston  Post,  third. 


News/Editorial  winners  were  the  Tyler  (Texas)  Morning 
Telegraph,  first;  the  Greenville  (N.C.)  Daily  Reflector,  sec¬ 
ond;  and  the  Longview  (Texas)  News-Journal,  third. 

PNPA  Public  Sarvica  Award.  The  Pittsburgh  Press 
was  awarded  the  Pennsylvania  Newspaper  Publishers’  As¬ 
sociation  Foundation’s  Public  Service  Award.  The  award 
was  given  for  the  Old  Newsboys  Fund  Drive,  a  fund-rais¬ 
ing  campaign  that  the  newspaper  has  run  for  59  years  to 
help  maintain  the  Free  Care  Fund  at  Children’s  Hospital, 
Pittsburgh. 

Oscars  In  Agricultura  Awards.  A  series  of  articles 
about  the  cause  of  crop  damages  totaling  hundreds  of  mil¬ 
lions  of  dollars  has  earned  a  1992  Oscar  in  Agriculture  for 
reporter  William  R.  Levesque  of  The  Ledger,  Lakeland,  Fla. 

The  Oscars  in  Agriculture  program  is  an  international 
competition  in  its  32nd  year  of  recognizing  excellence  in 
agricultural  reporting.  It  is  administered  by  the  University 
of  Illinois  with  financial  support  from  DeKalb  Genetics  Cor¬ 
poration,  Ford  New  Holland  Inc. ,  and  Pfizer  Animal  Health 
Division. 

A  merit  award  in  the  newspaper  category  went  to  a  team 
of  reporters  from  Iowa  Farmer  Today,  Cedar  Rapids,  Iowa, 
for  their  comprehensive  series  about  struggles  and  revital¬ 
ization  in  rural  communities.  The  reporters  are  Malinda 
Miller,  Mike  Williams,  Jane  Messenger,  Gene  Lucht  and 
Bob  Davis. 


“Parade— 
America’s 
Sunday 
magazine  for 
Orange  county’s 
hometown 
newspaper.” 


“While  revamping  The  Orange  County 
Register,  we  focused  on  two  things — quality 
and  reader  involvement.  The  results?  We 
are  currently  one  of  the  fastest-growing 
newspapers  in  the  nation.  Parade,  with  its 
similar  commitment,  is  naturally  the 
magazine  of  choice  for  our  Sunday  package.” 


Featured  in  over  330  newspapers 
every  Sunday. 


Publishers  on  Parade 


©  1992  Parade  Publications,  Inc. 


Compiled  by  Melissa  Qitter 


Newspeople  in  the  News 


Albert  August  III  Harold  Qaar  Jr.  Jane  Healy 


Bill  Dunn 


Albert  T.  August  III,  vice  president 
and  business  manager  of  Richmond 
Newspapers  Inc.,  becomes  senior  vice 
president  and  general  manager  of  the 
company. 

He  succeeds  Joseph  M.  Porter, 

who  retired. 

O.  Scott  Loath,  controller  at  RNl, 
moves  to  the  post  of  vice  president  and 
business  manager. 


HONG  KONG 
1997  approaches 

To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty. 

Talk  to  the  people 
in  New  York  or  San  Francisco 


Hong  Kong  Economic 
&  Trade  Offices 

Melinda  Parsons 
Tom  Rosenthal 

680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 
or  Alex  Choi 

222  Kearny  Street,  Suite  402 
San  Francisco,  CA  94108 
(415)  397-2215 
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Allen  Walton,  circulation  director, 
now  is  vice  president  and  circulation  di¬ 
rector. 

Frank  A.  McDonald,  director  of 
human  resources,  was  named  vice  presi¬ 
dent  and  director  of  human  resources. 

George  Boatright,  assistant  con¬ 
troller,  now  is  controller. 

Jim  Toner,  associate  managing  edi¬ 
tor  for  local  news,  becomes  deputy  man¬ 
aging  editor  for  state,  county  and  local 
news. 

Harold  F.  Gaar  Jr.,  vice  president  of 
marketing  with  the  Dallas  Morning 
News,  has  been  promoted  to  vice  presi¬ 
dent  of  public  affairs  for  the  paper’s  par¬ 
ent,  A.H.  Belo  Corp. 

Brenda  C.  Maddox,  Belo’s  tax  di¬ 
rector,  was  appointed  vice  president, 
corporate  taxes. 

Dr.  Judith  L.  Craven,  president  of 
the  United  Way  of  the  Texas  Gulf  Coast, 
was  named  to  the  board  of  A.H.  Belo. 

Bill  Dunn,  managing  editor  for  the  Or¬ 
lando  (Fla.)  Sentinel,  has  been  appointed 
to  the  new  position  of  associate  manag¬ 
ing  editor. 

Jane  Healy,  associate  editor  in 
charge  of  the  editorial  pages  at  the  Sen¬ 
tinel,  was  promoted  to  managing  editor. 

F.  Ashley  Allen,  the  Sentinel’s  busi¬ 
ness  development  director,  now  is  a  vice 
president  for  Sentinel  Communications 
Co. 

Manning  Pynn,  associate  managing 
editor  for  business  and  national  news, 
moves  to  associate  editor. 

Michael  Bales,  deputy  managing 
editor  for  metro  news,  assumes  the  post 
of  deputy  managing  editor  for  news 
topics. 


Jocelyn  Noveck,  a  newswoman  in  the 
Associated  Press’  New  York  bureau,  has 
been  named  assistant  chief  of  bureau. 

Phil  Matter  and  Andrew  Ross,  co¬ 
authors  of  the  column  “The  Insiders”  in 
the  San  Francisco  Examiner,  have  joined 
the  San  Francisco  Chronicle. 

Cornelia  Olive,  feature  editor  for  the 
Sanford  (N.C.)  Herald,  has  been  named 
editor  of  the  paper. 

She  succeeds  Bill  Hodges,  who  re¬ 
tired. 

Walterene  J.  Swanston,  formerly  di¬ 
rector  of  diversity  programs  for  the 
Newspaper  Association  of  America,  has 
joined  the  National  Association  of 
Black  Journalists  as  project  director  for 
the  Children’s  Project,  which  identifies 
people  and  programs  which  help 
African-American  children. 

Robert  A.  Kelleter,  former  editor  of 
the  food  section  of  the  Washington  Post, 
has  joined  the  Bangor  (Maine)  Daily 
News  as  executive  editor. 

James  M.  Spox,  data  processing 
manager  for  the  News,  was  promoted  to 
marketing  administrative  manager. 

Cornellius  Noddin,  formerly  pro¬ 
duction  superintendent  of  the  News,  be¬ 
comes  circulation  director. 

Arlene  Boyle,  executive  administra¬ 
tive  secretary,  now  is  administrative  as¬ 
sistant  to  the  publisher. 

David  J.  Fenech,  editor  of  the  opin¬ 
ion  department  of  the  Flint  (Mich.) 
Journal,  now  also  serves  as  deputy  editor 
of  The  Masthead,  the  professional  jour¬ 
nal  of  the  National  Conference  of  Edito¬ 
rial  Writers. 
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James  Haught 


Steve  Hannah 


Qrace  Noonan-Kaye 


Kenneth  Paulson 


James  A.  HaughI,  associate  editor  at 
the  Charleston  (W.Va.)  Gazette,  has 
been  promoted  to  editor. 

He  succeeds  Don  Marsh,  who  re' 
tired. 

Reberl  H.  Wills  ,  vice  chairman  of 
Journal/Sentinel  Inc.,  becoiues  publisher 
of  the  Miliuaukee  Journal. 

Sieve  Hannah,  a  managing  editor 
at  the  Journal,  was  appointed  executive 
editor. 

Don  Walker,  formerly  national  edi' 
tor,  assumes  the  post  of  metropolitan 
editor. 

Carolina  Garcia,  deputy  metro  edi' 
tor,  becomes  state  editor. 

Frank  Clines,  a  feature  writer  for 
sports,  was  named  national/world  editor. 

Robert  N.  Recore,  retail  and  display 
advertising  manager  for  the  Worcester, 
Mass.,  Telegram  &  Gazette,  has  been  ap' 
pointed  advertising  sales  director. 

Nancy  Cahalen  Bayley,  sales  de' 
velopment  manager,  was  named  assis' 
tant  ad  sales  director. 

Anthony  J.  SImollardes,  special 
projects  manager,  becomes  ad  opera' 
tions  manager. 

Bon  Johnson,  an  assistant  managing 
editor  of  the  St.  Petersburg  (Fla.)  Times, 
has  expanded  his  business  as  a  national 
consultant  on  media  diversity  and  mi' 
nority  development. 

John  I.  Hazard,  public  affairs  manag' 
er  for  the  Providence  (R.l.)  Journal  Bul~ 
letin,  has  been  appointed  director  of 
quality  improvement. 

John  J.  Palumbo,  director  of  pro' 
motion,  now  is  director  of  promotion 
and  community  affairs. 

Will  Konnody,  copy  desk  chief  for  the 
Augusta  Chronicle  and  Augusta  Herald 
in  Georgia,  has  been  promoted  to  news 
editor. 


Los  Simpson,  deputy  metro  editor  of 
the  Chronicle  and  Herald,  was  named 
features  editor. 

Grace  Noonan-Kaye,  director  of 
consulting  services  for  Right  Associates, 
Boston,  now  is  director  of  human  re' 
sources  at  Portland  (Maine)  Newspa' 
pers,  publishers  of  the  Portland  Press 
Herald  and  Maine  Sunday  Telegram. 

David  S.  Burfeind,  a  marketing  ex' 
ecutive  for  the  entertainment  conglom' 
erate  MCA,  becomes  vice  president  for 
planning  and  development  for  Guy 
Gannett  Publishing  Co.,  parent  of  Port' 
land  Newspapers. 

Mike  Sleolo,  assistant  managing  edi' 
tor  for  night  news  with  the  Richmond 
(Va.)  Times  Dispatch,  has  been  promot' 
ed  to  deputy  managing  editor  for  night 
news. 

Tom  Kapsidolls,  associate  editor  for 
state  news,  becomes  editor  of  the  subut' 
ban  news  department. 

Victor  F.  GanzI,  general  counsel  for 
the  Hearst  Corp.  and  a  supervising  part' 
ner  at  the  international  law  firm  Rogers 
&  Wells,  has  been  elected  senior  vice 
president  of  Hearst. 


Kenneth  A.  Paulson,  an  executive 
editor  at  Florida  Today  of  Melbourne, 
has  been  named  executive  editor  for 
Gannett  Suburban  Newspapers  in 
White  Plains,  N.Y. 

He  succeeds  Lawrence  K.  Boau- 

pre,  who  was  appointed  editor  and  vice 
president  at  the  Cincinnati  Enquirer. 

Earlier,  Paulson  was  editor  of  the 
Green  Bay  (Wis.)  PresS'Gazette,  manag' 
ing  editor  at  the  Bridgewater  (N.J.) 
Courier'News  and  a  reporter  and  bureau 
chief  with  the  Fort  Myers  (Fla.)  NewS' 
Press. 

Louis  J.  Rocchino,  advertising  direc' 
tor  of  the  Binghamton,  N.Y.,  Press  & 
Sun  Bulletin,  becomes  president  and 
publisher  of  the  Daily  Journal  in 
Vineland,  N.J. 

Jack  Marsh  Jr.,  former  president 
and  publisher  in  Vineland,  moves  to  the 
Argus  Leader  in  Sioux  Falls,  S.D. 

Sloven  Porlstoln,  who  has  covered 
the  defense  industry  for  the  Washington 
Post,  now  reports  on  the  economy  for 
the  Financial  News. 

John  Mlniz,  a  Post  staff  writer,  suC' 
ceeds  Perlstein. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


Lee  Dirks 


Owen  Van  Essen 


Norm  McMullin 


David  Dirks 


We  specialize  in  assisting  owners  in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  or  non-daily  newspaper  groups. 

185  Oakland,  Suite  210,  Birmingham,  Michigan  48009 
313-646-4230 
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Gordon  Ibmpkins,  formerly  vice  preS' 
ident  of  business  management-grocery 
products  for  Best  Foods,  Canada,  joins 
Thomson  Newspapers  as  vice  president 
and  chief  operating  officer  of  the  East¬ 
ern  division. 

Bob  Whitfiold  was  named  vice 
president  and  chief  operating  officer  for 
the  Toronto  division. 

Dick  LoGrond,  metro  editor  for  the 
Modesto  (Calif.)  Bee,  has  been  promot¬ 
ed  to  associate  editor. 

Judy  Sly-Horroro,  who  has  worked 
for  the  Bee’s  editorial  pages,  was  named 
features  editor. 

Don  Horroro,  formerly  features  edi¬ 
tor,  becomes  metro  editor. 

Joffory  A.  Cowart,  a  former  associate 
director  for  the  American  Press  Insti¬ 
tute,  has  rejoined  API  in  the  same  posi¬ 
tion. 

James  B.  McClalchy,  publisher  and 
chairman  of  McClatchy  Newspapers 
Inc.,  was  elected  to  the  API  board. 

Stophoa  Y.  Dickiasoa,  assistant  con¬ 
troller  for  Media  General,  has  been 
named  controller,  and  Stophoa  R. 
Zacharias,  also  an  assistant  controller, 
becomes  the  company’s  treasurer. 

Claytoa  Boyce,  news  editor  for  Knight 
Ridder/Tribune  News  Service  in  Wash¬ 
ington,  D.C.,  has  been  elected  president 
of  the  National  Press  Club. 

Barbara  Motxler,  who  has  worked  in 
general  assignments  for  the  Riverside, 
Calif.,  Press  Enterprise,  has  been  pro¬ 
moted  to  assistant  metro  editor. 

Jack  Robiasoa,  an  education  re¬ 
porter  for  the  Press  Enterprise,  now  cov¬ 
ers  county  government. 

Mark  Pofix,  an  education  reporter 
in  the  paper’s  Temecula  bureau,  becomes 
lower  education  writer. 

Laaita  Paco-Hlaloa,  an  education 
reporter  for  the  Press  Enterprise,  was 
named  assistant  to  the  managing  editor. 

The  Associated  Press  has  announced 
the  following  appointments: 

Larry  Siddoas  moves  from  deputy 
sports  editor  to  coordinator  of  special 
sports  events;  Roa  Sirak,  an  assistant 
sports  editor,  succeeds  Siddons  as 
deputy  sports  editor;  G.  Evaas  WitI, 
the  AP’s  director  of  election  planning, 
becomes  assistant  chief  of  the  Washing¬ 


ton,  D.C.,  bureau;  Carole  Foldmoa, 
Washington  news  editor,  joins  AP’s  Spe¬ 
cial  Assignments  team;  Joha  Solomea 
succeeds  Feldman  as  Washington  news 
editor;  Robert  Weller,  an  AP  corre¬ 
spondent  in  West  Africa,  moves  to 
Grand  Junction,  Colo.;  and  Roa  Lesko 
moves  from  the  Detroit  bureau  to  South 
Bend,  Ind. 

The  following  appointments  have 
been  announced  in  the  Washington  bu¬ 
reau  of  the  Chicago  Tribune: 

Carol  Jousaltls  and  Mllcholl 
Locia  will  cover  the  Clinton  White 
House;  Jaaot  Cawley  will  report  on 
Hillary  Clinton  and  issues  involving 
women  and  children;  Michael  Tnckotl 


Albert  L.  Abbott,  82,  former  execu¬ 
tive  of  the  Detroit  News,  died  of  com¬ 
plications  from  Parkinson’s  disease  Dec. 
19. 

Dick  Coaaor,  62,  sports  columnist  for 
Denver’s  Rocky  Mountain  News  and  the 
Denver  Post,  died  of  cancer  Dec.  23  in 
Arvada,  Colo. 

Maggie  Daly,  75,  a  retired  Chicago 
Tribune  columnist,  died  Dec.  13. 

Joha  Haoiiltoa  Duke,  79,  a  re¬ 
tired  professor  of  journalism  at  Cali¬ 
fornia  State  University  in  Fresno, 
died  Nov.  24. 

Mark  Goedsoa,  77,  owner  of  a  group 
of  weekly  newspapers  and  eight  daily 
newspapers,  died  of  cancer  Dec.  18  in 
New  York. 

Goodson  was  also  president  and 
chairman  of  Mark  Goodson  Produc¬ 
tions,  and  the  creator  of  television  pro¬ 
grams  including  What’s  My  Line?  and 
The  Price  Is  Right. 

Chuck  Hallos,  57,  a  Pulitzer  Prize¬ 
winning  reporter  working  for  the  Pitts¬ 
burgh  Press,  died  of  cancer  Dec.  9  in 
Pittsburgh. 

Hallas  had  also  worked  for  the  Battle 
Creek  (Mich.)  Enquirer-News,  the  De¬ 
troit  News,  Tuscon’s  Arizona  Daily  Star 
and  United  Press  International. 


is  assigned  to  the  justice  Department; 

Christopher  Drew  covers  an  inves¬ 
tigative  beat  focused  on  government 
regulation;  Terry  Atlas  is  chief  diplo¬ 
matic  correspondent  and  will  cover  in¬ 
ternational  environmental  issues;  Tloio- 
thy  McNulty  will  report  on  social  poli¬ 
cy;  and  Llada  Harriagtea  joins  the 
Tribune’s  congressional  team. 

Larry  Pope,  executive  editor  and  earli¬ 
er  sports  editor,  news  editor  and  manag¬ 
ing  editor  of  the  Asheville,  N.C.,  Citi¬ 
zen-Times,  has  been  given  the  additional 
title  of  senior  vice  president  of  the  Citi¬ 
zen-Times  Publishing  Co. 

Pope  has  taught  reporting  and  editing 
at  the  college  level. 


Wllllaoi  Harrisoa,  82,  a  retired  edito¬ 
rial  writer  for  the  Washington  Star,  died 
of  circulatory  ailments  Dec.  26. 

Robert  C.  Herrick,  81,  former  editor 
of  the  Muskegon  Chronicle  in  Michigan, 
died  Dec.  5. 

Herrick  also  worked  for  the  Michigan 
State  News,  the  Pontiac  (Mich.)  Press 
and  the  Flint  (Mich.)  Journal. 

Ruth  "Ruby"  Hewill,  81,  retired 
president  of  the  Tonawanda  (N.Y.)  Pub¬ 
lishing  Corp.  and  former  publisher  of 
the  Tonawanda  News,  died  Dec.  12  in 
Clarence,  N.Y. 

Peter  Shiaobu  Higashi,  77,  a  retired 
business  manager  in  the  Toyko  bureau  of 
the  Associated  Press,  died  of  stomach 
cancer  Dec.  13. 

Nicholas  LeRey  Kiag,  68,  managing 
director  of  the  U.S.  government’s  New 
York  Foreign  Press  Center,  died  Dec.  9. 

Earlier,  King  worked  for  the  New  York 
Herald  Tribune  and  was  a  foreign  corre¬ 
spondent  in  London  and  Paris  for  Unit¬ 
ed  Press  International. 

Edward  L.  Thooias,  75,  former  editor 
of  the  San  Diego  Union,  died  of  heart 
failure  Dec.  3. 

George  Wllliaois,  68,  co-publisher  of 
the  Brookfield,  Mo.,  Daily  News-Bul¬ 
letin,  died  Dec.  14. 


Obituaries 
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Circulation 


Reaching  out  to 
the  ‘Snowbirds’ 


Phoenix  newspaper  boosts 
circulation  by  offering  special 
news  pages  for  winter  visitors 


by  M.L.  Stein 


WHEN  THE  “SNOWBIRDS”  come  to 
Phoenix  this  winter  they  find  hometown 
news  in  the  Arizona  Republic. 

The  paper  has  started  a  Saturday 
“News  From  Home”  page  for  the  approx¬ 
imately  175,000  new  people  who  spend 
the  winter  months  in  the  Phoenix  area. 
Their  migration  jumps  the  Republic’s 
daily  circulation  from  about  330,000  to 
400,000  between  August  and  February, 
while  its  Sunday  sales  climb  from 
500,000  to  600,000. 

Nearly  half  the  arrivals  come  from 
Minnesota,  Iowa,  Wisconsin,  Illinois 
and  Michigan,  and  another  19%  from 
Canada. 

“We  felt  that  the  snowbird  phenome¬ 


offbeat  features)  and  a  state  column. 

In  a  recent  issue,  Michiganders 
learned  of  a  snowball  fight  on  the 
Michigan  State  campus  that  left  seven 
persons  injured;  Minnesotans  could 
read  about  the  state’s  political  campaign 
subsidy  program,  and  Canadians  could 
mull  over  Prime  Minister  Brian  Mul- 
roney’s  latest  moves  to  cut  the  country’s 
deficit. 

So  popular  has  the  page  become  that 
winter  residents  from  states  not  listed  in 
it  have  asked  that  they  be  included, 
Franken  reported. 

“But  we  have  to  go  with  the  states 
that  provide  most  of  the  visitors,”  he  ex¬ 
plained.  The  Republic  did  make  an  ex¬ 
ception,  however.  When  Colorado  and 
Syracuse  universities  met  in  the  Fiesta 


“We  felt  that  the  snowbird  phenomenon  presented  a 
perfect  opportunity  for  targeted  coverage  because  so 
many  of  the  winter  visitors  are  from  the  same  area,” 
said  assistant  managing  editor  Boh  Franken. 


non  presented  a  perfect  opportunity  for 
targeted  coverage  because  so  many  of 
the  winter  visitors  are  from  the  same 
area,”  said  assistant  managing  editor  Bob 
Franken.  “We  thought  the  page  would 
have  high  readership  among  our  perma¬ 
nent  subscribers,  too,  since  many  of 
them  moved  to  Phoenix  from  the  upper 
Midwest.” 


The  expectations  appear  to  have  been 
realized,  Franken  said,  noting  that  circu¬ 
lation  has  continued  to  rise  this  winter, 
“and  we  get  a  lot  of  calls  commending 
the  page,”  he  added. 

“News  From  Home”  has  various  sub¬ 
headings,  including  “Midwest  Briefs,” 
“Canadian  Briefs,”  “Northern  Lites”  (for 


Bowl,  the  paper  ran  special  items  on 
New  York  and  Colorado. 

Franken  said  that  the  page  also  has 
won  readership  among  students  at  Ari¬ 
zona  State  University  in  adjoining 
Tempe,  many  of  whom  come  from  the 
frozen  North. 

However,  gathering  the  information 
has  not  been  easy,  according  to  Franken. 

“It  wouldn’t  be  cost-effective  to  sub¬ 
scribe  full  time  to  five  AP  state  wires,  so 
twice  a  week  —  Monday  and  Thursday 
—  the  newsroom  library  performs  elec¬ 
tronic  database  searches  of  selected 
Canadian  and  Northern  states  papers,” 
he  explained. 

The  search  criteria,  he  said,  includes 


local  Page  One  stories  and  local  section 
fronts,  usually  the  first  four  to  five  para¬ 
graphs. 

Additionally,  the  Republic  news  desk 
watches  for  national  wire  stories  that  do 
not  run  on  a  daily  basis  while  the  copy 
desk  sifts  through  each  state,  selecting, 
editing  and,  in  some  cases,  rewriting 
items  from  various  sources,  according  to 
Franken. 

Newspapers  culled  in  a  December 
home  page  included  the  Chicago  Tri¬ 
bune,  the  Detroit  Free  Press,  the  Star 
Tribune  of  Minneapolis/St.  Paul,  the 
Wisconsin  State  Journal,  the  Toronto 
Star  and  the  Calgary  Herald.  BE^P 

Monthly  targets 
over^55  market 

THE  PROVIDENCE  (R.I.)  Journal 
Bulletin  has  developed  a  monthly  publi¬ 
cation,  Good  Life,  specifically  for  the  55- 
and-older  market. 
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Advertising/PtDtnotion 


Sxitprise!  Wal-Mart 
encouK^es  vendor 
use  of  newspapers 

Ads  run  to  counter  negative  publicity 


by  Ann  Marie  Kerwin 

ALTHOUGH  WAL-MART  STORES 
Inc.  is  notorious  for  shunning  newspaper 
advertising,  the  company  recently  en¬ 
couraged  its  vendors  to  use  newspaper 
ads  to  counter  negative  publicity. 

After  an  NBC  News  program  Date' 
line:NBC  aired  a  report  raising  ques¬ 
tions  about  Wal-Mart’s  “Buy  America” 
policies,  several  of  the  chain’s  United 
States  suppliers  ran  newspaper  ads  tout¬ 
ing  their  support  of  those  policies. 

Among  those  companies  rushing  to 
Wal'Mart’s  defense  were:  Mr.  Coffee, 
Bedford  Heights,  Ohio;  Remington  Prod¬ 
ucts,  Bridgeport,  Conn.;  GE  Lighting, 
Cleveland;  Bonjour,  New  York;  Carlisle 
Plastics  Inc.,  Syracuse,  N.Y.;  Poulon 
Weed  Eater,  Shreveport,  La.;  Syroco, 


ing  copies  of  ads  on  Jan.  7,  and  “couldn’t 
even  guess”  the  total  that  ran. 

While  Wal-Mart  spokesman  Don 
Shinkle  said  in  an  Associated  Press  re¬ 
port  that  the  ads  were  unsolicited,  most 
used  almost  identical  phrasing:  “We  sup¬ 
port  Wal-Mart’s  Buy  America  program. 
We  are  proud  to  have  a  partnership  with 
Wal-Mart  that  allows  us  to  produce  qual¬ 
ity  products  in  America  for  Americans. 
We  share  their  commitment.  We  share 
their  vision.  Together  we  are  bringing  it 
home  to  the  USA.” 

Shinkle  said  that  a  large  number  of 
Wal-Mart’s  suppliers  had  asked  the  com¬ 
pany  how  they  might  help  offset  any 
damage  that  may  have  been  done  by  the 
news  show’s  accusations.  Dateline :NBC 
reported  it  found  imported  clothing  be¬ 
ing  displayed  under  “Made  in  the  USA” 


Wal'Mart  ‘‘suggested  some  national  publications” 
in  which  to  place  the  ads,  Arend  said,  and 
recommended  an  outline  for  the  copy. 


Syracuse,  N.Y.;  Southwest  Cupid,  Black- 
well,  Okla.;  Koss  Stereophones,  Milwau¬ 
kee;  and  Brinkmann  Corp.,  Dallas. 

Ads  ran  in  USA  Today,  The  Record, 
Hackensack,  N.J.,  the  Milwaukee  Jour' 
nal,  the  Boston  Globe,  the  Kansas  City 
Star,  and  the  Dallas  Morning  News. 

In  Wal-Mart’s  home  state  of  Arkansas, 
ads  ran  in  the  Arkansas  Democrat' 
Gazette  and  the  Benton  County  Daily 
Record  from  national  suppliers  and  local 
vendors  such  as  Cheyenne  Lamps  and 
Silverwood  Products,  both  of  Litde  Rock. 

Jane  Arend,  Wal-Mart’s  director  of 
public  relations,  said  she  was  still  receiv¬ 


signs  in  at  least  a  dozen  Wal-Mart  stores, 
and  Asian  suppliers  using  illegal  child 
labor.  The  news  show  also  implied  that 
the  “Buy  America”  policy,  started  in 
1985  by  the  chain’s  late  founder,  Sam 
Walton,  was  more  an  advertising  ploy 
thaman  executed  marketing  plan. 

Wal-Mart  rejected  the  accusations 
made  by  the  NBC  news  show,  but  did 
apologize  for  mistakenly  identifying  im¬ 
ported  clothing  under  “Made  in  the 
U.S.A”  signs. 

The  suppliers  were  told  by  Wal-Mart 
they  could  place  the  ads,  Shinkle  said, 
but  only  “if  the  individual  vendor-part¬ 
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ner  was  of  a  mind  that  they  might  con¬ 
sider  that”  and  pay  for  the  ad  themselves. 

Wal-Mart  “suggested  some  national 
publications”  in  which  to  place  the  ads, 
Arend  said,  and  recommended  an  out¬ 
line  for  the  copy. 

John  Bechtkal,  manager  of  communi¬ 
cations  and  public  affairs  for  GE  Lighting, 
Cleveland,  Ohio,  said  Wal-Mart’s  sugges¬ 
tions  were  taken  into  consideration. 

The  GE  Lighting  ad  was  a  “combina¬ 
tion  of  some  of  Wal-Mart’s  suggestions 
and  our  own  thoughts  on  the  matter,” 
Bechtkal  said. 

The  Faultless  Starch/Bon  Ami  Co.  of 
Kansas  City  bought  an  ad  in  the  Kansas 
City  Star  at  Wal-Mart’s  suggestion,  said 
Ben  Stark,  advertising  administrator  at 
Faultless  Starch. 

“We  wish  we’d  thought  of  it  our¬ 
selves,”  Stark  said  in  AP  reports.  “We 
just  had  one  day,  and  we  would  have 
liked  to  have  done  a  better  ad,  maybe  a 
little  more  customized.”  That  ad  had 
used  the  suggested  Wal-Mart  copy. 

Arend  said  many  of  the  ads  were 
placed  without  prompting  from  the  re¬ 
tail  company. 

Wal-Mart,  known  for  driving  hard 
bargains  with  vendors,  prompted 
adamant  praise  from  suppliers  in  the  ads 
refuting  the  negative  implications. 

Charles  Dayan,  CEO  of  Bonjour 
Group  Ltd.,  New  York,  said  his  company 
placed  the  ad  because  “we  were  pissed 
off”  about  the  Dateline  report. 

“It  was  grossly  fabricated,”  he  said,  “a 
bashing  spree.” 

He  said  the  report  was  “so  out  of  char¬ 
acter  for  Wal-Mart,  and  so  opposite  of 
the  truth”  that  he  wanted  to  place  the 
ad.  The  Bonjour  ad  ran  in  USA  Today, 
as  well  as  in  local  Tennessee  and  Ken¬ 
tucky  papers. 

Bonjour,  parent  company  to  six  other 
entities  listed  in  the  ad,  produces  all  its 
clothes  domestically,  Dayan  said.  Wal- 
Mart  is  a  “major  customer,”  he  acknowl¬ 
edged. 

Koss  Stereophones,  of  Milwaukee, 
took  out  full-page  ads  in  the  Arkansas 
Democrat-Gazette  and  the  Milwaukee 
Journal. 

“They  really  work  hard  to  work  with 
us,”  said  Michael  Koss,  president  and 
CEO  of  one  of  the  last  American  makers 
of  audio  electronic  products.  The  compa¬ 
ny  has  300  employees  in  Wisconsin. 

Not  everyone  believes  the  ads  were 
the  spontaneous  show  of  support  that 
Wal-mart  maintains. 
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GE  Lighting  Is  Proud  Of  Its  Partnership 
With  WAL^WIAFTT.  Joining  Together  For 
More  Than  25  Yaws  To  Produce  And 
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Fot  Americans. 


We  Support 
Wal-Mart’s 
BUY  AMERICA 

Program. 

We  re  prood  to  have  a  pwtnership  widi 
Wai-Mart.  which  has  allowed  ux  to 
iacrease  our  brand't  ''Made  in  the  U-S  A.** 
fHroduction  by  over  .5009  and  einpkiy  over 
10,000  Amehcam  in  the  last  two  years. 


iTvtwonKt rwMWTn  ml.  •  n.mci«MaA 
■uwoaoaaTLTP  •  onwaR. 


bonjour 


We  Support 
Wol-Mort’s 
BUY  AMERICA 
Program. 


We  core  proud  to  hare  a  partnership  wtQi 
Wal-Mart  that  allows  us  to  produce 
quality  products  in  Americo, 
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Together,  we  are  bringing  It  home 
to  the  USA. 


Various  Wal-Mart  suppliers  ran  full-page  newspaper  ads  in  support  of  the  retailer’s  “Buy  America”  program. 


"As  in  most  business,  if  a  supplier 
refuses  a  request  like  this,  it  negatively 
impacts  a  future  relationship,"  said  a 
New  Jersey  Wal-Mart  supplier,  whose 
biggest  account  is  the  retailer. 

That  most  of  the  ads  appeared  just 
two  days  after  the  report  aired,  and  most 
using  similar  wording,  is  “too  much  of  a 
coincidence  to  ignore,”  said  C.  Dennis 
Schick,  executive  director  of  the 
Arkansas  Press  Association. 

Schick  had  criticized  Wal-Mart’s  re¬ 
fusal  to  advertise  in  newspapers  last  year 
in  a  newsletter  to  APA  members.  In  that 
article,  he  urged  members  to  consider 
Wal-Mart’s  attitude  toward  newspaper 
advertising  when  the  store  sent  press  re¬ 
leases  and  requested  editorial  coverage. 

Using  newspaper  pages  to  get  out  pub¬ 
lic  relations  messages  is  not  a  new  tactic 
for  Wal-Mart,  which  often  sends  notice 
of  store  openings  and  employee  promo¬ 
tions  to  local  papers. 

Encouraging  others  to  pay  for  newspa¬ 
per  advertising  is  new,  however.  The  re¬ 
tailer,  which  buys  little  ROP  advertising, 
dislikes  newspapers  trying  to  sell  ads  to 
local  store  managers. 

Paul  Higham,  Wal-Mart  vice  president, 
scolded  the  Oklahoma  Newspaper  Asso¬ 
ciation  last  summer  for  “excessive”  news¬ 
paper  profits,  and  said  the  retailer  avoids 
doing  business  with  suppliers  earning 
double-digit  profits  on  gross  sales. 

At  that  meeting,  reported  by  the 
ONA’s  newsletter,  Higham  indicated 
Wal-Mart  would  come  down  hard  on 
suppliers  who  used  newspaper  ads  to 
boost  sales  of  their  product  in  Wal-Mart 
stores.  He  said  the  store  prefers  that  they 


cut  their  prices  instead  of  spending  on 
advertising. 

No  one  at  Wal-Mart  would  comment 
about  how  the  store  uses  newspaper  ad¬ 
vertising,  Arend  said.  When  asked  why 
newspaper  pages  were  appropriate  for 
public  relations  messages  but  not  retail 
messages,  Arend  said  the  question  did 
not  reflect  “the  full  story”  and  that 
Higham’s  comments  had  been  misrepre¬ 
sented  by  ONA.  She  declined  to  clarify 
what  the  full  story  is. 

“1  don’t  even  want  to  get  in  the  mid¬ 
dle  of  that,”  she  said. 

Newspaper  advertising  executives  and 
Wal-Mart  stores  have  had  a  rocky  rela¬ 
tionship  during  the  retailer’s  ascent  to 
number  one.  Founded  by  Sam  Walton  in 
1962  with  one  store  in  Rogers,  Ark., 
Wal-Mart  boosted  its  sales  to  $44  billion 
last  year,  from  $5  billion  in  1984. 

A  study  by  Kenneth  Stone,  an  Iowa 
State  University  economist  who  exam¬ 
ined  the  effects  of  a  mass  merchandiser 
moving  into  a  small  town,  found  that  lo¬ 
cal  newspapers  are  hurt  in  two  ways. 
First,  competing  small  businesses  are 
wiped  out,  eroding  the  advertising  base. 
Then,  while  Wal-Mart  usually  advertises 
in  newspapers  the  first  year  to  set  an  im¬ 
age,  they  tend  to  drop  the  ad  schedule  as 
soon  as  they  are  successful. 

Its  everyday  low-price  policy  has  al¬ 
lowed  the  company  to  avoid  the  cost  of 
promoting  sales,  and  reduced  the  need 
for  advertising. 

Small  newspaper  publishers  and  ad 
e}fecutives  of  larger  dailies  often  react 
viscerally  to  Wal-Mart’s  ad  strategies. 

In  February  1990,  the  publisher  of  the 


News-Journal  in  Daytona  Beach,  Fla., 
sent  a  memo  to  all  employees  urging 
them  not  to  shop  at  Sam’s  Wholesale 
Club,  a  division  of  Wal-Mart,  because 
the  store  did  not  advertise  in  the  news¬ 
paper. 

The  Texas  Press  Association  had  sent 
its  members  a  survey  last  fall  showing 
that  the  total  price  of  14  randomly  cho¬ 
sen  items  was  lower  at  K  mart  Corp. 
than  a  Wal-Mart.  The  survey  suggested 
newspapers  may  want  to  investigate 
Wal-Mart’s  claim  to  the  lowest  prices  on 
every  item. 

Lyndell  Williams,  executive  director  of 
TPA,  indicated  that  Wal-Mart  had  since 
started  to  advertise  in  some  of  Texas’ 
major  markets,  such  as  Austin,  and  the 
association  has  backed  off  on  its  criti¬ 
cism  of  the  retailer. 

Wa’-mart  officials  have  been  quoted 
in  the  past  as  saying  each  market  is  de¬ 
cided  by  local  and  district  managers, 
with  input  from  headquarters.  The  Wall 
Street  Journal  in  Oct.  14, 1992,  reported 
that  Wal-Mart’s  newspaper  expenditures 
had  increased  138%  in  the  first  half  of 
1992  from  the  year-earlier  period,  ac¬ 
cording  to  Leading  National  Advertisers 
of  New  York.  Higham,  in  that  same  arti¬ 
cle,  was  quoted  as  predicting  that  news¬ 
paper  expenditures  by  Wal-Mart  would 
rise  to  more  than  $30  million  in  1992. 

Jim  Wolff,  editor  of  the  weekly  Berlin 
(Wis.)  Journal  says  he  has  a  good  rela¬ 
tionship  with  the  Wal-Mart  in  his  town. 
Even  though  the  store  does  send  out  di¬ 
rect  mail  flyers,  his  paper  gets  more  ad¬ 
vertising  from  the  retailing  giant  than 
was  lost  with  their  arrival.  BE^P 
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Advertising/Ptomotion _ 

Advertiser  pressure 
on  newspapers 
is  common:  survey 

More  than  90%  have  been  pressured 
but  only  one^third  have  caved  in 


by  Ann  Marie  Kerwin 

ADVERTISERS  HAVE  PRESSURED 
more  than  90%  of  U.S.  newspapers  to 
change  or  kill  stories,  a  recent  study  by 
Marquette  University’s  Department  of 
Journalism  found.  The  same  number  of 
newspapers  have  had  advertisers  threat¬ 
en  to  withdraw  or  withdrew  advertising 
over  reporting  of  news  or  feature  stories. 

However  only  one-third  of  those 
newspapers  caved  in  to  those  pressures, 
the  study  found. 

Conducted  by  Lawrence  C.  Soley, 


Colnik  Professor  of  Communication  at 
the  Wisconsin  University,  and  Robert  L. 
Craig,  a  former  Marquette  professor 
now  teaching  at  the  University  of  Ul¬ 
ster,  the  survey  polled  250  daily  newspa¬ 
per  editors. 

Approximately  60%  of  the  editors  re¬ 
turned  and  completed  the  eight-question 
mail  survey,  indicating  a  high  interest  in 
this  issue.  The  average  return  rate  of  a  mail 
survey  is  between  10%  to  25%,  with  30% 
regarded  as  the  minimum  acceptable  re¬ 
sponse  rate  needed  to  give  a  survey  validity. 

Out  of  the  sampled  newspapers. 


46.4%  had  circulations  under  25,000  and 
53.6%  had  circulations  exceeding  25,000. 

The  study  was  conducted  in  the  wake 
of  several  highly  publicized  attempts  by 
advertisers  to  pressure  news  media.  At 
the  Duluth  (Minn.)  News-Tribune,  a 
consumer  affairs  reporter  was  dismissed 
after  writing  a  column  that  angered  real 
estate  advertisers.  In  Minneapolis, 
Minn.,  television  stations  refused  to  air 
commercials  critical  of  Northern  States 
Power  Co.,  a  frequent  advertiser,  after 
having  received  calls  from  a  power  com¬ 
pany  representative. 

Ninety- three  point  two  percent  of  ed¬ 
itors  responded  that  an  advertiser  had 
threatened  to  withdraw  advertising  from 
the  newspaper  because  of  the  content  of 
news  stories.  In  a  follow-up  question, 
89%  said  that  the  advertisers  had  fol¬ 
lowed  through  on  their  threats. 

While  only  a  third  of  the  editors  sur¬ 
veyed  (36.7%)  reported  that  advertisers 
succeeded  in  influencing  news  or  fea¬ 
tures  in  their  newspapers,  a  breakdown 
of  the  responses  show  that  small-  circu¬ 
lation  papers  are  much  more  likely  to 
cave  in  to  advertiser  pressures  than  large 
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Siustedleyerael 
Walla  Walla  Union-Bulletin, 
usted  teidiia  un  mejor 
entendimimto  del  otro  lado. 

Con  reportajes  de  calidad  reconocida,  un  Consejo  Hispano 
de  Consult^  becas,  intemados  y  otro  tipo  de  programas  de 
alcance  para  las  minorias,  el  Walla  WaUa  Union-Bulletin  esta 
ayudando  a  acercar  mas  a  la  gente. 

Nosotros  en  The  Seattle  Times,  les  felicitamos  por  la 
diferencia  que  estan  haciendo  en  la  cominidad. 

Cuando  se  trata  de  ciear  mas  entendimiento  y  aceptacion, 
todos  deberian  estar  en  el  mismo  lado. 


UMONBULLETIN 


Esta  compaAi'a  penenece  y  es  subsidiara  por  The  Seattle  Times. 
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metropolitan  dailies.  Only  15%  of  edi-  I 
tors  reported  that  their  newspapers  sel¬ 
dom  run  stories  that  criticize  or  offend 
advertisers. 

More  than  half  (55.1%)  report  pres¬ 
sure  from  within  their  newspaper  to 
write  or  tailor  news  stories  to  please 
advertisers. 

The  study  cites  several  anecdotal  evi¬ 
dence  about  advertising  effects  on  news 
information.  In  1986,  the  Los  Angeles 
Herald  Examiner  documented  the  wide¬ 
spread  practice  of  shortweighting  and 
overcharging  customers  by  Southern 
California  grocery  stores.  Ralphs,  one  of 
the  region’s  largest  supermarket  chains, 
canceled  its  $250,000  advertising  con¬ 
tract  with  the  paper.  Although  the  re¬ 
port  caused  the  Los  Angeles  County 
Board  of  Supervisors  to  launch  an  inves¬ 
tigation  of  supermarket  pricing  prac¬ 
tices,  the  Los  Angeles  Times  never 
picked  up  the  story. 

Other  reports  of  auto  dealers’  at¬ 
tempts  to  control  news  reporting  about 
automobiles  at  a  number  of  U.S.  news¬ 
papers,  and  pressures  on  newspapers 
from  builders  and  realtors,  were  pub¬ 
lished  in  the  Washington  Journalism  Re¬ 
view.  Real  estate  reporters  and  editors, 
“tired  of  the  constant,  grinding  and 


time-consuming  bitch  calls  from  agents 
and  builders”  began  to  censor  them¬ 
selves,  the  study  reports.  Some  newspa¬ 
per  publishers  have  even  handed  real  es¬ 
tate  sections  over  to  their  advertising  de¬ 
partments,  making  them  public  relations 
kits  for  the  industry,  the  study  adds. 

The  study  was  begun  so  systemati¬ 
cally  collected  evidence  could  deter¬ 
mine  whether  the  anecdotes  were  typi¬ 
cal  experiences. 

The  results  do  support  claims  that  ad¬ 
vertisers  apply  economic  pressure  to  in¬ 


fluence  news  content.  It  also  shows  that 
some  newspapers  do  cave  in  to  pressure, 
but  those  that  do  not  self-censor  or  cave 
in  have  had  advertising  withdrawn  by 
disgruntled  advertisers. 

Almost  all  newspapers,  regardless  of 
their  size,  have  been  pressured.  Circula¬ 
tion  size,  however,  was  a  factor  in 
whether  advertisers  succeeded  in  influ¬ 


encing  content.  The  number  of  editors 
reporting  that  advertisers  had  succeeded 
in  influencing  content  dropped  as  circu¬ 
lation  rose.  Small  newspapers  reported 
in-house  pressure  to  write  or  tailor  news 
stories  to  please  advertisers  significantly 
more  often  than  large  newspapers.  Edi¬ 
tors  pointed  the  finger  at  both  the  pub¬ 
lisher  and  the  advertising  department  as 
exerting  internal  pressure. 

One  editor  wrote,  “Only  internal  pres¬ 
sure  is  from  ad  side.  My  role  is  to  keep 
them  away  from  the  news  department.” 


Several  newspaper  editors  who  gave 
open-ended  responses  to  questions  indi¬ 
cated  that  advertising  pressure  is  com¬ 
mon.  One  editor  wrote,  “Anyone  who 
worked  for  a  newspaper  any  length  of 
time  would  know  the  answers  to  these 
questions.  Another  wrote,  “Of  course 

(See  Pressure  on  page  39) 


More  than  half  (55.1%)  report  pressure  from 
within  their  newspaper  to  write  or  tailor  news 
stories  to  please  advertisers. 


If  you  read  theWallaWaUa 
Union-Bulletin,  you’d 
have  a  better  understanding 
of  the  other  side. 

With  award-winning  reporting,  a  special  Hispanic  Advisory 
Board,  scholarships,  interns  and  oSier  minority  outreach  programs, 
the  Walla  Walla  Union-Bulletin  is  helping  to  bring  people  closer 
together. 

At  The  Seattle  Times,  we  congratulate  them  on  the  difference 
they're  making  in  their  community. 

When  it  comes  to  creating  greater  understanding  and 
acceptance,  everyone  should  be  on  the  same  side. 


iMonBulletin 


A  wholly-owned  subsidiaiy  of  The  Seattle  Times 
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Harland  Simon 
becomes  Prima 
Systems  in  U*S* 

Independent  US.  firm  emerges  from 
bankrupt  British  group;  former  managers 
revive  U.K.  company  under  same  name 


by  Jim  Rosenberg 

THE  CONTROL  SYSTEMS  division 
of  Britain’s  Harland  Simon  group  was 
bought  last  fall  from  its  receivers  by  for¬ 
mer  chairman  Roy  Ashman  and  two 
Harland  Simon  managers,  Jim  Rey¬ 
nolds  and  Tony  White,  who  co-led  the 
buyout  and  “confirmed  Ashman’s  role,” 
according  to  a  Dec.  1  report  in  Lon¬ 
don’s  Financial  Times . 

As  a  part  of  the  group,  Harland  Si¬ 
mon  Library  Systems  was  also  placed  in 
receivership,  according  to  a  notice 
mailed  by  administrative  receivers 
Touche  Ross  &  Co.,  London. 

A  letter  obtained  by  E6fP,  signed  by 
Tony  White  and  dated  Nov.  30,  relates 
that  White  and  Reynolds  head  a  man¬ 


agement  team  that  have  bought  Con¬ 
trol  Systems’  business  and  assets  and 
are  operating  under  the  company’s  orig¬ 
inal  name,  Harland  Simon  Ltd.  It  says 
the  firm  “will  honor  its  commitments  to 
the  entire  work  force”  to  ensure  cus¬ 
tomers  full  design,  manufacture,  sales 
and  service  support. 

Though  the  letter  makes  no  mention 
of  Ashman,  the  FT  reported  that  he  is  a 
non-executive  director  of  the  acquiring 
firm  and,  according  to  White,  “  ‘could 
weir  be  a  non-executive  director  of  the 


renamed  company.”  A  former  Harland 
manager  called  Ashman  “a  very  hands- 
on  person.” 

YCTaite  told  the  FT  that  Ashman  had 
provided  financial  backing  but  was  not 
the  only  investor.  No  purchase  price 
was  disclosed.  The  FT  reported  that 
Ashman  had  not  returned  calls  seeking 
an  interview. 

The  Harland  Simon  Automation 
Systems  Inc.  affiliate  in  Kirkland, 
Wash.,  a  business  formerly  within  Har¬ 
land  Simon’s  Automation  Systems  divi¬ 
sion,  now  operates  as  Prima  Systems, 
adopting  the  acronym  for  its  Printing 
Industry  Management  and  Automation 
products. 

In  Kirkland,  Ed  Sumpter  continues 
as  president  of  Prima  Systems.  John 


Sumpter,  his  son  and  Prima’s  marketing 
communications  manager,  updated 
E&.P  on  his  company’s  status. 

Company  as  compensation 

Other  than  talks  about  a  couple  of 
possible  joint  newspaper  projects,  said 
Sumpter,  “We  aren’t  associated  at  all 
with  Harland  Simon  Ltd.,  the  new 
group  in  England.” 

“Prima  Systems  was  formed  out  of  ne¬ 
cessity  on  one  hand,”  to  complete  mail- 


room  work  at  the  Toronto  Star,  “and  out 
of  opportunity  on  the  other  to  continue 
to  pursue  the  market  with  the  products 
that  we  developed  here  in  North  Ameri¬ 
ca,”  he  said.  Those  products,  he  added, 
are  primarily  PRIMA-MR  at  Toronto 
and  control  systems  for  automated  guid¬ 
ed  vehicles. 

Through  agreement  with  Harland  Si¬ 
mon  and  the  receivers,  said  Sumpter,  the 
Star  was  “protected  to  make  sure  they  get 
their  system  installed.”  Of  the  options 
available  to  it,  he  said,  the  Star  chose  Pri¬ 
ma  to  complete  the  contracted  work. 

“Ed  Sumpter  was  owed  deferred  com¬ 
pensation  by  Harland  Simon,  which 
they  were  unable  to  fulfill,”  said  the 
younger  Sumpter,  and  the  Star  had  the 
rights  to  the  software  in  the  event  that 
the  vendor  failed  in  its  obligations.  As  a 
result,  Ed  Sumpter  acquired  the  rights  to 
Harland  Simon  Automation  Systems 
Inc.’s  fixed  assets,  its  name  and  its  cur¬ 
rent  and  future  projects. 

In  effect,  the  Star  is  licensing  rights  to 
the  software  to  Prima  for  use  elsewhere 
until  its  own  project  is  completed,  at 
which  time  it  will  release  the  rights  to 
Prima,  according  to  Sumpter. 

Prior  to  its  former  parent  group’s  fi¬ 
nancial  unraveling,  Prima  announced 
the  sale  of  a  totalizer  system  to  the  Or¬ 
lando  Sentinel.  The  system  was  devel¬ 
oped  by  the  Providence  (R.I.)  Journal 
and  later  marketed  by  Harland  Simon 
but,  since  striking  out  on  its  own,  Prima 
is  now  in  negotiations  to  acquire  rights 
to  sell  the  system. 

Harland  Simon,  said  Sumpter,  “was 
technically  in  default  to  Providence  on 
the  contract,”  which  in  the  meantime 
has  licensed  the  totalizer  to  Orlando, 
where  Prima  is  installing  it. 

A  lawsuit  filed  two  years  ago  by  Lamb 
Grays  Harbor  Co.  against  Harland  Si¬ 
mon  Group  and  its  U.S.  subsidiaries 
“hasn’t  gone  anywhere,”  said  Sumpter. 

The  Hoquiam,  Wash. -based  AGV 
technology  developer  complained  that 
when  Harland  Simon  ended  an  AGV 
venture  with  Lamb  in  1989,  it  “misap¬ 
propriated  Lamb  trade  secrets,”  which  it 
later  used  to  the  exclusion  of  Lamb  busi¬ 
ness  (E&.P,  June  15, 1991 ). 

“Right  now,”  said  Sumpter,  “we’re 
waiting  to  see  if  Lamb  is  going  to  swing 
[its  suit]  over  to  Prima,”  adding  that  Har¬ 
land  Simon  Automation  Systems  Inc. 
still  exists  on  paper,  even  if  it  does  no 
business.  Three  of  four  persons  cormect- 
ed  with  the  complaint  against  Harland 


“Prima  Systems  was  formed  out  of  necessity  on 
one  hand  . . .  and  out  of  opportunity  on  the  other  to 
continue  to  pursue  the  market  with  the  products 
that  we  developed  here  in  North  America,”  he  said. 
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Simon  now  work  for  Prima,  Sumpter 
said.  Because  a  Nov.  30  hearing  on  a 
Harland  Simon  Automation  Systems 
motion  for  summary  dismissal  of  all 
claims  was  continued,  said  Sumpter, 
there  remains  the  chance  that  the  suit 
will  be  thrown  out. 

Projects  and  prospects 

In  addition  to  Toronto  (E&P,  April 
25,  1992)  and  Orlando  (E&P,  Nov.  21, 
1992),  Prima  has  a  contract  for  a  mail- 
room  control  system  at  the  Sacramento 
Bee.  Though  similar  to  work  done  for 
the  Star  but  without  the  AGV  work, 
said  Sumpter,  the  system  for  the  Bee  rep¬ 
resents  “a  major  evolution  of  PRIMA- 
MR,”  a  modular  system  designed  for 
adaptation  to  various  sites’  needs. 

For  a  mailroom  overhaul  at  the  Bee, 
Prima  was  called  upon  to  integrate  circu¬ 
lation,  preprint  planning,  inserting,  tray 
distribution,  and  “a  little  bit  of  dock 
management,”  said  Sumpter.  As  in 
Toronto,  Prima  is  working  with  AM 
Graphics,  which  is  supplying  the  Bee 
with  inserters  and  AMCS  to  control 
packaging  cells  and  improve  mailroom 
management. 

Possible  future  projects  may  include 
cooperation  with  the  new  Harland  Si¬ 
mon  Ltd.  One  would  involve  Pageman, 
a  product  developed  by  Harland  Simon 
Control  Systems.  Pageman,  said  Sumpter, 
is  designed  to  “juggle  color  pages  around 
to  accommodate  advertising  .  .  .  closer 
to  deadline”  by  matching  advertising 
and  color  requirements  to  possible  press 
configurations. 

“There’s  some  interest  in  that  from 
the  New  York  Times ,  ”  he  said.  It  was 
also  to  have  gone  to  Orlando  with  the 
totalizer  order.  Sumpter  said  Prima  tried 
but  failed  to  acquire  the  product  and  did 
now  know  if  the  new  Harland  Simon 
Ltd.  owned  it. 

Prima  has  also  talked  with  Harland 
Simon  Ltd.  about  a  possible  AGV  pro¬ 
ject  for  a  newspaper  in  Singapore,  ac¬ 
cording  to  Sumpter. 

Road  to  receivership 

The  following  account  of  the  British 
firm  is  taken  from  Angus  Foster’s  report 
in  Financial  Times.  Earlier  last  year,  the 
same  paper  named  Harland  Simon  the 
BBC  Financial  World  award  winner.  It 
was  selected  from  among  2,000  U.K.- 
listed  companies  for  the  best  business 
performance  over  the  last  five  years. 

Ashman  resigned  as  Harland  Simon 
chairman  in  February  when  the  compa¬ 
ny’s  board  agreed  to  issue  a  profits  warn¬ 
ing  that  surprised  London’s  financial 
community.  The  firm  had  shown  signifi¬ 


cant  growth  in  profits  for  several  years.  It 
posted  a  pretax  loss  of  £6.3  million, 
however,  for  fiscal  1992,  during  which 
share  price  fell  to  20  pence  from  1991  ’s 
high  of  almost  700. 

Eight  months  later,  after  rejecting  a  fi¬ 
nancial  restructuring  plan,  Barclays 
Bank  pic  appointed  Touche  Ross  &  Co., 
London,  as  administrative  receivers  for 
Harland  Simon. 

Contributing  to  the  sudden  fall  were 
the  combined  effects  of  the  recession 
and  the  firm’s  reliance  on  sales  to  major 
shareholders.  The  effects  were  delayed 
until  early  1991,  when  shareholder  or¬ 
ders  dried  up.  They  had  included  sales  to 
Robert  Maxwell’s  Mirror  Group,  Rupert 
Murdoch’s  News  International,  Hollinger’s 
Telegraph  group  and  Financial  Times  it¬ 


self.  In  North  America,  the  Toronto 
Star’s  huge  new  production  plant  em¬ 
ploys  Harland  Simon  technology  in  its 
press  controls  and  post-press  automation 
systems. 

In  addition  to  MGN,  Maxwell’s  Perga- 
mon  Press  held  a  stake  in  the  company,  on 
which  it  turned  a  profit  of  almost  £900,000 
when  Harland  was  floated  in  1987. 

In  similar  fashion,  another  major 
shareholder  boosted  the  company’s  bal¬ 
ance  sheet,  then  sold  out  at  a  handsome 
profit.  The  Mountain  Dew  trust  con¬ 
trolled  by  Asil  Nadir,  owner  of  Istanbul’s 
Gunaydin  (a  Harland  Simon  controls 
and  imaging  systems  customer),  estab¬ 
lished  the  News  Clipping  Bureau,  later 
renamed  PIL.  Nadir’s  trust  held  80%  of 
NCB,  while  Ashman  and  Harland  Si¬ 
mon  each  held  10%.  Harland  booked  in 
1990  £3.8  million  in  NCB  orders,  ac¬ 
counting  for  profits  of  £2.5  million. 

Following  a  successful  rights  issue  that 
summer.  Mountain  Dew  took  the  occa¬ 
sion  to  unload  its  stake  for  almost  £5 
million  in  profit  —  its  shares  split  equal¬ 
ly  between  Ashman  and  his  company. 

A  subsequent  £2.4  million  order  for 
Harland  Simon  Library  Systems  equip¬ 
ment  from  PIL  was  described  in  two  let¬ 
ters.  One,  from  PIL’s  director,  was  “doc¬ 
tored  by  Harland”;  the  second,  allegedly 
signed  on  behalf  of  the  director  by  Ash¬ 
man’s  personal  assistant  (responsible 
neither  to  PIL  nor  its  director)  was  back¬ 
dated  to  the  same  day  as  the  first  letter 


and  included  changes  in  the  terms  of  de¬ 
livery  and  payment. 

The  object,  former  employees  told  the 
FT,  was  to  convince  company  auditors 
that  the  approximately  £1.6  million  in 
profit  could  be  taken  in  1991  —  not  the 
first  time  early  profits  were  taken,  ac¬ 
cording  to  the  same  sources.  The  equip¬ 
ment  was  reportedly  highly  overpriced 
and  not  deliverable  within  the  six  days 
left  in  the  fiscal  year,  according  to  FT, 
which  recounted  other  occasions  of 
huge  profit  margins  on  overpriced 
equipment. 

Acquisition  of  a  “loss-making”  drives 
com.pany  also  figured  in  the  fortune  of 
PIL,  changing  its  balance  of  ownership 
and  apparently  also  control  by  Ashman, 
who  stepped  down  as  its  director.  Prob¬ 


lems  with  systems  supplied  by  PIL,  dis¬ 
putes  over  its  control  and  accounting, 
and  the  drives  company’s  continuing 
need  of  cash  contributed  to  Harland  Si¬ 
mon’s  decline. 

In  September,  Harland  withdrew  sup¬ 
port  of  PIL,  which  went  into  liquidation, 
“and  triggered  the  guarantee  of  more 
than  £4  million  granted  by  Harland  over 
PIL’s  leased  equipment,”  wrote  Foster. 
The  guarantee  became  “worthless” 
when  Harland  went  into  receivership 
the  next  month. 

The  paper  reported  that  Ashman  and 
his  deputy  (and  brief  successor)  David 
Mahony  approved  an  investment  in  PIL 
of  £500,000  from  the  £6  million  pension 
fund,  and  that  hundreds  of  Harland  Si¬ 
mon  employees  remained  unsure  of  get¬ 
ting  their  entire  pensiorts. 

Nevertheless,  Ashman  received 
£365,000  upon  leaving  the  company  in 
February,  as  well  as  a  full  £900,000  pay¬ 
out  from  the  pension  fund. 

The  FT  earlier  reported  that  the 
group’s  Automation  Systems  business 
was  bought  out  of  administrative  re¬ 
ceivership  by  the  U.K.  subsidiary  of  the 
Schenck  German  engineering  firm. 

More  recently,  the  INCA-FIEJ  Re¬ 
search  Association’s  monthly  newspaper 
techniques  reported  that  Harland  Cros- 
field,  maker  of  register  control  systems, 
now  operates  as  PressTech  since  its  ac¬ 
quisition  by  the  Dobson  Park  Industries 
Group  in  the  United  Kingdom.  BE^P 


Possible  future  projects  may  include  cooperation 
with  the  new  Harland  Simon  Ltd.  One  would 
involve  Pageman,  a  product  developed  by 
Harland  Simon  Control  Systems. 
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Orders  and 
installations 


Brite  Voice  Systems  Inc., 

Wichita,  Kan. 

Voice  Personals  turnkey  services  for 
the  Wichita  Eagle,  Ocala  (Fla.)  Star 
Banner,  the  Star-News,  Wilmington, 
Del.,  Salina  (Kan.)  Journal  and  the  Dai¬ 
ly  Press ,  Victorville,  Calif. 

Brite  supplies  equipment,  software, 
call  screening,  system  monitoring,  pro¬ 
motional  assistance,  telemarketing  staff 
to  sell  the  service  and  help  advertisers 
prepare  print  ads  and  an  art  department 
to  create  camera-ready  copy  for 
overnight  delivery. 

Brite  obtained  rights  to  market  soft¬ 
ware  that  gives  classified  and  personals 
advertisers  more  privacy  and  control. 
AdConnect  offers  a  unique  temporary 
phone  number,  call  forwarding,  block¬ 
ing  and  stopping  when  an  item  is  sold. 
Person-to-Person  uses  credit  card 
billing  and  direct  cut-through  to  the  ad¬ 
vertiser  while  maintaining  anonymity 
for  both  parties. 

AM  Graphics, 

Dayton,  Ohio 

Nine  inserting  systems  orders  for 
U.S.  and  Canadian  newspapers.  Two 
NP848  previously  owned  inserters  now 
installing  at  the  Athens  (Ga.)  Daily 
News’  new  building  (E&P,  Nov.  7). 
Both  are  equipped  with  ICON  auto¬ 
matic  missed  insert  repair  and  zone 
control  systems,  which  use  color  touch 
screens  and  on-board  data  printers. 
Configured  in  single  delivery,  each  in¬ 
serter  has  8-into-l  capacity  and  uses 
one  MSLP  light  section  feed  hopper  for 
low  page  count  and  single-sheet  inserts. 

Four  22-hopper  NP630  inserters  at 
the  Detroit  Newspaper  Agency,  with 
NPlOO  delivery  gripper  conveyor  on 
each  inserter  and  ICON  automatic  re¬ 
pair  of  missed  inserts  and  zone  control 
functions.  AM  will  also  supply  eight 
MSLP  light  section  hoppers. 

One  26-  and  two  10-hopper  NP630 
inserters  for  Guard  Publishing  Co.,  Eu¬ 
gene,  Ore.,  all  with  NPlOO  conveyors 
and  ICON,  as  well  as  the  new  Automat¬ 
ed  Mailroom  Control  System  (AMCS) 
for  real-time  production  control  of  each 
packaging  cell  and  improved  mailroom 
management.  Guard  also  ordered  the 


new  NP200  press  gripper  conveyor  for 
single-copy  control. 

In  California,  NP630  inserters  (26 
and  22  hoppers)  with  NPlOO  conveyor, 
ICON  and  AMCS  for  the  Santa  Bar¬ 
bara  News-Press,  and  two  dual-delivery 
NP2299  inserters  with  NPlOO  and 
NP200  conveyors,  ICON  and  AMCS 
for  the  Sacramento  Bee. 

The  Pocono  Record,  Stroudsburg, 
Pa.,  installed  a  10-hopper  NP630  with 
NPlOO  conveyor,  ICON  and  a  NP212 
hopper  loader.  Canada’s  New  Brunswick 
Publishing  Co.,  St.  John,  ordered  the 
same  equipment.  Also  in  Canada,  the 
Ottawa  Citizen  has  installed  a  second 
18-hopper  NP630,  dual  delivery,  with 
NPlOO  conveyor,  ICON  and  two 
NP400G  on-line  gripper  infeeds. 

AmeriComm/Tribune  Co.  ordered 
an  18-hopper  NP630,  dual  delivery, 
with  NPlOO  conveyor,  ICON  and  four 
MSLP  light  section  hoppers. 

Muller  Martini  Corp., 

Smithtown,  N.Y. 

TV  Program  Stitchers  to  produce 
television  program  booklets  and  com¬ 
mercial  products  for  Fayetteville’s 
Northwest  Arkansas  Times,  Huntsville 
(Texas)  Item,  Worthington  (Minn.) 
Daily  Globe,  Tifton  (Ga.)  Gazette, 
Hudson  Valley  News,  Newburgh,  N.Y., 
and  the  Daily  Times ,  Salisbury,  Md. 

Data  Sciences  Inc., 

Silver  Spring,  Md. 

Unix-based  Papertrak-2000  business 
management  system  on  DEC  equip¬ 
ment  for  seven  Dix  Communications 
Inc.  newspapers  in  Ohio  and  Kentucky 
(112,000  total  circulation).  First  instal¬ 
lation  will  be  the  Record-Courier,  test 
site  in  Kent-Ravenna,  Ohio.  Dix’s 
weekly  group  based  in  Stow,  Ohio,  will 
operate  as  a  remote  site  to  the  Record- 
Courier.  The  order  includes  circulation 
management,  total  market  coverage, 
display  ad  billing  and  receivables,  gen¬ 
eral  ledger,  newsprint  inventory,  ac¬ 
counts  payable  and  payroll. 

DSI  also  is  supplying  circulation 
management  and  TMC  systems  for 
Flashes  Publishers  Inc.’s  six  weeklies 
and  three  monthlies  in  Michigan 


( 179,000  total  circulation).  PCs  at  vari-  I 
ous  sites  will  be  linked  to  the  Allegan, 

Mich.,  HP  1507  business  system. 

Monotype  Inc.,  ! 

Rolling  Meadows,  III. 

Two  Macintosh-based  RIP  Express 
software  RIPs,  LaserPlex  multiplexing, 
two  ExpressMaster  1270  broadsheet  im¬ 
agesetters  and  an  ImageMaster  1200 
plain-paper  imagesetter  for  full  Post¬ 
Script  output  from  a  Mac-based  Base- 
view  publishing  system  at  the  Journal- 
World,  Lawrence,  Kan.  | 

Based  on  the  Adobe  Configurable  ' 

PostScript  interpreter,  RIP  Express  pro¬ 
vides  a  full  implementation  of  Post-  i 

Script  Level  2.  An  Ethernet  network  of 
more  than  40  Macs  in  various  depart¬ 
ments  will  be  linked  to  the  RIP  Express,  I 
running  on  Quadra  950s  at  Lawrence,  ' 

which  also  will  be  used  to  take  AP 
Leafdesk  image  files  for  color  separa¬ 
tion.  (Until  release  of  the  RIP  Express 
early  next  year,  Lawrence  will  use 
Monotype  PS4000  Adobe  Emerald  i 

hardware  RIPs.) 

A  LaserPlex  4x4  will  control  output 
from  the  two  RIPs  to  the  two  1270  dpi 
ExpressMasters  (18"  width)  and  the 
600  dpi  ImageMaster  ( 11 "  x  17" ). 

The  Tribune-Revieu),  a  longtime 
Monotype  customer  in  Greensburg, 

Pa.,  has  contracted  for  two  high-resolu¬ 
tion  RIP  Express  software  RIPs  with 
Adobe  PixelBurst  accelerated  rendering 
outputting  to  two  ExpressMaster  1016 
broadsheet  imagesetters,  and  two  low- 
resolution  RIP  Express  Sun-based  soft¬ 
ware  RIPs  outputting  to  two  Paper  Ex¬ 
press  plain-paper  broadsheet  proofers. 
Monotype  will  also  supply  Sun  Spare- 
station  hardware  for  each  RIP. 

K&F  Printing  Systems 
Internationai, 

Granger,  Ill. 

Two  Plate  Express  units  at  the  Sacra¬ 
mento  Bee,  the  fourth  installation  at  a 
U.S.  metro  daily.  The  automated  expo¬ 
sure  units  for  offset  production,  de¬ 
signed  to  operate  in  line  with  a  proces¬ 
sor  and  bender,  have  a  loading  capacity 
of  1,000  single-wide  or  500  double-wide 
plates.  Throughput  ranges  up  to  250  per 
hour  (125  double-wide).  Features  in¬ 
clude  three-point  pin  registration,  vac¬ 
uum  draw,  8,000-watt  lamp,  easily 
changed  multiple  glass  frames  for  run¬ 
ning  plates  of  various  sizes  in  the  same 
unit,  plate  cart  loading  to  reduce  han¬ 
dling  and  programmable  workstations 
for  “walk-away”  production. 
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Ad  Data 


November  1992 
Advertising  Data 

LNA  NEWSPAPER 

Data  on  the  following  newspapers 
are  provided  by  LNA  NEWSPAPER, 
reported  in  SAU™  INCHES. 

To  maintain  uniformity  and  stan¬ 
dardized  records  for  their  subscribing 
newspapers,  LNA  NEWSPAPER  uti¬ 
lizes  a  system  of  classification  whereby 
all  display  advertising  naturally  falls 
into  one  of  four  major  classifications, 
“Retail,”  “General,”  “Automotive,”  or 
“Financial”. 

LNA  NEWSPAPER  defines  “Na¬ 
tional”  advertising  as  a  combination  of 
the  “General”  and  “Automotive”  clas¬ 
sifications.  For  those  newspapers  sub¬ 
scribing  to  LNA  NEWSPAPER  service 
levels  that  do  not  include  “Retail”  or 
“Financial”  classifications,  data  shown 
is  for  “National”  (“General”  and  “Au¬ 
tomotive”) 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALLENTOWN,  PENN. 

Morning  Call-m 
ROPLocal . 

66,634 

1,072 

70,299 

943 

PreprintLocal . 

13,418 

76,514 

29,856 

72.259 

ROPNational . 

3,347 

20 

6,129 

Preprint  National . 

602 

814 

Financial . 

760 

68 

1,512 

Classified . 

61,256 

62,452 

TOTAL . 

,  145,415 

78,276 

170,248 

74,016 

Morning  Call-S 
ROPLocal . 

28,267 

9,383 

25,229 

3,363 

Preprint  Local . 

27,288 

91,300 

22,600 

56,455 

ROPNational . 

5,217 

227 

5,237 

PreprinINational .... 

14,792 

11,352 

Financial . 

1,329 

56 

1,305 

110 

Classilied . 

25,233 

21,143 

TOTAL . 

.  102,126 

100,966 

86,866 

59,928 

GRANDTOTAL.. 

.  247,541 

179,242 

257,114 

113,944 

YEAR  TO  DATE.. 

.  2,360,562  1,327,379  2,514,4791,018,627 

BERGEN  COUNTY, 

N.J. 

Record-m 
ROPLocal . 

78,306 

3,758 

77,803 

4,999 

Preprint  Local . 

1,980 

23,556 

3,252 

16,552 

ROPNational . 

6,510 

12 

7,306 

27 

PreprinINational .... 

703 

1,760 

660 

Financial . 

2,399 

299 

3,062 

133 

Classilied . 

58,502 

43,588 

TOTAL . 

147,697 

28,328 

136,771 

22,371 

Record-S 
ROPLocal . 

42,282 

5,383 

38,434 

3,818 

Preprint  Local . 

27,050 

114,138 

18,368 

88,941 

ROPNational . 

7,621 

299 

6,803 

97 

PreprinINational .... 

16,168 

12,728 

Financial . 

2,120 

324 

2,319 

156 

Classified . 

43,005 

30,636 

TOTAL . 

138,246 

120,144 

109,288 

93,012 

GRANDTOTAL.. 

285,943 

148,472 

246,059 

115,383 

YEARTODATE.. 

2,570,974 

951,159  2,438,072 

959,863 

♦Indicates  newspapers  reporting  figures  in  lines. 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BOSTON, 

MASS. 

Globe-m 

ROPLocal . 

66,473 

69,180 

Preprint  Local . 

36,306 

29,658 

ROPNational . 

13,450 

13,113 

252 

PreprinINational 

344 

3,128 

Financial . 

2,701 

204 

2,998 

Classilied . 

67,920 

67,397 

TOTAL . 

...  150,544 

36,854 

152,688 

33,038 

Globe-S 


ROPLocal . 

35,931 

19,747 

32,376 

13,780 

PreprintLocal . 

34,826 

87,516 

26,706 

49,132 

ROPNational . 

21,984 

2,737 

21,548 

2,172 

PreprinINational  .. 

16,064 

508 

13,674 

1,952 

Financial . 

1,290 

1,320 

2,272 

1,844 

Classilied . 

84,476 

403 

72,796 

249 

TOTAL . 

.  194,571 

112,231 

169,372 

69,129 

GRANDTOTAL.. 

.  345,115 

149,085 

322,060 

102,167 

YEARTODATE.. 

.  3,307,127 

847,153  ; 

i,165,420 

562,055 

Herald-m 

ROPLocal . 

26,241 

32,177 

Preprint  Local . 

13,482 

9,804 

ROPNational . 

4,443 

5,020 

Financial . 

1,280 

1,885 

Classilied . 

75,819 

68,431 

TOTAL . 

.  107,783 

13,482 

117,287 

Herald-S 


ROPLocal . 

6,979 

6,128 

PreprintLocal . 

63,208 

4,460 

40,766 

ROPNational . 

6,350 

6,329 

PreprinINational  .. 

6,938 

6,020 

Financial . 

106 

388 

344 

Classified . 

23,318 

16,009 

TOTAL . 

.  36,753 

70,146 

33,314 

47,130 

GRANDTOTAL.. 

.  144,536 

83,628 

150,601 

47,130 

YEARTODATE.. 

.  1,449,066 

482,564  1,378,440 

433,414 

CINCINNATI,  OHIO 

Enquirer-m 


ROPLocal . 

46,717 

86 

51,970 

PreprinlLocal . 

46,088 

19,307 

47,360 

8,141 

ROPNational . 

8,506 

4,976 

PreprinINational . 

454 

990 

1,828 

855 

Financial . 

2,874 

1,544 

Classified . 

68,602 

8,231 

73,544 

7,444 

Total . 

173,241 

28,614 

181,222 

16,440 

Post-e 

ROPLocal . 

30,658 

86 

31,147 

PreprintLocal . 

48,254 

17,442 

45,308 

11,808 

ROPNational . 

5,150 

4,022 

PreprinINational . . 

454 

110 

880 

1,193 

Financial . 

1,856 

492 

Classilied . 

31,850 

32,112 

Total . 

118,222 

17,638 

113,961 

13,001 

Enquirer-S 

ROPLocal . 

37,149 

172 

37,112 

PreprintLocal . 

65,968 

12,674 

43,758 

4,176 

ROPNational . 

8,744 

5,644 

PreprinINational . ... 

16.406 

13,729 

Financial . 

1.569 

1,042 

Classified . 

36,129 

30,015 

Total . 

165,967 

12,846 

131,300 

4,176 

GRANDTOTAL.. 

457,430 

59,098 

426,483 

33,617 

YEARTODATE.. 

4,173,901 

340,948  3,998,799 

283,538 

DALLAS,  TEXAS 

Morning  News-m 


ROPLocal .  117,042  16,868  129,163  15,760 

PreprinlLocal .  50,042  49,106  68,400  29,468 

ROP  National .  10,523  1,448  8,874  1,846 

Preprint  National .  96  684  1,760  1,720 

Financial .  4,512  21  2,941  296 

Classilied .  172,488  1,630  176,663  9,575 

Total .  354,703  69,757  387,801  58,665 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Morning  News-S 
ROPLocal . 

54,076 

1,965 

43,952 

877 

PreprintLocal . 

81,963 

22,224 

40,662 

21,800 

ROPNational . 

13,240 

873 

10,966 

387 

PreprinINational . 

15,308 

158 

12,991 

Financial . 

1,976 

40 

1,947 

4 

Classified . 

93,403 

660 

71,036 

159 

Total . 

259,966 

25,920 

181,554 

23,227 

GRANDTOTAL... 

614,669 

95.677 

569,355 

81,892 

YEARTODATE... 

5,967,246 

740,175  5,632,053 

636,492 

FREMONT,  CALIF. 


Argus-m 


ROP  Local . 

49,294 

47,035 

Preprint  Local . 

46,140 

32  987 

73,020 

ROPNational . 

12,784 

8,596 

PreprinINational .. 

306 

68 

1,760 

Financial . 

1,407 

1,598 

Classified . 

60,098 

68,526 

Total . . 

.  170,029 

33,055 

200,535 

Argus-S 

ROPLocal . 

14,661 

11,319 

Preprint  Local . 

62,494 

5,948 

36,198 

ROPNational . 

5,184 

4,850 

Preprint  National 

14,924 

7,482 

Financial . 

223 

84 

Classilied . 

29,111 

23,004 

Total . 

.  126,597 

5,948 

82,937 

GRANDTOTAL.. 

.  296,626 

39.003 

283,472 

YEARTODATE.. 

.  2,954,868 

135,224  1,913,959 

Hi 

iRTFOB 

D,  CONN. 

Courant-m 

ROPLocal . 

37,628 

29,072 

43,212 

25,324 

PreprintLocal . 

9,334 

52,080 

6,848 

46,899 

ROPNational . 

10,804 

4.288 

12,086 

6,625 

PreprinINational  . . 

288 

1,760 

1,100 

Financial . 

3,081 

2,884 

2,847 

1,818 

Classified . 

37,072 

1,636 

38,070 

326 

TOTAL . 

.  97,919 

90,248 

104,823 

82,092 

Courant-S 

ROPLocal . 

16,037 

7,012 

12,267 

5,012 

PreprintLocal . 

8,608 

185,174 

6,162 

141,366 

ROPNational . 

9,284 

2,229 

8,013 

1,195 

PreprinINational ... 

16,312 

612 

13,517 

430 

Financial . 

1,097 

1,140 

1,075 

659 

Classified . 

24,961 

20 

16,114 

76 

TOTAL . 

.  76,299 

196,187 

57,148 

148,747 

GRANDTOTAL.. 

.  174,218 

286,435 

161,971 

230,839 

YEARTODATE.. 

.  1,683,641  2,306,922 

1,701,210  2,081,999 

HAYWARD,  CALIF. 

Review-m 


ROPLocal . 

40,662 

39,859 

PreprintLocal . 

41,992 

44,834 

66,970 

ROPNational . 

12,426 

9,742 

PreprinINational  . 

349 

68 

880 

Financial . 

869 

1,537 

Classilied . 

60,632 

69,421 

TOTAL . 

.  156,930 

44,902 

188,409 

Review-S 

ROP  Local . 

12,878 

8,737 

PreprintLocal . 

58,410 

10,788 

38,502 

ROPNational . 

4,883 

4,515 

Preprint  National .. . 

15,644 

7,482 

Financial . 

60 

36 

Classilied . 

29,051 

23,051 

TOTAL . 

.  120,926 

10,788 

82,323 

GRANDTOTAL.. 

.  277,856 

55,690 

270,732 

YEARTODATE.. 

.  2,788,546 

270,776  1,770,924 

LONG  ISLAND,  N.Y. 

Newsday-m 


ROPLocal .  35,809  51,769  37,588  63,903 

PreprintLocal .  15,292  33,411 

ROPNational .  5,525  15,355  6,903  14,780 

Financial .  3,392  1,496  3,269  2,379 

Classified .  20,978  48,427  25,973  54,447 

TOTAL .  65,704  132,339  73,733  168,920 
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1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Newsday-S 
ROPLocal . 

15,229 

29,685 

15,805 

22,653 

PreprinlLocal . 

4,224 

165,209 

16,880 

99,822 

ROPNalional . 

8,451 

3,080 

7,585 

3,218 

Preprint  National . 

15,246 

1,310 

13,608 

129 

Financial . 

755 

677 

112 

770 

Classified . 

7,445 

15,839 

5,910 

16,930 

TOTAL . 

51,350 

215,800 

59,900 

143,522 

GRANDTOTAL... 

117,054 

348,139 

133,633 

312,442 

YEARTODATE...  1,108,462  3,043,859  1,356,228  3,042,168 

l.a./long  biach,  calif. 


Press-Telegram-m 


ROPLocal . 

40,184 

8,052 

44,806 

11,428 

PreprinlLocal . 

28,000 

30,721 

21,686 

40,099 

ROPNalional . 

4,781 

164 

6,200 

185 

Preprint  National . 

172 

4,400 

Financial . 

1,118 

179 

1,117 

277 

Classified . 

50,655 

1,480 

59,058 

TOTAL . 

124,738 

40,788 

137,267 

51,989 

Press-Telegram-S 
ROPLocal . 

14,698 

137 

13,888 

30 

PreprinlLocal . 

38,160 

15,136 

26,226 

7,792 

ROPNalional . 

6,644 

945 

6,651 

263 

Preprint  National . 

14,276 

11,094 

Financial . 

204 

323 

Classified . 

15,739 

12,169 

TOTAL . 

89,721 

16,218 

70,351 

8,085 

GRANDTOTAL... 

214,459 

57,006 

207,618 

60,074 

YEARTODATE... 

2,150,980 

473,847  2,087,941 

462,458 

LOS  ANGELES,  CALIF. 


Daily  News-m 


ROPLocal . 

59,522 

25,474 

72,240 

20,023 

PreprinlLocal . 

46,948 

30,421 

45,120 

33,015 

ROPNalional . 

9,998 

1,824 

10,612 

3,556 

Preprint  National .... 

225 

4,400 

660 

Financial . 

1,182 

885 

1,296 

308 

Classilied . 

120,294 

6,982 

145,270 

4,162 

TOTAL . 

.  237,944 

65,811 

278,938 

61,724 

News-S 


ROPLocal . 

15,033 

9,962 

16,062 

6,842 

Preprini  Local . 

49,758 

13,322 

20,810 

14,567 

ROPNalional . 

8,509 

1,066 

6,233 

528 

Preprint  National . 

12,126 

650 

10,836 

134 

Financial . 

241 

548 

278 

312 

Classilied . 

55,691 

1,638 

53,441 

1,129 

TOTAL . 

141,358 

27,188 

107,660 

23,512 

GRANDTOTAL... 

379,302 

92,999 

386,598 

85,236 

YEARTODATE... 

3,661,492 

850,418 

3,954,516 

677,652 

LaOpinion-m 
ROPLocal . 

33,938 

PreprinlLocal . 

5,714 

7,303 

ROPNalional . 

19,854 

Preprint  National . 

172 

258 

Financial . 

1,342 

Classified . 

67,640 

TOTAL . 

.  128,660 

7,561 

LaOpinion-S 
ROPLocal . 

4,447 

PreprinlLocal . 

4,112 

14,352 

ROPNalional . 

1,622 

Financial . 

106 

Classified . 

15,565 

TOTAL . 

.  25,852 

14,352 

GRANDTOTAL.. 

.  154,512 

21,913 

YEARTODATE.. 

.  1,670,519 

245,486 

Note:  La  Opinion  -  no  data  available  for  1 991 . 


Times-m 

ROPLocal .  147,785  86,337  165,922  86,819 

PreprinlLocal .  27,216  101,949  29,280  102,396 

ROPNalional .  18,724  7,403  19,423  6,761 

Preprint  National .  726  4,400  435 

Financial .  3,949  2,880  5,352  2,480 

Classilied .  74,052  132,689  89,431  158,138 

TOTAL .  271,726  331,984  313,808  357,029 


♦Indicates  newspapers  reporting  figures  in  lines. 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Times-S 

ROPLocal . 

59,108 

29,836 

49,343 

21,420 

PreprinlLocal . 

33,250 

58,568 

15,944 

36,389 

ROPNalional . 

20,778 

3,910 

20,765 

1,563 

Preprint  Nafional 

16,082 

86 

13,502 

Financial . 

1,707 

690 

1,181 

963 

Classified . 

46,932 

58,971 

45,610 

58,635 

TOTAL . 

177,857 

152,061 

146,345 

118,970 

GRANDTOTAL.. 

449,583 

484,045 

460,153 

475,999 

YEARTODATE.. 

4,359,967  4 

1,561,827  4 

1,609,869  r 

1,430,549 

MARIN  COUNTY,  CALIF. 

IndependentJournal-e 


ROPLocal . 

38,581 

35,511 

PreprinlLocal . 

2,640 

ROPNalional . 

3,165 

4,453 

Financial . 

1,324 

2,252 

Classified . 

38,461 

40,803 

TOTAL . 

84,171 

83,019 

Independent  Journal-S 

ROPLocal . 

15,020 

10,028 

PreprinlLocal . 

988 

ROPNalional . 

4,692 

4,571 

Preprint  National .... 

2,150 

Financial . 

497 

218 

Classified . 

20,394 

19,776 

TOTAL . 

43,741 

34,593 

GRANDTOTAL... 

127,912 

117,612 

YEARTODATE... 

1,268,403 

1,208,387 

NEW  YORK,  N.Y. 

Daiiy  News-m 
ROPLocal . 

36,976 

20,426 

37,978 

27,336 

ROPNalional . 

5,463 

6,333 

9,703 

6,483 

Financial . 

1,411 

966 

582 

1,618 

Classified . 

12,153 

14,226 

14,093 

17,334 

Total . 

56,003 

41,951 

62,356 

52,771 

Daily  News-S 
ROPLocal . 

14,724 

12,392 

13,146 

11,002 

PreprinlLocal . 

5,988 

70,254 

4,620 

50,674 

ROPNalional . 

4,402 

1,450 

6,323 

1,585 

Preprint  Nalional . 

11,696 

86 

4,558 

Financial . 

172 

126 

101 

Classified . 

3,631 

4,056 

3,041 

3,746 

Total . 

40,441 

88,410 

31,814 

67,108 

GRANDTOTAL... 

96,444 

130,361 

94,170 

119,879 

YEARTODATE... 

899,259 

1,063,108 

755,307 

715,121 

Post-m 

ROPLocal . 

29,786 

840 

35,624 

PreprinlLocal . 

ROPNalional . 

12,183 

1,320 

18,433 

Preprint  National . 

Financial . 

518 

1,548 

829 

Classified . 

3,465 

4,415 

GRANDTOTAL... 

45,952 

3,708 

59,301 

YEARTODATE... 

514,003 

29,951 

667,889 

Times-m 

ROPLocal . 

68,580 

13,106 

75,534 

8,666 

ROP  Nafional . 

17,495 

1,679 

26,041 

2,317 

Financial . 

7,793 

4,634 

6,766 

4,616 

Classilied . 

22,367 

947 

29,276 

1,576 

Total . 

.  116,235 

20,366 

137,617 

17,175 

Times-S 

ROPLocal . 

58,005 

42,782 

53,184 

29,992 

PreprinlLocal . 

61,990 

440 

38,629 

ROPNalional . 

40,679 

9,021 

36,388 

7,183 

Preprint  Nalional .... 

10,148 

3,698 

11,630 

8,067 

Financial . 

7,244 

3,582 

5,414 

2,127 

Classilied . 

51,977 

9,760 

49,311 

8,476 

Total . 

.  168,053 

130,833 

156,367 

94,474 

GRANDTOTAL.. 

.  284,288 

151,199 

293,984 

111,649 

YEARTODATE.. 

.  2,794,176  1,023,956  2,945,505 

939,397 

NEWARK,  N.J. 

StarLedger-m 


ROPLocal .  87,400  13,686  93,314  12,596 

ROPNalional .  ■  7,897  844  8,652  597 

Financial .  2,761  807  3,176  788 

Classified .  76,403  35,434  80,603  20,919 

Total .  174,461  50,771  185,745  34,900 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

StarLedger-S 
ROPLocal . 

56,709 

8,025 

48,808 

3,226 

PreprinlLocal . 

63,735 

109,420 

38,556 

81,404 

ROPNalional . 

12,485 

485 

10,279 

31 

Preprint  National .... 

16,580 

2,440 

13,264 

Financial . 

3,426 

668 

2,271 

Classified . 

67,594 

56,341 

Total . 

.  220,529 

121,038 

169,519 

84,661 

GRANDTOTAL.. 

.  394,990 

171,809 

355,264 

119,561 

YEARTODATE.. 

.  3,741,410  1,216,411 

3,692,375 

949,960 

OAKLAND,  CALIF. 


Tribune-m 


ROPLocal . 

26,569 

2,226 

30,945 

4,175 

PreprinlLocal . 

2,984 

55,598 

11,220 

103,584 

ROPNalional . 

4,455 

31 

5,488 

108 

Preprint  National . 

1,760 

129 

Financial . 

736 

193 

442 

868 

Classified . 

25,362 

14 

40,677 

Total . 

60,106 

58,062 

90,532 

108,864 

Tribune-S 
ROPLocal . 

8,432 

8,326 

PreprinlLocal . 

880 

52,196 

1,100 

56,752 

ROPNalional . 

4,367 

4,696 

PreprintNalional . 

12,728 

172 

10,884 

Financial . 

251 

209 

Classified . 

9,074 

12,085 

Total . 

35,732 

52,368 

37,300 

56,752 

GRANDTOTAL... 

95,838 

110,430 

127,832 

165,616 

YEARTODATE...  1,087,736  1,232,046  1,267,012  1,425,613 

PASADENA,  CALIF. 


Star-News-m 


ROPLocal . 

24,272 

27,756 

ROP  National . 

4,378 

3,246 

Financial . 

546 

1,109 

Classified . 

27,739 

25,948 

Total . 

56,935 

58,059 

Star-News-S 

ROPLocal . 

8,459 

9,662 

ROPNalional . 

3,661 

3,249 

Financial . 

31 

217 

Classified . 

9,376 

7,796 

Total . 

21,527 

20,924 

GRANDTOTAL... 

78,462 

78,983 

YEARTODATE... 

875,428 

881,390 

PLEASANTON,  CALIF. 

Flerald-m 


ROPLocal . 

44,076 

696 

42,574 

PreprinlLocal . 

27,080 

48,637 

25,414 

ROPNalional . 

13,165 

10,344 

PreprintNalional .... 

1,760 

1,760 

Financial . 

913 

1,113 

Classified . 

59,647 

66,338 

Total . 

.  146,641 

49,333 

147,543 

Herald-S 

ROPLocal . 

13,235 

6,491 

PreprinlLocal . 

47,630 

13,648 

15,332 

ROPNalional . 

5,119 

3,657 

PreprintNalional .... 

15,424 

2,752 

Financial . 

123 

109 

Classilied . 

29,723 

16,836 

Total . 

.  111,254 

13,648 

47,177 

GRANDTOTAL.. 

.  257,895 

62,981 

194,720 

YEARTODATE.. 

.  2,457,561 

352,129 

1,821,937 

SAN  GABRIEL,  C 

:alif. 

Tribune-m 

ROPLocal . 

30,236 

45,499 

ROPNalional . 

6,801 

6,446 

Financial . 

1,140 

955 

Classified . 

29,159 

31,727 

Total . 

67,336 

84,627 

Tribune-S 

ROPLocal . 

8,048 

6,650 

PreprinlLocal . 

440 

220 

ROPNalional . 

3,480 

2,969 

Financial . 

46 

99 

Classilied . 

7,707 

5,659 

Total . 

.  19,721 

15,597 

GRANDTOTAL.. 

.  87,057 

100,224 

YEARTODATE.. 

.  1,025,509 

1,108,682 
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1992  1991 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

SAN  JOSE 

,  CALIF. 

Mercury  News-a/d 

ROPLocal . 

84,768 

10,468 

88,469 

PreprintLocal . 

80,133 

94,584 

ROP  National . 

13,632 

532 

12,027 

Preprint  National . 

450 

2,726 

Financial . 

3,123 

175 

4,071 

Classified . 

119,694 

929 

133,769 

Total . 

301,800 

12,104 

335,646 

Mercury  News-S 

ROPLocal . 

34,541 

24,381 

PreprintLocal . 

87,760 

68,160 

ROP  National . 

12,591 

10,758 

Preprint  National . 

15,246 

12,212 

Financial . 

266 

445 

Classified . 

50,684 

44,590 

Total . 

201,088 

160,546 

GRANDTOTAL... 

502,888 

12,104 

496,192 

YEARTODATE... 

4,892,602 

67,235 

4,862,405 

SAN  MATIO,  CALIF. 


Times-e 


ROPLocal . 

25,336 

30,833 

PreprintLocal . 

39,371 

24,860 

ROPNalional . 

6,718 

8,411 

Preprint  National . 

10,664 

10,578 

Financial . 

956 

1,163 

Classified . 

25,256 

33,088 

GRANDTOTAL... 

108,301 

108,933 

YEARTODATE... 

1,113,916 

1,012,866 

SANTA  ANA,  CALIF. 

Orange  County  Register-a/d 


ROPLocal . 

131,076 

6,540 

143,798 

12,667 

PreprintLocal . 

48,596 

30,463 

53,644 

36,210 

ROPNalional . 

10,798 

13,089 

Preprint  National . 

2,544 

4,400 

301 

Financial . 

2,280 

172 

3,237 

86 

Classified . 

110,679 

3,451 

133,479 

Total . 

303,429 

43,170 

351,647 

49,264 

Orange  County  Register-S 

ROPLocal . 

37,166 

35,134 

PreprintLocal . 

60,556 

16,310 

33,600 

3,876 

ROPNalional . 

8,923 

9,395 

Preprint  National . 

15,652 

14,792 

Financial . 

123 

676 

Classified . 

50,100 

44,437 

Total . 

172,520 

16,310 

138,034 

3,876 

GRANDTOTAL... 

475,949 

59,480 

489,681 

53,140 

YEARTODATE...  4,684,230 

512,428  5,041,289 

527,606 

SANTA  ROSA,  CALIF. 

Press  Democrat-m 
ROPLocal . 

43,670 

42,771 

PreprintLocal . 

1,540 

ROPNalional . 

1,993 

3,767 

Financial . 

1,061 

1,662 

Classified . 

66,373 

75,185 

Total . 

113,097 

124,925 

Press  Democrat-S 
ROPLocal . 

17,718 

14,576 

Preprint  Local . 

880 

440 

ROPNalional . 

4,893 

4,025 

Financial . 

916 

1,092 

Classified . 

21,429 

18,066 

Total . 

45,836 

38,199 

GRANDTOTAL... 

158,933 

163,124 

YEARTODATE... 

1,694,512 

1,716,285 

VENTURA,  CALIF. 

Star-Free  Press-m 
ROPLocal . 

35,583 

37,130 

ROPNalional . 

8,504 

8,807 

Financial . 

729 

2,707 

Classified . 

36,815 

32,253 

Total . 

81,631 

80,897 

Star  Free  Press-S 
ROPLocal . 

12,201 

14,154 

PreprintLocal . 

220 

440 

ROPNalional . 

5,287 

5,008 

Financial . 

979 

1,115 

Classified . 

17,093 

12,014 

Total . 

35,780 

32,731 

GRANDTOTAL... 

117,411 

113,628 

YEARTODATE... 

1,298,648 

1,260,136 

♦Indicates  newspapers  reporting  figures  in  lines. 

1992  1991 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

WALNUT  CREEK,  CALIF. 

Contra  Costa  Times-m 

ROPLocal . 

51,028 

1,691 

51,016 

PreprintLocal . 

73,304 

48,955 

77,720 

ROPNalional . 

6,509 

60 

6,747 

Preprint  National . 

430 

746 

966 

Financial . 

1,271 

567 

2,415 

Classified . 

47,202 

2,692 

55,867 

Total . 

179,744 

54,711 

194,731 

Contra  Costa TImes-S 

ROPLocal . 

21,632 

266 

14,396 

PreprintLocal . 

57,726 

9,144 

53,510 

ROPNalional . 

5,441 

494 

5,682 

Preprint  National . 

11,216 

43 

10,922 

Financial . 

1,223 

1,235 

Classified . 

20,230 

27,709 

Total . 

117,468 

9,947 

113,454 

GRANDTOTAL,., 

,  297,212 

64,658 

308,185 

YEARTODATE.., 

,  2,728,673 

559,427  2,956,900 

WiSTCHESTIR/ROCKLAND,  N.Y. 


Reporter-Dlspatch-e 


ROPLocal . 

38,842 

2,838 

31,301 

1,144 

PreprintLocal . 

24,624 

18,656 

20,570 

23,718 

ROPNalional . 

3,493 

53 

6,442 

71 

Preprint  National . 

86 

2,640 

Financial . 

4,142 

96 

4,215 

Classified . 

29,548 

29,600 

Total . 

100,649 

21,729 

94,768 

24,933 

Reporter-Dlspatch-S 

ROPLocal . 

15,778 

13,447 

PreprintLocal . 

45,404 

55,465 

33,998 

39,181 

ROPNalional . 

6,461 

6,330 

Preprint  National . 

16,084 

516 

12,778 

Financial . 

3,717 

2,571 

Classified . 

12,975 

9,357 

Total . 

100,419 

55,981 

78,481 

39,181 

GRANDTOTAL... 

201,068 

77,710 

173,249 

64,114 

YEARTODATE... 

1,669,990 

426,387 

1,813,431 

405,592 

ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ALBANY,  N.Y. 


Times  Union-m 


ROPLocal . 

30,133 

30,320 

PreprintLocal . 

52,426 

50,150 

ROPNalional . 

3,972 

5,259 

Classified . 

27,577 

30,194 

Total . 

,  114,108 

115,923 

Times  Unlon-S 

ROPLocal . 

15,329 

17,515 

PreprintLocal . 

74,095 

72,605 

ROPNalional . 

2,871 

2,148 

Preprint  National  .. 

19,520 

17,192 

Classilied . 

12,715 

13,306 

Total . . 

124,530 

122,766 

GRANDTOTAL  . 

238,638 

238,689 

YEARTODATE... 

2,242,311 

2,272,566 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROPLocal . 

35,561 

30,162 

ROPNalional . 

149 

157 

Classified . 

21,795 

22,905 

GRANDTOTAL. 

58,197 

53,835 

YEARTODATE.. 

.  496,731 

501,240 

BANGOR,  MAINE 


Daily  News-m 

ROPLocal .  15,129  8,713  16,535  7,360 

Preprint  Local .  5,670  38,564  11,032  33,403 

ROPNalional .  1,087  1,118 

Preprint  National .  324 

Classified .  11,401  258  10,314  275 

Total .  33,287  47,535  39,323  41,038 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

News-S 

ROPLocal . 

7,765 

1,312 

9,212 

2,054 

PreprintLocal . 

3.802 

22,425 

3,159 

24,222 

ROPNalional . 

74 

692 

Preprint  National . 

11,178 

14,135 

Classified . 

8,749 

7,985 

Total . 

31,568 

23,737 

35,183 

26,276 

GRANDTOTAL  ... 

64,855 

71,272 

74,506 

67,314 

YEARTODATE... 

697,883 

598,327 

726,631 

487,205 

BENNINGTON,  VT. 

Banner-m 


ROPLocal . 

12.368 

11,915 

PreprintLocal . 

1,742 

1,602 

ROPNalional . 

285 

209 

Preprint  National . 

150 

Classilied . 

6,561 

6,620 

GRANDTOTAL ... 

21,106 

20,346 

YEARTODATE... 

198,991 

216,201 

BINGHAMTON, 

N.Y. 

Press  &  Sun  Bulletin-m 

ROPLocal . 

37,424 

33,297 

PreprintLocal . 

48,451 

9,827 

47,827 

7,967 

ROPNalional . 

1,516 

1,121 

Preprint  National .... 

7 

480 

Classilied . 

20,964 

20,607 

Total . . 

.  108,355 

9,834 

103,332 

7,967 

Press  &Sun-Bulletln-S 

ROPLocal . 

17,306 

16,451 

PreprintLocal . 

36,292 

16,101 

30,204 

14,060 

ROPNalional . 

213 

312 

Preprint  National .... 

10,345 

10,115 

Classilied . 

6,611 

5,619 

Total . 

70,767 

16,101 

62,701 

14,060 

GRANDTOTAL  . 

.  179,122 

25,935 

166,033 

22,027 

YEARTODATE... 

.  1,555,356 

200,567  1,545,791 

194,911 

BLOOMINGTON,  IND. 

Herald  TImes-mS 


ROPLocal .  36,612  35,965 

PreprintLocal .  114,299  79,489 

ROP  National .  456  1,529 

Preprint  National .  5,818  4,267 

Classified .  27,556  26,038 

GRANDTOTAL...  184,741  147,288 


YEARTODATE...  1,517,931  1,357,003 

BUFFALO,  N.Y. 

News-a/d 


ROPLrxal . 

41,300 

43,410 

Preprint  Lrxal . 

4,924 

9,732 

3,083 

11,129 

ROPNalional . 

5,929 

5,608 

Preprint  National . 

398 

Classified . 

27,778 

30,600 

Total . 

79,931 

9,732 

82,701 

11,527 

News-S 

ROPLocal . 

21,342 

17,101 

PreprintLocal . 

4,646 

16,038 

3,442 

13,347 

ROPNalional . 

4,445 

2,935 

Preprint  National . 

5,004 

3,631 

Classified . 

11,324 

8,191 

Total . 

41,757 

21,042 

31,669 

16,978 

GRANDTOTAL  ... 

121,688 

30,774 

114,370 

28,505 

YEARTODATE... 

1,187,910 

242,998 

1,117,900 

223,362 

CHAMPAIGN,  1 

ILL. 

NewsGazette-eS 

ROPLocal . 

42,541 

145 

40,006 

161 

PreprintLocal . 

135,192 

35,991 

109,392 

37,023 

ROPNalional . 

1,251 

891 

Preprint  National . 

22,188 

19,479 

Classilied . 

26,651 

25,361 

GRANDTOTAL  ... 

227,823 

36,136 

195,129 

37,184 

YEARTODATE... 

1,928,850 

538,915 

2,063,457 

470,837 

CHARLOTTE,  N.C. 

Observer-mS 

ROPLocal . 

81,999 

105,985 

79,142 

105,992 

PreprintLocal . 

15,410 

77,925 

13,137 

84,846 

ROPNalional . 

5,509 

455 

6,838 

243 

Preprint  National . 

9,975 

11,853 

365 

Classified . 

76,854 

39,405 

74,546 

29,591 

GRANDTOTAL ... 

189,747 

223,770 

185,516 

221,037 

YEARTODATE... 

1,917,234 

2,093,355 

2,011,0351 

2,121,884 
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1992  1991 
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PART 

FULL 

PART 

RUN 

RUN 
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RUN 

CLEVELAND,  OHIO 

Plain  Dealer-m 
ROPLocal . 

85,359 

22,982 

94,345 

21,738 

PreprintLocal . 

88,036 

39,677 

66,319 

40,315 

ROPNalional . 

12,652 

90 

11,601 

95 

PreprinINational .... 

16,141 

225 

13,640 

643 

Classilied . 

59,549 

17,875 

55,059 

14,731 

GRANDTOTAL.. 

.  261,737 

80,849 

240,964 

77,522 

YEARTODATE  . 

.  2,244,710 

761,191 

2,187,692 

684,154 

CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


ROPLocal . 

24,993 

17,493 

PreprintLocal . 

22,066 

16,766 

ROPNalional . 

75 

99 

PreprinINational . 

3,438 

Classilied . 

8,283 

7,328 

GRANDTOTAL... 

55,417 

45,124 

YEARTODATE  ... 

482,643 

453,978 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Times-News-S 
ROPLocal . 

20,881 

17,859 

Preprint  Local . 

64,446 

39,479 

ROPNalional . 

642 

183 

PreprinINational . 

13,548 

10,650 

Classified . 

19,412 

18,952 

Total . 

118,929 

87,123 

GRANDTOTAL... 

224,542 

195,976 

YEARTODATE... 

2,415,555 

2,441,533 

FORT  LAUDERDALE,  FLA. 

SunSentinel-mS 
ROPLocal . 

109,469 

156,924 

105,715 

155,587 

PreprintLocal . 

65,488 

59,750 

61,116 

48,336 

ROPNalional . 

15,964 

1,705 

20,630 

583 

PreprinINational . 

17,578 

1,683 

18.974 

2,882 

Classified . 

156,574 

70,220 

150,653 

63,806 

GRANDTOTAL... 

365,073 

290,282 

357,088 

271,194 

YEARTODATE... 

3,800,263  3,118,393  3,868,976  2,831,936 

1992  1991 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

Time-S 

ROPLocal . 

11,189 

8,489 

PreprintLocal . 

559,115 

575,757 

ROPNalional . 

2,442 

1,914 

PreprinINational 

.  174,250 

191,758 

Classified . 

7,881 

7,594 

Total . 

.  754,877 

785,512 

GRANDTOTAL.. 

.  1,362,660 

1,310,187 

YEARTODATE.. 

.  10,725,228 

10,281,025 

HUTCHINSON,  KAN. 


HOP  Local .  26,691  26,625 

PreprintLocal .  10,822  116,775  11,734  91,059 

POP  National .  1,351  892 

Pteptinl  National .  16,948  1,372 

Classified .  18,477  22,036 

GRAHDTOTAL...  74,289  116,775  62,659  91,059 


YEARTODATE...  806,477  900,164  767,273  769,457 


DETROIT,  MICH. 

News  &  Free  Press-meS 


ROPLocal .  110,927  56,543  118,773  53,826 

PreprintLocal .  74,160  132,937  52,275  132,643 

ROPNalional .  17,818  562  17,171  1,527 

Preprint  National .  14,428  199  19,101 

Classilied .  65,150  61,119 

GRANDTOTAL...  282,483  190,241  268,439  187,996 


YEARTODATE...  2,503,935  1,371,413  2,515,895  1,279,897 


DULUTH,  MINN. 

News-Tribune-mS 


ROPLocal .  30,925  4,451  30,012  3,586 

PreprinlLocal .  28,020  68,964  30,294  73,159 

ROPNalional .  15,258  14,250 

Preprint  National .  1,597  25  2,025 

Classified .  34,737  24,354  1,276 

GRANDTOTAL...  110,537  73,440  100,935  78,021 


YEARTODATE...  1,163,619  579,900  1,043,755  588,881 


Herald-Sun-mS 

DURHAM, 

N.C. 

ROPLocal . 

54,666 

53,231 

ROPNalional . 

1,220 

1,522 

Classilied . 

43,586 

41,198 

GRANDTOTAL.. 

.  99,472 

95,951 

YEARTODATE.. 

.  953,925 

990,113 

EAU  CLAIRE,  WIS. 

Leader  Telegram-eS 


ROPLocal .  40,529  34,350 

PreprintLocal .  58,410  52,384  57,298  45,154 

ROPNalional .  1,695  870 

Preprint  National .  14,408  11,664 

Classified .  29,472  27,407 

GRANDTOTAL...  144,514  52,384  131,589  45,154 


YEARTODATE...  1,286,767  333,098  1,240,154  311,254 


EDMONTON,  ALTA. 

Journal-m' 


ROPLocal . 

786,248 

1,023,124 

PreprintLocal . 

1,513,865 

1,630,013 

ROPNalional . 

268,542 

361,701 

PreprinINational . 

110,415 

74,678 

Classified . 

608,468 

629,518 

GRANDTOTAL... 

3,287,538 

3,719,034 

YEARTODATE... 

28,464,918 

31,593,538 

Note:  Figures  given 

in  modularagate  lines 

ERIE,  PENN. 

News&Times-m/e 


ROPLocal .  33,417  30,313 

PreprinlLocal .  44,597  44,362 

ROPNalional .  1,454  1,612 

Preprint  National 550 

Classilied .  26,145  32,016 

Total .  105,613  108,853 


♦Indicates  newspapers  reporting  figures  in  lines. 


FREDERICK,  MD. 


Post-m 


ROPLocal . 

47,418 

51,710 

PreprintLocal . 

132,030 

146,778 

ROPNalional . 

628 

1,000 

Classilied . 

35,865 

38,126 

Total . 

215,941 

237,614 

News-e 

ROPLocal . 

47,418 

51,710 

PreprintLocal . 

132,030 

145,266 

ROPNalional . 

628 

1,000 

Classified . 

35,865 

38,126 

Total . 

.  215,941 

236,102 

GRANDTOTAL.. 

.  431,882 

473,716 

YEARTODATE.. 

.  3,874,210 

3,921,468 

GRAND  FORKS, 

N.D. 

Herald-m 

ROPLocal . 

25,208 

28,232 

PreprinlLocal . 

82,061 

79,601 

ROPNalional . 

698 

667 

PreprinINational ... 

10,976 

9,501 

Classified . 

16,379 

14,030 

GRANDTOTAL.. 

.  135,322 

132,031 

YEARTODATE.. 

.  1,222,217 

1,162,239 

GRAND  ISLAND,  NEB. 


Independent-eS 


ROPLocal . 

44,320 

46,748 

PreprinlLocal . 

42,887 

12,957 

43,699 

11,440 

ROP  National . 

1,101 

897 

PreprinINational . 

1,052 

456 

Classified . 

17,191 

14,786 

GRANDTOTAL... 

106,551 

12,957 

106,586 

11,440 

YEARTODATE... 

939,611 

122,234 

921,255 

95,368 

GREENSBURG,  PENN. 

Tribune-Review-m 


ROPLocal . 

27,251 

27,964 

PreprintLocal . 

30,730 

32,529 

25,293 

32,917 

ROP  National . 

776 

809 

Classified . 

39,992 

26,660 

Total . 

98,749 

32,529 

80,726 

32,917 

Tribune-Review-S 
ROPLocal . 

32,281 

20,849 

PreprintLocal . 

60,723 

42,237 

49,219 

18,529 

ROPNalional . 

1,296 

226 

PreprinINational . 

24,869 

19,629 

Classilied . 

28,407 

13,307 

Total . 

147,576 

42,237 

103,230 

18,529 

GRANDTOTAL... 

246,325 

74,766 

183,956 

51 ,446 

YEARTODATE... 

1,913,872 

486,921 

1,738,421 

406,797 

GREENWICH,  CONN. 


Time-a/d 

ROPLocal .  21,267  22,458 

PreprintLocal .  533,492  471,177 

ROPNalional .  2,470  3,955 

Preprint  National .  36,323  13,376 

Classilied .  14,231  13,709 

Total .  607,783  524,675 


INDIANAPOLIS,,IND. 

Star-m 


ROPLocal . 

56,897 

278 

56,943 

1,165 

PreprintLocal . 

ROPNalional . 

1,983 

3,759 

2,312 

3,460 

Classilied . 

46,051 

45,103 

Total . 

104,931 

4,037 

104,358 

4,625 

News-e 

ROPLocal . 

44,007 

278 

42,057 

1,165 

Preprint  Local . 

ROPNalional . 

1,954 

3,759 

2,860 

3,460 

Classilied . 

44,160 

44,173 

Total . 

90,121 

4,037 

89,090 

4,625 

Star-S 

ROPLocal . 

19,070 

18,115 

PreprintLocal . 

2,171 

9,865 

1,654 

8,147 

ROPNalional . 

1,994 

1,684 

PreprinINational . 

4,620 

4,144 

Classified . 

43,343 

40,414 

Total . 

71,198 

9,865 

66,011 

8,147 

GRANDTOTAL... 

266,250 

17,939 

259,459 

17,397 

YEARTODATE...  2,835,808 

166,185  2,853,363 

180,148 

LINCOLN,  NEB. 

Journal-Star-meS 
ROPLocal . 

57,133 

54,454 

Preprint  Local . 

110,837 

88,429 

ROPNalional . 

1,463 

975 

PreprinINational . 

16,501 

9,505 

Classified . 

34,412 

35,747 

GRANDTOTAL... 

220,346 

189,110 

YEARTODATE... 

N/A 

LOUISVILLE,  KY. 

Courier-Journal-a/d 

ROPLocal . 

53,091 

18,701 

58,891 

21,531 

PreprintLocal . 

ROPNalional . 

1,234 

64,770 

809 

54,003 

PreprinINational . 

366 

Classified . 

21,384 

13,464 

24,665 

9,164 

Total . 

75,709 

97,301 

84,365 

84,698 

Courier-Journal-S 
ROPLocal . 

36,986 

494 

35,203 

704 

PreprinlLocal . 

ROPNalional . 

634 

77,143 

266 

46,521 

PreprinINational . 

Classilied . 

15,345 

15,662 

15,894 

12,561 

Total . 

52,965 

93,299 

51,363 

59,786 

GRANDTOTAL... 

128,674 

190,600 

135,728 

144,484 

YEARTODATE... 

1,216,405  1,578,083  1,283,218  1,363,032 

MANCHESTER, 

N.H. 

Union  Leader-m 
ROPLocal . 

44,089 

55,878 

ROPNalional . 

1,449 

1,224 

Classilied . 

26,543 

27,660 

Total . 

72,081 

84,762 

N.H.SundayNews-S 

ROPLocal . 

19,666 

16,364 

ROPNalional . 

292 

531 

Classilied . 

19,480 

15,951 

Total . 

39,438 

32,846 

GRANDTOTAL... 

111,519 

117,608 

YEARTODATE... 

1,173,348 

1,217,618 
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MIDICINE  HAT,  ALTA. 


News-e* 

ROP  Local .  351,094  409,371 

PreprinlLocal .  1,024,776  1,014,374 

ROP  National .  30,888  42,164 

Preprint  National .  55,302  35,228 

Classified .  98,862  101,469 

GRANOTOTAL...  1,560,922  1,602,606 

YEARTODATE...  13,028,641  13,129,254 


'Note:  Flguresgiven  in  modular  agate  lines. 

MIDDLETOWN,  N.Y. 


Times  Herald  Record-mS 


ROPLocal . 

92,356 

91,974 

PreprinlLocal . 

139,866 

207,405 

77,618 

143,781 

ROPNalional . 

722 

1,693 

PreprIntNational . .. 

28,185 

21,420 

540 

Classified . 

58,986 

56,954 

GRANOTOTAL.. 

.  320,115 

207,405 

249,659 

144,321 

YEARTOOATE.. 

.  2,561,574 

1,379,346 

2,466,972  1,051,493 

MONTREAL,  QUE. 


Gazetle-mS* 

ROP  Local .  708,230  986,900 

Preprint  Local .  1,220,270  1,132,094 

ROP  National .  389,040  544,469 

Preprint  Motional .  217,546  149,532 

Classified .  589,500  656,564 

GRANOTOTAL...  3,124,586  3,469,559 

YEARTOOATE...  26,855,362  27,012,696 


'Note:  Flguresgiven  in  modular  agate  lines. 

MUNCIE,  IND. 


Star-m 


ROPLocal . 

16,469 

20,085 

PreprinlLocal . 

5,514 

4,361 

ROPNalional . 

185 

959 

PreprIntNational . 

60 

44 

Classified . 

12,129 

11,702 

Total . 

34,357 

37,151 

Press-e 

ROPLocal . 

24,054 

27,691 

PreprinlLocal . 

8.327 

6,372 

ROPNalional . 

185 

967 

PreprIntNational .... 

60 

44 

Classified . 

13,625 

13,049 

Total . . 

46,251 

48,123 

Star-S 

ROPLocal . 

7,021 

7,079 

PreprinlLocal . 

6,150 

4,943 

ROPNalional . 

20 

PreprIntNational .... 

640 

597 

Classilied . 

3,608 

3,755 

Total . 

.  17,439 

16,374 

GRANOTOTAL.. 

.  98,047 

101,648 

YEARTOOATE.. 

.  1,018,558 

1,088,709 

NASHVILLE, 

TENN. 

Tennessean-m 

ROPLocal . 

46,106 

56,156 

PreprinlLocal . 

44,709 

35,766 

ROPNalional . 

2,192 

1,209 

PreprIntNational .... 
Classilied . 

34,422 

280 

35,881 

Total . 

127,429 

129,292 

Banner-e 

ROPLocal . 

42,306 

55,333 

PreprinlLocal . 

44,289 

35,766 

ROPNalional . 

2,148 

1,204 

PreprIntNational  ... 

280 

Classified . 

27,270 

34,696 

Total . 

.  116,013 

127,279 

Tennessean-S 

ROPLocal . 

28,620 

27,998 

PreprinlLocal . 

43,130 

27,939 

ROPNalional . 

1,499 

1,033 

PreprIntNational .... 

12,261 

12,386 

Classilied . 

22,313 

17,459 

Total . 

.  107,823 

86,815 

GRANOTOTAL.. 

.  351,265 

343,386 

YEARTOOATE.. 

.  3,080,473 

3,027,767 

♦Indicates  newspapers  reporting  figures  in  lines. 
Editor6?Publisher  •  January  16,  1993 


1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 


ROPLocal .  33,828  37,718 

Preprint  Local .  44,892  37,668  49,536  23,865 

ROP  National .  303  234 

Preprint  National .  387  387 

Classified .  11,842  12,927 

GRANOTOTAL...  91,252  37,668  100,802  23,865 


YEARTOOATE...  860,871  245,745  864,669  170,538 

NORTH  BAY,  ONT. 


Nugget-m 


ROPLocal . 

21,251 

30,101 

PreprinlLocal . 

74,303 

78,101 

ROPNalional . 

3,590 

5,733 

Preprint  National . 

6,036 

4,885 

Classified . 

15,801 

18,458 

GRANOTOTAL... 

120,981 

137,096 

YEARTOOATE... 

1,116,747 

1,136,150 

NORTH  PLATTE,  NEB. 

Telegraph-mS 


ROPLocal . 

25,499 

19,966 

PreprinlLocal . 

17,356 

27,927 

18,401 

30,537 

ROPNalional . 

1,221 

1,302 

PreprIntNational . 

1,957 

130 

1,175 

Classilied . 

8,778 

8,749 

GRANOTOTAL... 

54,811 

28,057 

49,593 

30,537 

YEARTOOATE... 

588,464 

207,102 

518,909 

203,321 

ONTARIO,  ORE. 

Argus  Observer-eS 
ROPLocal . 

11,613 

13,834 

PreprinlLocal . 

4,541 

3,999 

ROPNalional . 

1,655 

748 

Classilied . 

10,656 

9,645 

GRANOTOTAL... 

28,465 

28,226 

YEARTOOATE... 

707,240 

675,207 

OTTAWA,  ILL. 

Daily  Times-e 


ROPLocal . 

22,570 

18,093 

PreprinlLocal . 

46,056 

2,978 

49,394 

3,133 

ROPNalional . 

279 

886 

PreprIntNational . 

214 

904 

84 

Classified . 

6,051 

5,431 

GRANOTOTAL... 

75,170 

3,882 

73,888 

3,133 

YEARTOOATE... 

695,341 

27,241 

648,889 

27,556 

PORTAGE  LA  PRAIRIE,  MAN. 

Daily  Graphic-e 


ROPLocal . 

9,829 

9,338 

PreprinlLocal . 

8,892 

8,966 

ROPNalional . 

2,294 

1,439 

Classilied . 

2,336 

2,002 

GRANOTOTAL... 

23,351 

21,745 

YEARTOOATE... 

263,703 

228,191 

PORTLAND^ 

MAINE 

Press  Herald-m 

ROPLocal . 

31,811 

31,252 

PreprinlLocal . 

31,678 

31,711 

ROPNalional . 

848 

986 

PreprIntNational . 

467 

860 

Classified . 

12,018 

12,382 

Total . 

76,822 

77,191 

Telegram-S 

ROPLocal . 

15,475 

18,366 

PreprinlLocal . 

30,185 

29,451 

ROPNalional . 

561 

942 

PreprIntNational . 

6,122 

4,879 

Classilied . 

15,002 

12,855 

Total . 

67,345 

66,493 

GRANOTOTAL.., 

144,167 

143,684 

YEARTOOATE.., 

1,387,928 

1,380,793 

PROVIDENCE,  R.I. 

Journal-Bulletin-a/d 

ROPLocal . 

46,597 

12,628 

39,726 

10,023 

Preprint  Local . 

7,679 

222,543 

12,624 

161,329 

ROP  National . 

2,944 

2,587 

Preprint  National . 

567 

14,603 

6,108 

Classilied . 

19,939 

953 

20,500 

711 

Total . 

.  77,726 

250,727 

75,437 

178,171 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Joumal-S 

ROPLocal . 

32,438 

112 

25,340 

2,632 

Preprint  Local . 

38,871 

133,725 

50,844 

138,201 

ROP  National . 

3,264 

2,378 

PreprIntNational . 

15,440 

3,994 

14,130 

Classilied . 

12,938 

296 

12,055 

269 

Total . 

102,951 

138,127 

104,747 

141,102 

GRAND  TOTAL.... 

180,677 

388,854 

180,181 

319,273 

YEAR  TO  DATE  ... 

1,816.284 

3,552,435 

1,853,501 

2,614,706 

READING,  PENN. 

Eagle-Times-e 

ROPLocal . 

42,307 

44,299 

PreprinlLocal . 

39,915 

44,945 

ROPNalional . 

599 

900 

PreprIntNational . 

360 

360 

Classilied . 

34,474 

35,665 

Total . 

117,655 

126,159 

Eagle-S 

ROPLocal . 

28,496 

25,261 

PreprinlLocal . 

6,075 

54,990 

8,710 

20,750 

ROPNalional . 

562 

308 

PreprIntNational .... 

16,290 

12,690 

Classified . 

20,739 

19,372 

Total . . 

72,132 

54,990 

66,341 

20,750 

GRANOTOTAL.. 

189,787 

54,990 

192,500 

20,750 

YEARTOOATE.. 

2,058,949 

345,380 

1,914,509 

193,385 

RENO,  NEV 

Gazette-Journal-m 

ROPLocal . 

75,484 

69,832 

PreprinlLocal . 

165,478 

171,116 

ROPNalional . 

2,058 

1,369 

PreprIntNational .... 

12,432 

9,856 

Classified . 

53,469 

50,139 

GRANOTOTAL.. 

.  308,921 

302,312 

YEARTOOATE.. 

.  2,866,805 

2,774,129 

RICHMOND,  VA. 

Times-Dispatch-m 


ROPLocal . 

55,804 

11,091 

56,933 

4,384 

PreprinlLocal . 

35,277 

4,000 

29,089 

5,095 

ROPNalional . 

2,907 

180 

4,611 

18 

PreprIntNational . 

585 

337 

630 

Classilied . 

31,874 

1,010 

29,624 

1,011 

Total . 

125,862 

16,866 

120,594 

11,138 

Times-Dispatch-S 
ROPLocal . 

26,257 

22.666 

PreprinlLocal . 

30,196 

2,001 

28,208 

2,324 

ROPNalional . 

1,246 

1,280 

PreprIntNational . 

10,497 

10,256 

Classilied . 

18,719 

18,547 

Total . 

86,915 

2,001 

80,957 

2,324 

GRANOTOTAL... 

212,777 

18,867 

201,551 

13,462 

YEARTODATE... 

2,391,486 

264,723  2,322,919 

148,736 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS 


ROPLocal .  65,790  29,822  71,595  28,721 

PreprinlLocal .  201,008  182,450 

ROP  National .  4,564  63  5,577  405 

Preprint  National 23,310  21,924 

Classified .  64,256  1,587  65,534  418 

GRANOTOTAL...  358,928  31,472  347,080  29,544 


YEARTOOATE...  3,154,133  289,301  3,209,637  269,767 

SACRAMENTO,  CALIF. 


Bee-mS 

ROPLocal .  91,313  24.285  86,965  21,465 

PreprinlLocal .  180,999  41,956  182,062  42,207 

ROPNalional .  14,979  15,841 

PreprIntNational .  26,569  1,430  22,054  1,250 

Classilied .  188,205  7,592  205,157  7,176 

GRANOTOTAL...  502,065  75,263  512,079  72,098 


YEARTOOATE...  4,821,826  692,135  4,968,399  664,018 

ST.  LOUIS,  MO. 

Post-Dispatch-m 


ROPLocal .  63,906  31,661  63,376  25,530 

PreprinlLocal .  61,002  50,123 

ROPNalional .  2,655  3,367  2,624  812 

PreprIntNational .  727  3,741 

Classified .  40,286  3,032  42,054  4,913 

Total .  168,576  38,060  161,918  31,255 
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FULL 

PART 
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RUN 

RUN 

Post-Dlspatch-S 
ROP  Local . 

34,071 

26,225 

PreprintLocal . 

62,366 

41,621 

ROP  National . 

5,092 

4,768 

Preprint  National . 

16,281 

12,788 

Classified . 

38,857 

30,192 

Total . 

156,667 

117,594 

GRAND  TOTAL... 

325,243 

38,060 

279,512 

31,255 

YEARTODATE... 

2,797,550 

298,132  2,766,564 

339,291 

SANA 

ERNAR 

DINO 

V  CALIF. 

Sun-mS 

ROP  Local . 

51,824 

56,095 

PreprintLocal . 

82,416 

71,257 

ROP  National . 

3,793 

4,158 

Preprint  National . 

11,570 

14,415 

Classified . 

53.120 

40,032 

GRANDTOTAL... 

202,723 

185,957 

YEARTODATE... 

N/A 

SAN  PIEGO,  CALIF. 

Union-Tribune-mS 


ROP  Local . 

135,236 

19,183 

143,849 

20,505 

PreprintLocal . 

78,470 

56,484 

68,044 

56,142 

ROPNational . 

15,672 

496 

18,701 

405 

Preprint  National .  . 

11,404 

1,068 

11,164 

78 

Classified . 

88,500 

3,881 

101,679 

3,055 

GRANDTOTAL.. 

.  329,282 

81,112 

343,437 

80,185 

YEARTODATE.. 

.  3,505,859 

710,884  ! 

J,578,747 

683,714 

SAN  FRANCISCO, 

CALIF. 

Chronicle-m 

ROP  Local . 

47,214 

14,016 

41,961 

13,976 

PreprintLocal . 

65.894 

74,608 

ROPNational . 

14,684 

642 

19,126 

1,181 

Preprint  National . 

1,950 

4,136 

Classified . 

31,132 

38,290 

Total . 

160,874 

14,658 

178,121 

15,157 

Examiner-e 

ROP  Local . 

43,534 

13,271 

33,301 

12,963 

PreprintLocal . 

65,894 

74,608 

ROPNational . 

13,956 

17,939 

905 

Preprint  National .... 

1,950 

642 

4,136 

Classified . 

30,716 

37,859 

Total . 

156,050 

13,913 

167,843 

13,868 

Examiner/Chronicle-S 

ROP  Local . 

20,832 

3,214 

22,479 

4,541 

PreprintLocal . 

57,326 

64,350 

ROPNational . 

11,944 

146 

11,489 

390 

Preprint  National .... 

22,100 

19,630 

Classified . 

18,280 

20,756 

Total . 

.  130,482 

3,360 

138,704 

4,931 

GRANDTOTAL.. 

.  447,406 

31,931 

484,668 

33,956 

YEARTODATE.. 

.  4,519,952 

340,764  4,601,826 

319,583 

SANTA  MONICA,  1 

CALIF. 

Outlook-e 

ROP  Local . 

23,574 

27,794 

PreprintLocal . 

20,191 

20,191 

ROPNational . 

3,105 

4,441 

Preprint  National . 

4,788 

4,788 

Classified . 

20,835 

24,359 

GRANDTOTAL... 

72,493 

81,573 

YEARTODATE... 

753,315 

794,948 

SARATOGA  SPRINGS,  N.Y. 

Saratogian-m 

ROP  Local . 

10,614 

13,491 

Preprinf  Local . 

21,708 

17,760 

22,098 

22,554 

ROPNational . 

254 

201 

Classified . 

9,681 

8,272 

Total . 

42,257 

17,760 

44,062 

22,554 

Saratoglan-S 

ROP  Local . 

4,284 

4,947 

PreprintLocal . 

31,868 

8,508 

25,878 

15,384 

ROPNational . 

2 

6 

Preprint  National . 

108 

108 

324 

Classified . 

2,866 

2,598 

Total . 

39,228 

8,616 

33,753 

15,384 

GRANDTOTAL... 

81,485 

26,376 

77,815 

37,938 

YEARTODATE... 

,  743,786 

197,190 

759,224 

79,107 

♦Indicates  newspapers  reporting  figures  in 

lines. 

1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


SHELBYVILLE,  TENN. 

TImes-Gazette-e 

ROP  Local . 

15,950 

19,970 

PreprintLocal . 

26,467 

27,465 

ROPNational . 

18 

342 

Preprint  National . 

1,002 

544 

Classified . 

4,067 

4,182 

GRANDTOTAL... 

47,504 

52,503 

YEARTODATE... 

476,312 

467,633 

SPOKANE, 

WASH. 

Spokesman-Review-m 

ROP  Local . 

40,746 

41,686 

PreprintLocal . 

12,620 

14,386 

ROPNational . 

2,977 

2,446 

Preprint  National . 

243 

34 

Classified . 

36,398 

43,942 

Total . 

92,984 

102,494 

Spokesman-Review-S 

ROP  Local . 

20,604 

15,215 

Preprint  Local . 

7,416 

7,107 

ROPNational . 

1,209 

760 

Preprint  National . 

2,384 

1,548 

Classified . 

18,300 

15,719 

Total . 

49,913 

40,349 

GRANDTOTAL... 

142,897 

142,843 

YEARTODATE... 

1,221,819 

1,202,766 

STAMFORD,  CONN. 

Advocate-a/d 

ROP  Local . 

29,232 

29,964 

PreprintLocal . 

1,342,183 

1,164,008 

ROPNational . 

2,470 

4,241 

Preprint  National . 

93,240 

31,015 

Classified . 

15,110 

14,520 

Total . 

1,482,235 

1,243,748 

Advocate-S 

ROP  Local . 

14,011 

11,468 

Preprint  Local . 

1,557,897 

1,354,987 

ROPNational . 

2,442 

1,914 

Preprint  National . 

706,758 

561,383 

Classified . 

8,184 

7,600 

Total . 

2,289,292 

1,937,352 

GRANDTOTAL... 

3,771,527 

3,181,100 

YEARTODATE... 

20,647,067 

18,768,072 

SYRACUSE,  N.Y. 

Post-Standard-m 

ROP  Local . 

32,070 

16,407  39,110 

12,855 

PreprintLocal . 

138,994 

89,707 

ROP  National . 

2,803 

3,132 

Preprint  National..., 

265 

Classified . 

15,188 

16,619 

Total . 

189,320 

16,407  148,568 

12,855 

Herald  Journal-e 

ROP  Local . 

32,282 

10,423  37,767 

7,912 

PreprintLocal . 

144,112 

95,868 

ROPNational . 

2,677 

2,870 

Preprint  National .... 

265 

Classified . 

14,594 

15,449 

Total . 

193,930 

10,423  151,954 

7,912 

Herald  American-S 

ROP  Local . 

23,076 

784  18,529 

729 

PreprintLocal . 

121,295 

84,457 

ROPNational . 

1,090 

1,049 

Preprint  National ... 

17,133 

13,513 

Classified . 

15,051 

12,069 

Total . 

177,645 

784  129,617 

729 

GRANDTOTAL.. 

560,895 

27,614  430,139 

21,496 

YEARTODATE.. 

4,415,217 

230,131  3,942,128 

217,814 

TACOMA 

,WASH. 

Morning  NevrsTrlbune-m 

ROP  Local . 

65,830 

1,702  52,344 

1,894 

PreprintLocal . 

.  100,091 

19,402  86,359 

16,321 

ROPNational . 

8,970 

257  10,456 

258 

PreprintNational ... 

22,719 

90  17,027 

836 

Classified . 

46,729 

1,268  47,423 

1,450 

GRANDTOTAL. 

.  244,339 

22,719  213,609 

20,759 

YEARTODATE. 

.  2,100,948 

292,136  1,981,472 

206,171 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TOLEDO 

0 

X 

o 

Blade-m 

ROP  Local . 

40,872 

5,339 

41,625 

9,124 

PreprintLocal . 

54,432 

52,605 

ROPNational . 

1,468 

448 

1,848 

33 

PreprintNational .... 

1,134 

Classified . 

15,575 

362 

15,821 

458 

Total . 

.  113,481 

6,149 

111,899 

9,615 

Blade-S 

ROP  Local . 

25,755 

15,234 

PreprintLocal . 

80,136 

56,511 

ROPNational . 

1,416 

1,389 

PreprintNational ... 

22,932 

18,522 

Classified . 

13,779 

11,243 

Total . 

.  144,018 

102,899 

GRANDTOTAL.. 

.  257,499 

6,149 

214,798 

9,615 

YEARTODATE.. 

.  1,902,689 

68,840  1,854,360 

84,755 

TOPEKA,  KAN. 

Capital-Journal-m 

ROP  Local . 

58,395 

65,251 

PreprintLocal . 

35,902 

83,343 

25,242 

76,282 

ROPNational . 

754 

982 

PreprintNational ... 

392 

12,544 

127 

10,290 

Classified . 

26,934 

26,793 

GRANDTOTAL. 

..  122,377 

95,887 

118,395 

86,572 

YEARTODATE. 

..  1,127,419 

708,261 

1,070,441 

802,322 

Daily  Breeze-eS 

ROP  Local . 

52,854 

57,209 

PreprintLocal . 

100,854 

100,854 

ROPNational . 

4,353 

5,138 

PreprintNational .. 

22,840 

22,840 

Classified . 

50,704 

54,355 

GRANDTOTAL. 

..  231,605 

240,396 

YEARTODATE. 

..  2,211,964 

2,289,891 

WASHINGTON,  PENN. 

Observer-Reporter-m 

ROP  Local . 

23,719 

22,104 

PreprintLocal . 

...  38,700 

44,247 

ROPNational . 

1,660 

1,072 

PreprintNational .. 

516 

Classified . 

27,915 

24,525 

Total . 

..  92,510 

91,948 

Observer-Reporter-S 

ROP  Local . 

11,082 

6,177 

PreprintLocal . 

...  49,536 

30,444 

ROPNational . 

571 

188 

PreprintNational . 

24,123 

Classified . 

12,012 

5,192 

Total . . 

..  97,324 

42,001 

GRANDTOTAL 

..  189,834 

133,949 

YEARTODATE 

..  1,461,282 

1,301,992 

WICHITA  FALLS,  TEXAS 

Times  Record  News-mS 


ROP  Local . 

45,524 

47,869 

ROPNational . 

706 

1,053 

Classified . 

28,942 

29,572 

GRANDTOTAL. 

75,172 

78,494 

YEARTODATE. 

N/A 

Star-e* 

WINDSOR, 

ONT. 

ROP  Local . 

567,062 

653,780 

PreprintLocal . 

1,173,515 

1,083,052 

ROPNational . 

177,414 

219,587 

PreprintNational . 

130,595 

114,707 

Classified . 

310,237 

310,697 

GRANDTOTAL 

2,358,823 

2,381,823 

YEARTODATE 

20,527,152 

20.728,966 

‘Note:  Figures  given  In  modular  agate  lines. 


WINSTON-SALEM,  N.C. 


Journal-m 

ROP  Local .  54,428  9,033  57,728  12,229 

PreprintLocal .  20,330  39,162  22,217  36336 

ROP  National .  2,451  2,907 

Preprint  National .  1,320  604  1,936  450 

Classified .  39,018  41,194 

Total .  117,547  46,799  125,962  49,015 
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1993  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov  1992) 

Exclusive  data  on  U  S.  and  Canadian  newspaper  markets. 

$90  per  copy.  Bulk  orders  of  5  or  more  of  each  book,  $82  each. 

$115  outside  the  U  S,  or  Canada. 

1992  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR  BOOK  (Published 
April  1992)  The  encyclopedia  of  the  newspaper  industry 
$80  per  copy.  Bulk  orders  of  5  or  more  of  each  book,  $72. 

$105  outside  the  U  S.  or  Canada. 

Payment  must  be  in  U.S.  funds  and  accompany  all  orders.  CA,,  LA.,  and  NY  residents  please  add 
applicable  sales  tax.  Please  provide  complete  street  address  with  zip  code  for  UPS  delivery. 


Market  (iukie 


YearB(K)k 


VISA/MC  account » 


BUSINESS  Circle  One  Category 

1 .  Newspapers 

2.  Newspaper  equipment  manufacturer 

3.  Syndicates/news  services 

4.  Advertising  Agencies 

5.  Public  relations  firms 

6.  Legal  firm 

7.  Government 

8.  Manufacturer-general 

9.  Manufacturer-auto  &  truck 

10.  Manufacturer-food 

11.  Service  Industry 

12.  University/public  library 

13.  Financial 

14.  Retail 

15.  Public  transportation 

16.  Individual 

17.  Publishing  other  than  newspaper 

18.  Real  Estate 

19.  Other _ 


I 


Editor  &  PubKslier 

Circulation  Department 
11  West  19th  Street 
New  York,  NY  10011-4234 


Scripps  League 
closes  one  daily, 
two  weeklies 


1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


Journal-S 

ROPLocal .  18.677  1,963  20,564  2,181 

PreprinlLocal .  14,689  29,204  9,364  24,276 

ROPNalional .  929  501 

PreprintNational .  11,816  12,408 

Classified .  17,943  18,482 

Total .  64,054  31,167  61,319  26,457 

GRANDTOTAL...  181,601  79,966  187,301  75,472 


YEARTODATE...  1,735,467  660,473  1,641,410  625,221 


Correction 

The  Advertising  Data  reported  in  the 
Dec.  19,  1992  issue  of  E&P  was  for  the 
month  of  October,  not  November. 

McGoff  returns  as 
Macomb  Daily  owner 

JOHN  McGOFF  RETURNED  as  a 
newspaper  owner  Dec.  30  when  no  oth¬ 
er  bidder  emerged  at  a  court  auction  of 
the  Michigan  papers,  the  Macomb  Daily 
of  Mount  Clemens  and  the  Daily  Tri- 
bune  of  Royal  Oaks. 

Before  the  foreclosure  auction  at  the 
Macomb  County  Circuit  Court,  McGoff 
had  negotiated  an  agreement  with 
Adams  Publishing  Corp.,  the  financially 
troubled  owners  of  the  papers,  as  well  as 
with  Heller  Financial  Corp.,  the  Chica¬ 
go-based  lender  which  held  a  $43.8  mil¬ 
lion  mortgage  on  the  papers.  Terms  of 
the  agreement  were  not  released. 

McGoff  also  won  $1.5  million  in  labor 
concessions  from  unions  at  the  two 
dailies. 

McGoff  is  the  former  owner  of  the 
Macomb  Daily. 

In  addition  to  the  two  dailies  and  the 
chain  of  weeklies,  McGoff  acquired  the 
Richmond  (Mich.)  Review  and  the  Ma¬ 
comb  County  Legal  News. 

McGoff’s  acquisitions  mark  his  return 
to  the  newspaper  industry  after  a  five- 
year  absence. 

McGoff  built  a  substantial  media  em¬ 
pire  through  the  1970s  that  eventually 
included  seven  daily  newspapers,  25 
weeklies  and  a  number  of  broadcast 
properties. 

In  the  1980s,  however,  McGoff  was 
dogged  by  a  five-year  federal  investiga¬ 
tion  that  culminated  in  1986  with  a  for¬ 
mer  charge  that  he  had  secretly  accept¬ 
ed  $11  million  from  South  Africa  to  buy 
the  old  Washington  (D.C.)  Star  as  part  of 
a  propaganda  campaign  for  the  whites- 
only  government. 

McGoff  vigorously  denied  the  charges, 
which  never  went  to  trial.  A  court  ruled 
ultimately  that  the  statute  of  limitations 
had  run  out  on  the  accusation.  BECT 


SCRIPPS  LEAGUE  NEWSPAPERS 
has  folded  the  105-year-old  Santa  Paula 
(Calif.)  Chronicle  and  three  other  news¬ 
papers,  citing  recession-driven  losses. 

Also  closed  were  Scripps  League 
weeklies  in  Rohnert  Park,  Calif., 
Georgetown,  Ky.,  and  Crestview,  Fla. 

In  announcing  the  Dec.  31  demise  of 
the  Chronicle,  Barry  H.  Scripps,  presi¬ 
dent  of  the  parent  Santa  Clara  Valley 
Publishing  Co.,  said  the  action  was  tak¬ 
en  with  “deep  regret.”  He  added  that  the 
daily’s  principal  corporate  investor  had 
advanced  more  than  $477,000  to  the 
newspaper  in  recent  years. 

Citing  the  Chronicle’s  impacted  re¬ 
gional  and  local  ad  linage,  Scripps  said, 
“Our  projections  do  not  show  any  rever¬ 
sal  of  this  trend.” 

Scripps  declined  to  say  why  the  3,000- 
circulation  Ventura  County  paper  was 
not  offered  for  sale  before  closing  it.  In 
September  1991,  Scripps  League  cut 
salaries  3%  throughout  the  chain  and 
the  Chronicle  has  had  a  wage  freeze  for 
the  past  four  years,  it  was  learned. 

He  said  that  all  full-time  employees  of 
the  Chronicle  will  be  given  up  to  three 
months’  severance  pay  as  well  as  contin¬ 
ued  medical  benefits  for  a  period  of 
time.  The  paper’s  subscription  list  and 
other  assets  will  be  offered  for  sale  to 
newspaper  companies,  Scripps  added. 

Chronicle  publisher  Don  Johnson 
would  neither  confirm  nor  deny  a  report 
that  he  planned  to  start  a  weekly  in  San¬ 
ta  Paula. 

Meanwhile,  the  Ventura  Star-Free 
Press,  Ventura  County’s  largest  daily, 
made  plans  to  distribute  a  two-day  Santa 
Paula  wraparound.  Editor  John  Irby  said 
the  Star-Free  Press  already  has  a  circula¬ 
tion  of  4,000  in  Santa  Paula. 

Business  booming 
for  private  mailer 

PUBLISHERS  EXPRESS,  THE  private 
mail  company,  said  it  has  more  than 
tripled  its  licensee  list  last  year,  to  27, 
mostly  daily  newspapers,  from  eight  in 
1991. 

The  Marietta,  Ga. -based  company 
said  it  expected  to  deliver  over  24  mil¬ 
lion  magazines  and  catalogs  by  the  end 
of  1992,  compared  with  over  1  million  in 
1991,  as  the  number  of  ZIP  codes  it  cov¬ 
ers  soared  to  550,  from  126. 


Pressure 

Continued  from  page  29 

advertisers  have  tried  to  influence  the 
content  of  stories.  Most  people  do.” 

Several  of  the  open-ended  responses 
suggest  that  a  few  large  advertisers,  like 
auto  dealers,  may  be  responsible  for  the 
pressure. 

One  editor  wrote,  “The  worst  offend¬ 
ers  are  car  dealers.  One  canceled  $9,000 
a  month  in  advertising  after  the  news 
department  wrote  a  story  that  was  not 
critical  but  the  headline  writer  described 
the  car  as  a  ‘funny-looking  car.’  ” 

Another  wrote,  “The  main  offenders 
are  our  biggest  advertisers,  the  car  dealers. 
They  want  all  stories  involving  auto  sales 
to  have  a  rosy  outlook,  and  they  whine 
about  negative  economic  stories,  even  if 
they’re  on  a  national  level  from  AR’ 

A  third  wrote,  “A  local  dealer  with¬ 
drew  its  advertising  for  two  months  after 
we  ran  a  Page  One  story  outlining  a 
problem  with  a  [model  of  car].  The  .  .  . 
wire  story  was  accompanied  by  a  local 
sidebar  indicating  [local  users]  experi¬ 
enced  no  similar  problems.  The  same 
dealer  [unsuccessfully]  tried  to  convince 
our  city’s  other  three  new  car  dealers  to 
withdraw  their  ads.” 

Editors  seem  to  define  “amount  of 
pressure”  not  by  the  number  of  an  ad¬ 
vertiser’s  demands,  but  by  the  size  of  the 
account.  One  editor,  answering  posi¬ 
tively  to  whether  advertisers  succeeded 
in  influencing  content,  said,  “but  it  de¬ 
pends  on  how  big  the  advertising  ac¬ 
count  is.  Small  advertiser  threats  are 
generally  ignored.” 

The  study  finds  a  change  in  advertis¬ 
ing  and  journalistic  values  may  be  occur¬ 
ring,  as  one  editor  wrote,  “This  problem 
has  worsened  considerably  over  the  past 
couple  of  years  along  with  competition 
for  ad  dollars.  It  is  essential  that  editors 
and  publishers  are  of  one  mind  on  this 
so  as  to  withstand  internal  and  external 
pressures.” 

The  survey  question  about  whether 
newspapers  “seldom  run  stories  which 
advertisers  would  find  critical”  was  in¬ 
cluded  to  examine  whether  editors  felt 
that  the  critical  edge  in  newspapers 
had  been  eroded  by  their  capitulating 
to  advertisers. 

Eighty-five  percent  of  the  editors  dis¬ 
agreed,  indicating  that  they  felt  for  the 
most  part  that  they  were  still  doing  their 
job.  One  editor  wrote,  “Advertisers  try  to 
influence  us  constantly  with  their  attacks 
of  grumbling,  and  inevitably  they  win 
minor  victories,  but,  on  the  issues  that 
matter,  we  still  tell  them  all  to  go  to  hell, 
and  we  still  get  away  with  it.”  BEOT 
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Syndicates/News  Services 


He  exits  syndicate 
that  might  be  sold 

Pulitzer'winning  editorial  cartoonist  Mike  Peters  cites 
United's  uncertain  future  as  reason  for  move  to  TMS 


by  David  Astor 

THE  E.W.  SCRIPPS  Co.’s  decision  to 
possibly  sell  United  Media  has  caused  it 
to  lose  a  Pulitzer  Prize-winning  creator. 

Mike  Peters  moved  his  political  car¬ 
toons  to  Tribune  Media  Services  this 
month  after  20  years  with  UM’s  United 
Feature  Syndicate.  The  main  reason 
for  the  switch,  he  said,  was  UM’s  uncer¬ 
tain  future. 

“It  was  not  an  easy  decision,”  he  told 
E&P.  “1  really  like  the  people  at  United 
Media,  but  United  Media  is  up  for  sale, 
and  no  one  knows  who  is  going  to  take 
it  over.  I  thought  it  was  best  to  go  with 
people  1  know  for  sure  1  will  be  working 
with  in  the  future.” 

The  Dayton  Daily  News  staffer  said 
he  probably  would  have  stayed  with 
United  if  Scripps  had  not  decided  to 
possibly  sell  it.  The  cartoonist  acknowl¬ 
edged  that  any  new  potential  UM  own¬ 
er  might  be  very  good,  “but  my  contract 
was  up  and  1  had  to  make  a  decision.” 


Peters  added  that  he  feels  bad  about 
the  uncertainty  that  United  creators, 
executives,  and  staffers  are  facing. 

Scripps  director  of  corporate  commu¬ 
nications  Rich  Boehne  called  Peters’ 
departure  “unfortunate”  for  United,  but 
added  that  there  has  been  “no  decision” 
made  about  whether  or  not  the  syndi¬ 
cate  will  be  sold. 

Last  spring,  Scripps  had  stated  that  it 
might  sell,  keep,  or  restructure  all  or 
some  of  UM  (E&P,  May  16, 1992).  The 
company  went  on  to  sell  UM’s  TV  Data 
(E&P,  Nov.  14,  1992),  and  is  reportedly 
close  to  selling  UM’s  Pharos  Books 
(E&P,  Dec.  26, 1992  and  Jan.  2, 1993). 

Pharos  has  published  several  collec¬ 
tions  of  Peters’  work,  including  the 
“Mother  Goose  &  Grimm”  comic  syn¬ 
dicated  by  Tribune  Media. 

Peters  said  he  has  had  a  very  good  re¬ 
lationship  with  Tribune  Media  since  it 
launched  “Mother  Goose  &  Grimm”  in 
1984.  He  noted  that  the  syndicate  has 
done  a  “fabulous”  job  marketing  the 


Mike  Peters 


strip,  which  reportedly  appears  in  more 
than  600  newspapers  and  has  spawned 
a  popular  animated  Saturday  series  that 
airs  on  CBS-TV. 

The  49-year-old  Peters’  editorial  car¬ 
toons  run  in  more  than  200  newspapers 
—  one  of  the  largest  client  lists  for  that 
cartooning  genre. 

Peters  won  the  1981  Pulitzer  for  his  ed¬ 
itorial  cartoons,  and  also  received  the 
National  Cartoonists  Society’s  most  re¬ 
cent  Reuben  Award  as  “Outstanding 
Cartoonist  of  the  Year”  (E&P,  May  2, 
1992).  He  has  won  numerous  other  prizes 
as  well,  and  his  cartoons  have  appeared 
in  galleries  throughout  the  country. 

The  St.  Louis  native  earned  a  bache¬ 
lor  of  fine  arts  degree  from  Washington 
University  in  1965,  and  then  worked  for 
the  Chicago  Daily  News  and  served  in 
the  U.S.  Army  before  joining  the  Day- 
ton  Daily  News  in  1969. 

In  addition  to  his  print  media  work, 
Peters  has  done  animated  editorial  car¬ 
toons  for  NBC’s  Nightly  News,  lec¬ 
tured,  and  made  tv  guest  appearances. 

Peters  is  scheduled  to  tape  a  Joan 
Rivers  show  on  Jan.  18  along  with 
“Garfield”  creator  Jim  Davis  of  United, 
“For  Better  or  For  Worse”  creator  Lynn 
Johnston  of  Universal  Press  Syndi¬ 
cate,  and  “Hagar  the  Horrible”  car¬ 
toonist  Chris  Browne  of  King  Features 
Syndicate.  An  air  date  for  the  cartoon- 
ing-themed  program  was  not  available  as 
of  E&P  press  time. 

Also,  Peters  is  slated  to  be  on  CBS 
i  Morning  News  Jan.  19  and  21. 
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GOP  veteran  doing 
a  Columbia  column 

A  WEEKLY  COLUMN  called  “Affairs 
of  State”  is  being  offered  by  Columbia 
Features. 

The  column  covers  domestic  politics, 
the  White  House,  the  State  Depart¬ 
ment,  defense  matters,  foreign  policy, 
and  more. 

It  is  written  by  Stefan  Halper,  former 
director  of  policy  coordination  for  the 
1980  Reagan-Bush  campaign  and  for¬ 
mer  deputy  assistant  secretary  of  state 
for  politico-military  affairs.  His  career 
in  Washington  began  during  the  Nixon 
and  Ford  administrations. 

Halper  has  published  more  than  200 
columns  in  such  papers  as  the  Arizona 
Republic,  Baltimore  Sun,  Dallas  Morn¬ 
ing  News,  Denver  Rocky  Mountain 
News,  International  Herald  Tribune, 
Orange  County  Register,  Toronto  Globe 
and  Mail,  and  Washington  Times.  He 
has  done  tv  commentary  as  well. 

The  column,  also  available  in  Span¬ 
ish  and  French,  is  the  latest  in  a  barrage 
of  new  features  launched  by  Columbia 
since  Bruce  Brown  became  its  president 
this  summer.  Brown  said  the  syndicate’s 
roster  of  offerings  has  increased  from 
under  10  to  about  25  since  then. 

Tluggers’  comic  is 
introduced  by  TMS 

JEFF  MACNELLY’S  “PLUGGERS” 
comic  has  been  launched  by  Tribune 
Media  Services. 

Charter  subscribers  include  the 
Beaver  County  (Pa.)  Times,  Boston 
Globe,  Chicago  Tribune,  Denver  Rocky 
Mountain  News,  Los  Angeles  Times, 


You're  pJu^rs  ilyou  have  three  kids 
m  college  at  the  same  time 


A  ‘Pluggers’  panel. 


JeffMacNelly 


Ocala  (Fla.)  Star-Banner,  and  many 
others. 

Tribune  Media  said  the  panel  (E&P, 
Sept.  26,  1992)  “uses  a  broad  spectrum 
of  the  animal  kingdom  to  champion  so¬ 
ciety’s  unheralded  majority  who  do 
most  of  the  work.” 

The  syndicate,  which  also  handles 
MacNelly’s  widely  distributed  “Shoe” 
strip  and  Chicago  Tribune  editorial  car¬ 
toons,  said  another  current  project  for 
the  three-time  Pulitzer  Prize  winner  is  a 
children’s  book  called  The  World  Ac¬ 
cording  to  Pluggers. 

MacNelly  talked  about  his  new  com¬ 
ic  on  the  Jan.  10  edition  of  ABC-TV’s 
Good  Morning  America. 

Universal  starts  two 
new  health  features 

A  PAIR  OF  columns  called  “Her  Health” 
and  “His  Health”  have  been  launched  by 
Universal  Press  Syndicate. 

“Her  Health”  writer  Leslie  Laurence 
covers  women’s  health  as  a  beat,  with 
news  about  the  latest  medical  treat¬ 
ments,  political  issues,  and  resources 
for  women  who  want  more  health 
information. 

Universal  stated,  “Not  only  do 
women  have  different  health  problems 
from  men,  but  the  diseases  they  do 
share  are  often  diagnosed  differently 
and  call  for  different  treatment. 

“For  years,  women  have  been  left  out 
of  pharmaceutical  testing  and  medical 
research,  but  today  women’s  health  is 
one  of  the  fastest-growing  areas  of 
medicine  . . .  .” 

Laurence  is  a  New  York  City  writer 
whose  work  has  appeared  in  national 


publications  such  as  Glamour,  Harper’s 
Bazaar,  McCall’s,  Redbook,  Self,  and 
Working  Woman. 

She  began  her  career  in  1976  as  a  re¬ 
porter  for  the  Jacksonville  Joumal/FlorL 
da  TimeS'Union,  and  went  on  to  work 
as  a  staff  reporter  for  Money  magazine 
and  a  senior  writer  at  Self  and  Conde 
Nast  Traveler. 

Laurence,  who  holds  a  bachelor’s  de¬ 
gree  in  English  from  Florida  State  Uni¬ 
versity  and  a  master’s  degree  in  journal¬ 
ism  from  Columbia  University,  is  co¬ 
authoring  a  book  for  Ballantine  on  bias 
and  neglect  in  women’s  health  care.  It  is 
scheduled  to  be  published  late  next 
year. 

The  weekly  “Her  Health”  appears  in 
papers  such  as  the  Connecticut  Post, 
Detroit  Free  Press,  Houston  Chronicle, 
Milwaukee  Sentinel,  and  St.  Paul  Pio¬ 
neer  Press. 

“His  Health”  writer  Dr.  Kenneth 
Goldberg  discusses  topics  such  as  pre¬ 
ventive  medicine,  the  latest  treatment 
options,  and  birth  control  for  men. 

“Men,  traditionally,  have  not  both¬ 
ered  to  see  a  doctor,”  commented  Gold¬ 
berg.  “They  assume  they’re  bulletproof.” 
So  diseases,  such  as  prostate  cancer. 


I  WORKING 
\  READERS 
ARE  ON 
THE  RISE. 


Your  readers  need  strategic  job  ad¬ 
vice.  Our  Careers  column  offers  success 
tips  that  matter.  From  talking  to  the  boss 
to  public  speaking.  Career  perks  and  of¬ 
fice  quirks.  Written  by  financial  reporters 
with  corporate  know-how. 

Call  collect  (619)293-1818  for  a  free 
sample  today.  Get  the  package  that  ties 
up  readership  and  revenues. 
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that  affect  numerous  men  are  often  not 
caught  early  enough. 

Goldberg,  whose  columns  appear 
regularly  in  the  Dallas  Morning  News, 
is  the  founder  and  medical  director  of 
the  Male  Health  Center  in  Dallas  and  a 
board-cercified  urologist  who  has  been 
a  practicing  physician  since  1979. 

The  doctor  completed  his  urology 
residency  at  George  Washington  Uni¬ 
versity  in  Washington,  D.C.,  a  two-year 
surgical  internship  and  residency  at 
Emory  University  in  Atlanta,  and  re¬ 
ceived  his  medical  degree  from  Case 
Western  Reserve  in  Cleveland. 

Goldberg,  a  frequent  guest  on  radio 
and  tv  talk  shows,  is  an  adviser  to  publica¬ 
tions  such  as  Men’s  Health  magazine  and 
Men’s  Health  Newsletter.  He  also  writes 
columns  on  male  health  for  SR  Texas. 

“His  Health”  clients  include  the  Chica¬ 
go  Tribune,  Everett  (Wash.)  Herald, 
Sacramento  Bee,  and  Salt  Lake  Tribune. 

Bill  Clinton  does  an 
essay  for  syndicate 

PRESIDENT-ELECT  BILL  Clinton  wrote 
the  sidebar  to  an  article  on  Arkansas  in 
Universal  Press  Syndicate’s  February 
“Primary  Color”  travel  package. 

In  the  essay,  Clinton  discussed  his  love 
for  the  state  in  which  he  grew  up  and 
served  as  governor. 

Writing  the  main  Arkansas  article  was 
Dee  Brown,  whose  best-known  book  is 
Bury  My  Heart  at  Wounded  Knee. 

The  release  date  for  the  February 
package  was  moved  up  to  Jan.  17  so 
newspapers  could  use  it  the  Sunday  be¬ 
fore  Clinton’s  presidential  inauguration. 

Each  month,  the  “Primary  Color” 
package  offers  color  photos  and  text 
highlighting  domestic  and  foreign  lo¬ 
cales.  The  feature  currently  runs  in  nearly 
200  papers. 

‘Mad’  veteran  doing 
a  syndicated  comic 

“ROGER  KAPUTNIK,”  AN  offshoot  of 
the  “Lighter  Side”  feature  that  Dave  Berg 
has  been  doing  for  Mad  magazine  for 
more  than  30  years,  is  being  offered  by 
Whitegate  Features  Syndicate  of  Provi¬ 
dence,  R.l. 

The  title  character  in  Berg’s  daily  com¬ 
ic  strip  has  difficulty  coping  with  modern 
technology,  people,  and  the  world  in 
general.  His  wife  Vera  has  difficulty  cop¬ 


This  ‘Roger  Kaputnik’  kid  is  right  on  the  money. 


ing  with  Roger  and  his  “copelessness.” 

Their  oldest  son  Mike  is  newly  mar¬ 
ried  and  starting  a  career,  their  teen-age 
daughter  Nellie  is  dating,  and  their 
youngest  son  Buster  is  “the  wise  one  of 
the  family.” 

The  award-winning  Berg  —  a  Cali¬ 
fornian  with  numerous  books  to  his  cred¬ 
it  —  has  also  worked  as  a  teacher,  scout¬ 
master,  and  more.  He  studied  at  Cooper 
Union,  the  Pratt  Institute,  Iona  College, 
and  the  University  of  Wisconsin. 

They  are  appointed 
to  WPWG  positions 

SUZANNE  WHELTON  HAS  been  pro¬ 
moted  to  the  newly  created  position  of  op¬ 
erations  manager,  and  Heather  Green  has 
succeeded  Whelton  as  production  editor 
at  the  Washington  Post  Writers  Group. 

Whelton  will  track  WPWG  revenues 
and  expenses,  evaluate  new  technologies, 
help  develop  the  syndicate’s  book  busi¬ 
ness,  and  more. 

Before  joining  the  syndicate  in  1986, 
Whelton  was  director  of  an  art  gallery 
where  she  organized  showings  of  work  by 
people  such  as  “Bloom  County”/“Out- 
land”  creator  Berkeley  Breathed  of 
WPWG. 

Green  joined  the  Washington  Post 
production  department  in  1986,  and 
moved  to  WPWG  in  1990.  The  New 
Hampshire  native  had  come  to  D.C. 
in  1984  to  work  in  film  preservation 


Suzanne  Whelton  and  Heather  Qreen. 


at  the  American  Film  Institute. 

In  her  new  post.  Green  will  be  in¬ 
volved  in  WPWG  column  editing  and 
transmissions,  feature  development,  and 
customer  service. 

Does  Barbara  Bush 
plan  to  do  column? 

WILL  FIRST  LADY  Barbara  Bush  write 
a  syndicated  column  at  some  point  after 
her  imminent  departure  from  the  White 
House? 

A  recent  celebrity/gossip-page  item  in 
New  York  Newsday  said  that  Bush  was 
discussing  this  possibility  with  Universal 
Press  Syndicate. 

However,  Universal  vice  president/edi¬ 
torial  director  Lee  Salem  told  E&P,  “It’s 
news  to  me.  My  guess  is  they  named  the 
wrong  syndicate.” 

E&.P  contacted  another  major  syndi¬ 
cate  beginning  with  the  letters  “Uni”  — 
United  Feature  Syndicate.  A  spokesper¬ 
son  there  neither  confirmed  nor  denied 
discussions  with  Bush,  stating  that  Unit¬ 
ed  does  not  comment  to  the  media  on 
possible  future  signings. 

SHNS  will  still  have 
ties  with  Pittsburgh 

THE  PITTSBURGH  POST-Gazette  will 
be  a  Scripps  Howard  News  Service 
subscriber  and  contributor  when  it  re¬ 
sumes  publication  Jan.  18. 

The  Post-Gazette’s  former  competitor, 
the  Pittsburgh  Press,  was  a  Scripps- 
owned  paper  until  it  was  bought  and 
closed  by  Blade  Communications  Inc.  af¬ 
ter  a  lengthy  strike.  Blade  publishes  the 
Post-Gazette. 

Post-Gazette  editor  John  G.  Craig  Jr. 
told  E&P  that  one  of  the  reasons  for  the 
SHNS  affiliation  is  the  fact  that  the  re¬ 
turning  Pittsburgh  paper  will  be  an 
“amalgam”  of  the  Post-Gazette  and  Press. 
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Zuckerman 

Continued  from  page  12 

takes  over  advertising,  marketing  and 
promotion. 

In  a  Page  2  letter  to  readers  Jan.  10, 
Zuckerman  called  the  paper  "a  public 
trust"  and  said  that,  as  the  first  "home¬ 
town  owners"  since  the  Chicago-based 
Tribune  Co.  founded  the  Daily  News 
73  years  ago,  he  and  Drasner  wanted  it 
to  be  "an  ally  of  everyone  who  is  strug¬ 
gling  to  make  it — or  those  who  are  just 
plain  struggling"  in  New  York. 

His  Daily  News  will  be  “tough,  sassy, 
full  of  outrage  at  injustice  and  street- 
smart,”  he  promised,  and  will  include 
new  features  and  columnists.  He  did  not 
apologize  about  the  Guild,  saying  every 
union  at  the  paper  lost  jobs  “in  order  for 
us  to  save  the  paper  and  the  jobs  of  its 
remaining  1,535  employees.” 

Busted  union? 

In  what  employees  described  as  a 
“bloodbath,”  more  than  one-third  of  the 
Guild  was  fired.  They  qualify  for  2.5 
weeks’  severance  pay  per  year  of  service. 

Photographer  Alan  Aronson  lost  his 
job  after  40  years.  Movie  critics  Kath¬ 
leen  Carroll  and  Kay  Gardella  were 
fired,  as  were  news  reporters  Owen 
Moritz  and  Rob  Polner. 

Don  Singleton,  28-year  veteran  re¬ 
porter  who  was  invited  to  stay  on,  called  it 
“the  worst  day  of  my  professional  career.” 

Others  were  offered  jobs  but  with  pay 
cuts  up  to  $400  a  week. 

In  an  informal  meeting  with  angry 
newsroom  staffers,  Zuckerman  said  he 
planned  to  replace  as  many  as  100  of 
those  fired. 

Guild  workers  expressed  bitterness 
about  the  impersonal  way  the  firings 
were  handled.  After  being  evaluated  by 
executives,  they  were  handed  envelopes 
informing  them  whether  they  were  fired 
or  offered  jobs  with  Zuckerman. 

David  Hardy,  an  African-American 
who  was  fired  after  20  years  and  who 
several  years  ago  successfully  sued  the 
News  for  discrimination,  said  he 
planned  to  sue  Zuckerman. 

The  National  Association  of  Black 
Journalists  said  it  was  “outraged  by  the 
disproportionate  layoffs  of  African- 
American  and  other  journalists  of  color.” 

NABJ  president  Sidmel  Estes- 
Sumpter  said  that  all  10  black  male  jour¬ 
nalists  at  the  News  were  fired,  as  were 
two  of  six  black  females. 

The  News  has  said  that  15  out  of  42 
African-Americans  were  fired. 

Drasner  could  not  be  reached  for  a  re¬ 
sponse.  BEd?? 
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Extend  deadline 

HEARST  CORE  EXTENDED  its  dead¬ 
line  for  closing  the  San  Antonio  Light 
again  on  Jan.  11. 

In  a  notice  to  employees,  the  Light 
said  it  was  extending  the  deadline  for 
closing  the  paper  from  Jan.  12  to  some¬ 
time  between  Jan.  17  to  Jan.  30. 

“They  said  it  was  done  to  enable  the 
Justice  Department  to  have  more  time  to 
consider  its  situation,”  said  Tom  Honey¬ 
cutt,  San  Antonio  Newspaper  Guild 
president. 

A  local  real  estate  businessman,  Eddie 
Garcia,  has  been  reported  to  be  negoti¬ 
ating  to  buy  the  Light,  but  the  status  of 
those  talks  has  not  been  made  public. 
Officials  at  Hearst  and  the  Light  did  not 
return  phone  messages. 

On  Oct.  6,  Hearst  announced  an 
agreement  to  buy  the  rival  San  Antonio 
Express-News  —  and  retain  all  its  em¬ 
ployees  —  from  Rupert  Murdoch’s  News 
Corp.  Ltd.  Hearst  has  said  that  if  a  buyer 
cannot  be  found  it  will  fold  the  money¬ 
losing  Light  and  offer  severance  benefits 
to  Light  employees. 

Blade  goes  a.m. 

THE  BLADE  OF  Toledo,  Ohio,  shift¬ 
ed  to  the  morning  publishing  cycle  af¬ 
ter  more  than  a  century  as  an  afternoon 
paper. 

The  change  took  place  Sept.  8  after 
being  announced  last  June. 

Founded  in  1835,  the  Blade  sells 
147,000  papers  daily,  215,000  Sunday. 

The  paper  said  single-copy  sales  had 
increased  15%  the  month  of  the  change¬ 
over,  but  110  people  canceled  subscrip¬ 
tions  and  40  carriers  quit. 

Circulation  director  Mike  McCaffrey 
called  it  “the  smoothest  conversion  that 
any  of  us  in  the  business  have  heard 
about.” 

Guild  breaks  off 
talks  with  UPl 

AFTER  MONTHS  OF  contract  ne¬ 
gotiations,  the  Wire  Service  Guild 
has  broken  off  talks  with  United  Press 
International. 

The  WSG  walked  out  of  a  negotiat¬ 
ing  session  Monday,  Jan.  11,  after  the 
company  had  refused  to  yield  on  the  is¬ 
sue  of  whether  employees  in  the  union 
shop  would  be  required  to  pay  dues  to 
that  union  whether  they  were  members 
or  not. 

The  company’s  position  is  that  em¬ 


ployees  should  have  the  right  to  choose 
whether  to  pay  dues  to  the  union. 

The  Guild  also  called  UPI’s  salary  pro¬ 
posal  inadequate.  The  company  offered  a 
7%  raise  retroactive  to  Jan.  1,  with  a  5% 
raise  Jan.  1, 1994.  The  union  is  seeking  a 
restoration  of  the  1990  pay  cut  employ¬ 
ees  have  borne  since  the  wire  service  has 
looked  for  a  new  owner  and  struggled 
through  the  bankruptcy  process. 

The  Guild  further  charged  that  UPI’s 
wage  offer  would  leave  staffers  among 
the  lowest-paid  in  the  industry.  UPI  offi¬ 
cials,  however,  have  said  the  proposal 
was  not  their  last  offer. 

UPI  is  currently  owned  by  the  Lon- 
don-based  Middle  East  Broadcasting 
Center,  which  purchased  the  wire  ser¬ 
vice  for  $3.95  million  last  June.  Contract 
negotiations  began  a  month  later. 

As  E&P  went  to  press,  the  WSG 
was  planning  to  contact  its  parent 
union,  the  Newspaper  Guild,  and  to 
hold  emergency  meetings  with  the  ex¬ 
ecutive  committee  and  the  UPI  nation¬ 
al  committee  to  plan  the  next  step. 
The  company  is  waiting  to  hear  from 
the  union.  —  Debra  Gersh 


Columnist  named 
Toint  of  Light’ 

PRESIDENT  GEORGE  BUSH  named 
Dayton  Daily  News  columnist  Dale 
Huffman  the  nation’s  1,001st  Daily  Point 
of  Light  for  his  work  inspiring  local 
schoolchildren. 

Huffman,  who  lives  in  Miamisburg, 
Ohio,  works  with  100  fifth-graders,  “his 
adopted  children.”  He  has  been  track¬ 
ing  them  since  kindergarten  and  will 
follow  them  through  high  school  gradu¬ 
ation  in  the  year  2000.  With  the  kids, 
Huffman  celebrates  holidays,  plans  field 
trips,  and  works  on  community  service 
projects. 

The  president  saluted  Huffman  “for 
exemplifying  his  belief  that  ‘From  now 
on  in  America,  any  definition  of  a  suc¬ 
cessful  life  must  include  serving  others.’  ” 

Huffman  “has  instilled  a  genuine 
sense  of  community  and  sharing  among 
the  young  people  who  know  that  he  is 
available  to  them  at  all  hours  of  the  day 
and  night,”  the  White  House  press  secre¬ 
tary’s  office  said,  citing  his  25  years  of 
columns  and  speeches  supporting  volun¬ 
teers  and  donations. 

His  work  is  supported  by  his  newspa¬ 
per,  and  police  and  school  organizations. 

Bush  plans  to  name  19  more  “points 
of  light,”  for  a  total  of  1,020,  before  his 
term  expires  Jan.  20 . 
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•••  FREE  900  rs  ••• 
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900  Call  AssocioHon  1(800)  9S2-6224 


ASTROLOGY 


Daily-Weekly-Monihly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1  -800-322-51 01 . 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 


CARTOONS 


THREE  COMIC  STRIPS,  two  panel 
cartoons,  one  crossword  puzzle.  Send 
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Features,  1020  E.  Pass  Rd.,  Gulfport, 
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ENTERTAINMENT 


EDITORS:  Hook  readers  on  the  fact- 
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HOLLYWOOD."  Camera-ready  with 
photos.  Info:  (800)  533-0073. 


FREE  FEATURES 


FREE  Camera-ready  features  from  PR 
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one  half  good  lying. 

Mary  Wilson  Little 


INVESTORS  WANTED 


Family-owned  So.  California  weekly 
newspaper  seeks  qualified  investors. 
Great  potential.  Well-established, 
adjudicated,  2nd  Class,  paid  circu¬ 
lation.  Box  6189,  Editor  &  Publisher. 


PUBUSH  IN  EUROPE.  Sound  opportuni¬ 
ty  to  establish  American-style  news¬ 
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Robert  Schumann 
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APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
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33480,  (407)  820-8530;  John  T. 
Cribb,  1  Annette,  Bozeman,  MT  5971 5, 
(406)  586-6621. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


"IN  A  NUTSHELL' 

Because  life  is  too  important  to  be 
taken  seriously.  Award-winning,  700- 
word  weekly  humor  column,  syndicated  5 
years.  Free  samples,  rates.  Barbara 
Naness,  1 1 9  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
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A  MATTER  OF  ROMANCE 
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SENIOR  HEALTH 


'SENIOR  CLINIC."  America's  ONLY 
doctor  written  column  on  Senior  Health. 
1 2th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words.  Samples, 
rates.  Frank  Macinnis,  M.D.  HFM  Literary 
Enterprises,  #104-3283  Casorso  Rood, 
Kelowna,  British  Columbia,  Canada 
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(604)  868-8603 


Send  E6?P  Box  Replies 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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John  Adams 


NEWSPAPER  BROKERS 
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Sales  &  Appraisals 
WEBSTER  &  ASSOCIATES 
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W.B.  GRIMES  &  CO. 
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Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

Bia  MATTHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette  Park  Dr.,  Bozeman,  MT 
59715 

Newspaper  -  Shopper  -  Specialty 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
5525  Laguna  Park  Drive 
Elk  Grove,  CA  95758  (916)684-3987 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs.  j 
(803)  457-3846.  No  obligation. 

Sales  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  -  Appraisals  -  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

C.  PETER  XDRGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
AppraisalBrokerogeConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODEa,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


NEWSPAPER  BROKERS 


PHILUPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILUPS  (904)  837-4040 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


MASSACHUSETTS  established  news¬ 
paper  with  good  growth  opportunity  for 
husband-wife  team  who  work  full  time. 
Asking  $50,000. 

NEW  JERSEY  weekly  group  grossing 
$425,000  with  paid/free  publica¬ 
tions.  Legal  paper  for  several  communi¬ 
ties,  estab.  20  years. 

NEWJERSEYgroup, newspapers, shoppers 
in  desirable  area.  $500,000  gross. 
Profitable.  Needs  aggressive,  sales 
oriented  buyer. 

MAINE.  10,000  circ.  free  with  nearly 
$300,000  in  sales,  growing  rapidly 
even  during  recession.  Excellent 
opportunity. 

MASSACHUSETTS.  Three-paper  group, 
16,000  free  doing  $600,000  can  be 
bought  with  $150,000  down  and  very 
attractive  terms. 

NEW  YORK.  Monthly  specialty  publi¬ 
cation  doing  $125,000  needs  inves¬ 
tor  or  buyer  with  working  capital.  Great 
potential.  Nice  area. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Box  C,  Boston,  MA  02174 
(617)  643-1863 


44 


Editor6?Publisher  •  January  16,  1993 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 

6-year-old  weekly,  1 ,700  circulation, 
right  on  Florida-Georgia  line,  exit 
to  1-75,  in  great  commercial  growth 
area.  Owner  sick,  must  sell,  best  offer. 
(912)  559-7179. 

TEXAS  DAILY,  $1  million.  Weekly 
group,  $1  million  plus,  others  from 
as  low  as  $10K  down.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950. 


SENIOR  NEWSPAPER.  Established 
1982.  Florida  West  Coast.  Owner 
retiring.  $35,000.  Terms.  Negoti¬ 
able,  Write  Florida  Life  Newspapers, 
PO  Box  7895,  Sarasota,  FL  34278. 

Coastal  Carolina  paid  weekly  with 
specialty  publications,  growth, 
profits,  excellent.  $875,000  with  30% 
down,  seller  financing.  Contact 
Bolitho-Cribb  &  Associates,  Bob 
Bolitho,  (407)  820-8530  or  John 
Cribb,  (406)  586-6621 . 


NEWSPAPERS  FOR  SALE 

Small  Southern  California  coast  week¬ 
ly  newspaper.  Adiudicated,  Second 
Class,  paid  circulation.  86  years 
old.  In  p^  of  growth.  Box  61 88,  Editor 
&  Publisher. 


WESTERN  OREGON  weekly,  nice  town 
near  metro  area,  mac  equiped,  over 
$100k  gross,  priced  $70k  with  $25k 
down. 

WHITESMITH  PUBUCATION  SERVICES 
Rod  Whitesmith  (206)  892-7196 
Box  4487,  VarKouver,  WA  98662 


FAX  YOUR  AD 
(212)929-1259 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper 
and  hove  a  circulation  of  over  ^000? 
Write  Box  3755,  Editor  &  Publisher. 
We  are  a  small  community  newspaper 
group  that  believes  in  local  autonomy. 

WE  ARE  owner/operotors  of  more  than 
200  daily  and  wewly  nevyspapers  in  the 
U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  are  confidential.  Contact 
Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho,  MO  ^850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


IBM  SYSTEM  36  -  B-24 
2  -  256K  leads 

2  -  200  mb  drives 

3  -  3180  monitors 

1 1  -  5251  monitors 
IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  11  W.  1 9th  St.,  New  York,  NY 
10011. 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 


FURNITURE 


Ergonomic  Furniture  from  MPS 


World's  largest  selection  of 
Adjustable  Tables  and  Chairs 

1  800  621-1507 

■SnR  Midwest  Publishers  Supply  Co. 
L£2  Chicago,  IL  60656 


MAILROOM 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT  713/468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with  single 
and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at  (800) 
527-1668  or  (214)  869-2844. 


INSERTERS 

1975  Kansa  320  2  into  1  inserter 
1985  Kanso  320  7  into  1  w/double  out 
1985  Kansa  480  6  into  1  inserter  w/ 
double  out 

1973  Muller  Martini  227E  3  into  1 
inserter 

1974  227S  4  into  1  inserter 

2  1983  227S  3  into  1  inserters 
1974  227E  4  into  1 
2  1977  227S  6  into  1 
1980  227S  5  into  1 
1985  227S  5  into  1 

All  equipment  available  immediately. 
MidAmerica  Graphics  Inc.  (800) 
356-4886 


MAILROOM 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-58 1 7  FAX  (404)  590-7267 


He  is  no  lawyer  who  can  lake  two  sides. 

Charles  Lamb 


Excellent  Values  in 
USED  INSERTING 
EQUIPMENT 
(due  to  trade  ins) 
Available  for 
inspection  and 
Immediate  Sale! 

MULLER  MARTINI 


MAILROOM 


MAIL  ROOM 

3  Muller-Martini  5-1  227S  Inserters 

4  Ferog  singb  gripper  conveyors 
200'  long  each 

SigncxJe  MLN-2A 
Signode  MLEE 

1  Stepper  tying  &  inserting  nnachines 
1987 

2  Cheshire  quarter  folders 
and  labeling  nnachines 

Northeast  Industries  (213)  256-4791 


|(2)  4:1  227-S  Inserters  w/stackers 

FERAG 

(9)  Single  Gripper  Conveyors 
(9)  Pick-up  Stations 
(9)  Clear-out  Station* 

7000  ft  (approx)  Chain/Grippers 

(21)  Stacker  Infeeds 
(21)  Infeed  Belts  w/Stream  Aligners/] 
Squeeze  Rockers 

(4)  8:1  Inserting  Systems 
(4)  Inserting  Drums 
(4)  EP  1  Conveyors 
(4)  EP  2  Conveyors 
(4)  Collating  Conveyors  for 
Infeeds  #2  and  #4 

(2)4:1  Inserting  Systems 
(2)  Inserting  Drums 
(2)  EP  1  Conveyors 
(2)  EP  2  Conveyors 

(6)  Infeed  conveyors 

(31)  High  Speed  4"  hoppers 
(4)  High  Speed  3"  hoppers 

SHERIDAN 

|(2)  72-P  Inserters  w/ARS 

\For  further  information,  contact 
Charles  Spierto,  VP-Finance, 
GMA,  1 1  Main  St  reet 
SouthboroMA  01772 
Tel  508-481-8562 


Mmbw  iX  M  IIULii)l  lUXrM  Orecf 


Vice  is  a  creature  of  such  hideous  mien 
that  the  more  you  see  it,  ihe  more  you 
like  it. 

Finley  Peter  Dunne 


A^LROOM 


REAAANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  967-5738 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  967-5738 

USED  MAllJtOOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


GET  A 

SECOND-HAND 


THEPEOPU 
WHO  KNOW  IT 
FRST-HAND. 

GOSS*  RECONDITIONED  EQUIPMENT 

If  you’re  in  the  market  for  a  reconditioned  press,  you  can't 
do  better  than  a  Goss  press  reconditioned  t^  the  original 
manufacturer. 

All  our  reconditioned  Goss  Urbanite?  Communi^  and 
Suburban'!’  presses  are  brought  up  to  original-equipment  speci¬ 
fications  and  are  backed  with  a  1-year  parts  and  labor  warranty. 

We  have  presses  in  inventory  for  fast  delivery.  So  call  us 
today  for  complete  details.  Used  Equipment,  Rockwell  Graphic 
Systems,  Rockwell  International,  700  Oakmont  Lane, 

\Atestmont,  IL  60559.  Phone:  708/850-6175  Fax:  708/850^177. 


Rockwell  International 

...where  science  gets  down  to  business 
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EQUIPMENT 


PHOTOTYPESETTING 


COMPUWRH®  88TG  TYPESET  PACKAGE 
Two  (2)  Compugraphic  Compuwriter 
88TG  phototy^setting  units  (fonts  in¬ 
cluded),  Compugraphic  800-Zebra 
processor,  CompuKwik  processor,  1  - 
year  supply  of  processing  chemicals  and 
additional  ZRC  typeset  paper,  all 
in  good  condition,  manufacturer  main¬ 
tained.  You  must  arrange  shipment.  Price 
$10,000  080.  Contact  Publisher,  The 
Reporter,  Florida  Keys  (305)  852-3216. 


UNOTRON  202,  basic  machine  w/1 
additional  disk  drive  and  accompany¬ 
ing  1  LogE  Linel/A  and  1  LogE  Linel 
developers.  Best  offer. 

Call  Colin  Phillips  (212)  675-4380  or 
write  Editor  &  Publisher,  1 1  West  1 9th 
St.,  New  York,  NY  10011. 


ALTMAN  MARKETING  GROUP,  INC. 
specializing  in  quality 
telemarketing  for  newspapers. 
(407)  774-8408. 

ALWAYS  SETTING  THE  STANDARD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

Carresel,  Inc. 

Fred  Dick's  team  has  handled 
circulation  programs  for  13  years. 
Our  success  is  based  on  QUALITY 
Phones  and  Crews  1(800)  845-2855 

DOVER  PROMOTIONS,  INC. 
•Crews  and  Phones 
•Sales  Training  Seminars 
(609)  383-0250 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (616)  458-6611 

KEVIN  S.  PAPPERT 
(313)  673-9533 


&  SUPPLIES 


PRESSES 


3  unit  Goss  Community  with  SC 
Folder  (SC  296)  1970.  Available 
immediately.  M.j.  Hoffmeyer,  Daily 
Press,  122  West  Third,  Ashland,  Wl 
54806.  (715)  682-2313. 

DOUBLE-WIDTH  EQUIPMENT 

8- Footprint  Goss  Colorliner, 

installed  new  1990,  22"  cut-off, 
available  now  -  50"  reels. 

9- unit  1981  Goss  Metroliner  with  22" 
(560  mm)  cut-off,  with  5  half  decks, 
45"  RTF's. 

7-unit/3-half  deck  Goss  Metro,  23 
9/16"  cut-off,  1978  vintage. 

One  Double  3:2  Goss  Imperial  folder/ 
upper  former/angle  bars. 

Ask  About  our  Sinde-Width  Presses 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 


Marksman  Inc. 

MARK'eting  S’ervices  MAN’agement 
Finally  an  alternative!! 

Our  T.L.C.  Services  (TM)  include 
all  types  of  verification,  stop 
servers,  special  projects,  TMC 
audits  &  customer  service  calls. 
1(800)  845-2855 

SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo¬ 
tions  Inc.,  (216)  225-7440. 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 

Telemarketing  Professionals 
The  Paper  People 
Specialists  in  upgrades 
&  conversions 
(313)  585-0018 


PRESSES 


PRESS  ROOM 

MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 

8  Unit  Hoe  Colormatic  Press 
4  color  humps  -  3/2  folder  &  balloon 
8  40"  or  42"  RTFs 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213)  256-4791 


CIRCULATION  SERVICES 


WHAT'S  HOT? 

T.M.C.  Usage  and  delivery  audits 
Conversions  and  upgrades 
Customer  service  calls 
Call  VER-A-FAST,  The  Customer 
Connection 
l-(800)  327-8463 

MARKETING  SERVICES 

MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  (or  newspap¬ 
ers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 

Albuquerque,  NM  87103 


PRESSES 


Goss  Community  units  (4)  1978; 
Harris  V22  units  (6);  Harris  JF-10 
and  JF-1  folders;  Baldwin  104,  105 
and  108  Count-O-Veyors.  DAMCO 
EQUIPMENT  (212)  265-2211. 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 

WANTED  TO  BUY 


SUBURBAN  PRESS  WANTED 
1000  or  1500  series 
Dennis  (219)  282-4430 

WANTED 

Muller-Martini  inserters  227S. 
(800)  356-4886. 


PRESSRCX)M  SERVICES 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

"Daily  Service  Contracts* 

"One  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 

SERVICE  &  REPAIR 


METRO  CYUNDER  EXCHANGE 


NO  CORROSION  PROBLEMS 
•  ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 


MOUNTAIN  STATES,  INC. 

(602)  574-0031  (800)  257-3045 

All  you  need  in  this  life  is  ignorance  and 
confidence,  and  then  success  is  sure. 

Mark  Twain 


INDUSTRY  SERVICES 


CIRCULATION  SSERVICES 


CIRCULATION  SERVICES 


Attention  Classified  Advertisers: 
If  you  don't  see  a  category 
that  fits  your  needs, 
please  coll  us  at  (212)  675-4380 


HELP  WANTED 


ACADEMIC _ 

ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM/ ADVERTISING,  pending  fund¬ 
ing.  Tenure-track  position  in  advertising 
at  Western  Illinois  University  beginning 
fall  1 993.  M.A.  required;  doctorate  pre¬ 
ferred.  Strong  background  in  the  cre¬ 
ative  process  and  graphics  for  under¬ 
graduate  courses  in  campaigns,  copy, 
layout,  and  design.  Record  of  success¬ 
ful  college  teaching  desired.  Application 
deadline  March  8,  1 993,  or  until  filled. 
Send  letter,  resume,  three  current  refer¬ 
ences,  transcripts,  to  Dr.  Ronald, 
Department  of  English  and  Journalism, 
Western  Illinois  University,  Macomb,  IL 
61455.  Equal  Opportunity/ Affirmative 
Action  Employer.  We  seek  applications 
from  minorities,  women,  and  persons 
with  disabilities. 

What  I  have  been  taught,  I  have 
forgotten;  what  I  know,  I  have  guessed. 

Charles  Maurice  de  Tallyrand 


_ ACADEMIC _ 

DIRECTOR,  University  of  Kentucky 
School  of  Journalism:  Beginning  date 
July  1,  1993.  For  a  complete  job 
description,  please  call  (606) 
257-3874  and  we  will  fax  a  complete  job 
description. 


MASTER'S  in  Journalism  Studies  — 
USF  at  St.  Petersburg  is  accepting 
applications  for  a  new  master's  pro¬ 
gram  in  journalism  studies  that 
emphasizes  advanced  work  in  news¬ 
gathering,  writing,  ethics  and  press 
policy.  USF  students  have  opportuni¬ 
ties  to  attend  seminars  and  confer¬ 
ences  at  the  Poynter  Institute  for 
Media  Studies.  To  apply  or  obtain 
information,  write  to  G.  Michael 
Killenberg,  USF  St.  Petersburg,  140 
Seventh  Avenue  South,  St.  Peters¬ 
burg,  FL  33701  or  call  (813) 
893-9157. 


_ ACADEMIC _ 

JOURNALISM — Tenure-track  assistant 
professor  for  1993-94  academic  year. 
Seeking  generalist  to  teach  a  variety  of 
courses  such  as  writing  and  editing,  mass 
media  ethics,  and  public  relations.  Other 
courses  in  the  candidate's  specialty  or 
interest  possible.  Ph.D.  required.  ABD 
considered  if  completed  prior  to 
September  1993.  Professional  experi¬ 
ence  essential.  Teaching  experience  in 
higher  education  required.  Salary  com¬ 
mensurate  with  qualifications  and  ex¬ 
perience. 

Refer  to  Recruitment  Code  #33026  and 
send  letter  of  application,  resume,  three 
current  letters  of  reference,  and  official 
transcripts  to  Dr.  Nishan  Havandjian, 
Head,  Journalism  Department,  Cal  Poly 
State  University,  San  Luis  Obispo,  CA 
93407.  Applications  must  be  received 
by  February  16,  1993.  Cal  Poly  is 
strongly  committed  to  achieving  excel¬ 
lence  tnrough  cultural  diversity.  The  uni¬ 
versity  actively  encourages  applications 
and  nominations  of  women,  persons  of 
color,  and  members  of  other  under  rep¬ 
resented  groups.  AA/EEO. 


ACADEMIC 


NEW  MEXICO  STATE  UNIVERSITY  — 
Assistant  Professor  in  the  news-editorial 
sequence,  tenure-track,  able  to  teach 
lower  and  upper  division  writing  and 
reporting  courses,  plus  news  editing, 
must  conduct  research  in  journalism  or 
mass  communication.  Doctorate  is  pre¬ 
ferred  but  ABD  will  be  considered. 
Master's  Degree  required.  Prefer  both 
teaching  and  professional  media  expe¬ 
rience.  Position  available  August  1993. 
The  Department  of  Journalism  and  Mass 
Communications  in  the  College  of  Arts 
and  Sciences  has  280  undergraduate 
majors  and  a  FTE  faculty  of  7.0.  Interested 
applicants  mov  call  (^5)  646-1034  or 
apply  by  sending  resume  with  three  ref¬ 
erences  to  Dr.  Sean  McCleneghan,  Box 
30001,  New  Mexico  State  University, 
Las  Cruces,  NM  88003.  Deadline  for 
applications  is  February  1,  1993. 
AA/EEO. 

Animals  have  these  advantages  aver 
man:  they  have  no  theologians  to 
instruct  them,  their  funerals  cast  them 
nathing,  and  no  one  starts  lawsuits  cyver 
their  wills. 

Voltaire 
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HELP  WANTED 


_ ACADEMIC _ 

SCIENCE  WRITER 

The  Michigan  State  University  School  of 
Journalism  seeks  practicing  journalist  for 
a  Journalist-in-Residence  Program  for  the 
1993-1994  academic  year.  Applicants 
should  hold  a  graduate  degree  and 
have  an  interest  in  journalism  education. 
Responsibilities  include:  design  and 
teach  course  in  science  and  the  envi¬ 
ronment;  develop  workshops  and  re¬ 
source  materials  and  collaborate  with 
the  MSU  Institute  for  Environmental 
Toxicology  on  science  reporting  meth¬ 
ods. 

Send  credentials  and  three  letters  af 
recommendations  to  Search  Committee, 
School  of  Journalism,  MSU,  East 
Lansing,  Ml  48824-1212.  Deadline: 
April  2,  1993.  MSU  is  an  Affirmative 
Action/Equal  Opportunity  Institution. 

THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  DC, 
seeks  Graduate  Fellows  to  assist  in 
teaching  and  professional  duties 
while  earning  a  master's  degree  in 
Journalism  and  Public  Affairs. 
This  10-month  program  begins  in 
September.  Program  includes  Washing¬ 
ton  internships  and  a  faculty  with  top 
professional  credentials.  For  more 
information,  write  to:  School  of 
Communication,  Graduate  Journalism 
Committee,  The  American  University, 
4400  Massachusetts  Ave.,  NW, 
Washington,  DC  20016-8017. 

Morality  is  simply  the  altitude  we  adopt 
towards  people  whom  we  personally 
dislike. 

Oscar  Wilde 


_ ACADEMIC _ 

SOUTHERN  ILLINOIS  UNIVERSI¬ 
TY  AT  CARBONDALE  -  School  of  Jour¬ 
nalism  seeks  to  hire  on  assistant 
professor  to  teach  undergraduate  and 
graduate  courses  in  news-editorial, 
advertising  or  mass  communica¬ 
tions,  and  work  with  graduate  students 
and  conduct  research.  Doctorate  or 
completion  of  all  but  dissertation  in 
journalism,  mass  communication,  or 
related  field  is  preferred,  master's 
degree  required.  Appointment  requires 
scholarly  productivity  commensurate 
with  experience  and  rank.  Women  and 
minorities  strongly  encouraged  to 
apply.  Send  resume  to:  Faculty  Search 
Committee,  School  of  Journalism, 
SlUC,  Carbondale,  IL  62901-6601. 
Deadline  is  February  19,  1993,  ar 
until  filled.  SlUC  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 

ADMINISTRATIVE 

GENERAL  MANAGER  of  a  weekly 
newspaper  network  covering  90,000 
homes  in  Northern  Illinois  community. 
Oversee  all  on-site  operations  and  co¬ 
ordinate  with  remote  corporate  office. 
Must  have  hands-on-experience  in  man¬ 
agement,  ad  sales  and  promotion  along 
with  overall  knowlecJge  of  editorial,  pro¬ 
duction,  distribution  and  business  func¬ 
tions.  Candidate  must  hove  excellent 
team  building  and  promotional  abilities 
along  with  a  willingness  to  work  "hands- 
on*  with  advertisers  and  all  company 
departments.  Excellent  benefits  and  com¬ 
pensation.  Community  provides  excellent 
community  lifestyle  with  all  of  the 
Chicago  attractions  within  a  short  drive. 
Send  letters  of  application,  salary  his¬ 
tory,  and  resume  to:  Craig  S.  McMullin, 
President,  Midwest  Newspapers,  Inc., 
PO  Box  380,  Ames,  Iowa  50010. 


Eleanor  Poynter  Jamison  Chair 
in  Media  Ethics  and  Press  Policy 

The  University  of  South  Florida  School  of  Mass  Communications  seeks 
applications  and  nominations  for  the  Eleanor  Poynter  Jamison  Chair  in 
Media  Ethics  and  Press  Policy.  The  position  calls  for  an  individual 
nationally  recognized  for  professional  or  academic  achievements  in  the 
fields  of  media  ethics  and  press  policy.  The  holder  of  the  chair  will 
contribute  to  dialogue  and  discussion  within  the  profession  and  the 
academy  through  lectures,  papers,  publications  and  other  forms  of  creative, 
scholarly  and  analytical  expression.  In  addition,  the  chair  holder  will  teach 
in  USF’s  master’s  degree  program  in  journalism  studies,  offered  at  the 
university’s  St.  Petersburg  campus. 

Opportunities  for  exchange  of  ideas  and  collaborative  ventures  exist  with 
community  resources,  including  the  Poynter  Institute  for  Media  Studies, 
which  is  adjacent  to  the  campus.  USF  St.  Petersburg  anticipates  the 
establishment  of  an  ethics  center,  which  would  provide  a  focal  point  for 
the  campus’s  expanding  programs  in  ethics. 

This  appointment  is  expected  to  begin  the  fall  semester  of  1993.  Send 
applications  or  nominations  by  February  1,  1993,  to: 

Q.  Michael  Kitlenberg 
University  of  South  Florida 
140  Seventh  Ave.  South 
St.  Petersburg,  FL  33701 

Applicants  should  inicude  a  cover  letter,  c.v.  or  resume  and  three  letters  of 
recommendation.  According  to  Florida  law,  applications  and  meetings  in  regard  to 
position  searches  are  open  to  the  public.  USF  is  an  equal  opportunity/equal  access, 
affirmative  action  institution. 


ADMINISTRATIVE 

GENERAL  MANAGER  -  4,000  paid 
weekly  with  competition  in  central 
Florida,  in  growing  southeastern  media 
company.  Need  self-directed,  high  en¬ 
ergy  person  with  strong  ad  sales  back¬ 
ground  and  knowledgeof  news  and  pro¬ 
duction.  Salary  and  benefits  plus  bonus 
on  increased  sales.  Advancement  po¬ 
tential  good.  Send  resume,  salary  his¬ 
tory  to  Box  6202,  Editor  &  Publisher. 

PUBUSHING  MANUFACTURING 
DIREaOR 

Rapidly  expanding  Miami-based  inter- 
natianal  magazine  publisher  with  more 
than  200  titles  requires  hands-on  man¬ 
ager  immediately  to  budget  and  sched¬ 
ule  all  outside  printing  and  prepress,  ne¬ 
gotiate  pricing  w/all  vendors,  buy  pa¬ 
per,  enforce  all  vendor  contracts  and 
provide  for  efficient,  on-time  production. 
Minimum  experience  5  years  w/  a  multi¬ 
title  publisher  or  job  shop  equivalent. 
Must  be  extremely  knowledgeable  and 
technically  proficient.  Resume/Salary: 
PO  Box  61 1 330,  Miami,  FL  33261 . 

ADVERTISING 

AD  DIREQOR 

12,000,  6-clciy  Ohio  newspaper  seeks 
ad  director.  An  ideal  job  for  someone 
who  is  ready  to  step  up  and  manage  their 
own  department.  Candidate  should  have 
excellent  people  skills,  marketing  abili¬ 
ties  and  a  solid  understanding  of  how 
to  sell  in  a  competitive  nKirket.  Send  (no 
calls)  resume,  salary  requirements  and 
references  to: 

General  Manager 

The  Times-Gazette 

40  E.  Second  St. 

Ashland,  OH  44805 

ADVERTISING  DIREQOR 
Needed  for  a  50-100,000  daily,  in  an 
affluent,  growing  Zone  4  market.  Seeking 
person  experienced  in  local  daily  news¬ 
papers  as  ad  director  or  retail/ 
display  manager.  Send  resume/ salary 
to  Betsy  McCall,  Primus  Consulting, 
4721  Chamblee  Dunwoody  Road,  Suite 
101,  Atlanta,  GA  30338.  Phone  (404) 
391-9191  or  FAX  (404)  396-5143. 

ADVERTISING  DIRECTOR  for  a  group 
of  community  newspapers.  Be  a  part  of  a 
fast  growing  California  company. 
Bright  future  for  a  creative  hardworking 
person.  Responsibilities  include 
staff  development,  budgeting,  sales 
presentations,  time  management  and 
project  development.  Great  benefits, 

I  salary .  SerKi  resume  to  Box  6193,  Editor  & 
Publisher. 


NATIONAL  RETAIL/GENERAL 
SALES  MANAGER 

The  Fresno  Bee,  a  McClatchy  Newspaper 
in  the  affordable  Central  CA  Valley  (cir¬ 
culation  150,000  doily  and  185,000 
Sunday),  has  an  immediate  opening  for 
a  highly  motivated  individual  to 
direct  our  Retail  major  accounts  and 
General  sales  staff.  Five  plus  years  of 
media  selling  experience  and  two  plus 
years  management  experierKe  preferred. 
Must  be  innovative  and  able  to  communi¬ 
cate  effectively  with  a  brood  range  of 
individuals  in  client  companies 
and  agencies.  College  degree  preferred. 
Excellent  benefit  package  and  competitive 
salary  plus  MBO.  Send  resume  to:  THE 
FRESNO  BEE,  BRENDA  AUSTIN,  1626 
"E"  Street,  Fresno,  CA  93786.  An  Equal 
Opportunity  Employer. 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 
One  of  the  nation's  unquestioned  leaders 
in  community  newspapering  located  in 
the  heart  of  the  Baltimore-Washington 
market  is  looking  for  an  experienced 
sales  executive  to  take  charge  of  a  crit¬ 
ical  display  sales  operation. 

The  successful  candidate  will  have 
demonstrated  ability  to: 

Train  and  motivate  a  sales  staff  in 
highly  competitive  situations; 
identify  sales  opportunities  and 
pursue  them; 

Devise  creative  sales  solutions 
and  products  and  make  them  happen; 
Manage  confidently  when  given  inde¬ 
pendence;  and 

Be  a  caring  but  results-oriented 
manager. 

This  is  a  demanding  position  that 
offers,  in  return,  extroordirrary  opportun¬ 
ities  for  professional  and  personal 
growth  along  with  an  excellent  compensa¬ 
tion  package.  We  are  a  company  that 
demands  the  best  from  our  manogment 
teamond  sees  all  employees  as  partners 
in  developing  creative  solutions  to 
business  problems.  We  are  also  a 
committed  equal  opportunity  employer. 
Please  send  your  resume,  including  an 
up-to-date  compensation  history,  in 
confidence  to: 

Don  Nunes 

Director  of  Sales  and  Marketing 
Patuxent  Publishing 
10750  Little  Patuxent  Parkway 
Columbia,  MD  21044 
Please,  no  phone  calls. 

CLASSIFIED  ADVERTISING 
MANAGEMENT 

Position  available  at  major  daily 
newspaper  in  Southern  California. 

Excellent  opportunity  for  a  progressive 
thinking  individual  with  strong 
classified  sales  and  leadership 
abilities  to  join  our  Classified 
Advertising  management  team  in  a  key 
position. 

Responsibilities  to  include  the  deve¬ 
lopment,  training  and  supervision  of 
inside  and  outside  sales  staff.  Know¬ 
ledge  of  Atex  and  interest  in  technology 
beneficial. 

Please  send  resume  and  sabry  history 
to: 

Sue  Barry 

Classified  Advertising  Manager 
Riverside  Press-Enterprise 
3512  14th.  St. 

Riverside,  CA  92501 
No  phone  calls,  please 

ClASSIFIED  ADVERTISING 
MANAGER 

Position  available  at  major  daily 
newspaper  in  New  York  State.  Responsi¬ 
bilities  to  include  the  direct 
mamogement  of  real  estate,  automotive 
and  national  recruitment  outside 
sales  representatives  and  inside  tele¬ 
phone  soles  staff.  Successful  candi¬ 
date  must  possess  strong  sales  back¬ 
ground  in  real  estate  and  automotive 
categories;  experience  in  production 
and  marketing  of  weekly  real  estate 
publications;  successful  history  of 
increasing  ad  revenue  in  competitive 
market;  progressive  leadership  of 
commission  salespeople  and  develop¬ 
ment  of  irrcentive  programs;  knowledge  of 
labor  negotiations  and  contract 
language;  technical  knowledge  of  inter¬ 
active  electronic  systems.  Send 
resume  and  sabry  history  to  Box  61 87, 
Editor  &  Publisher. 
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ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
wanted  for  group  of  community 
newspapers.  Be  port  of  fast  growing  Cali¬ 
fornio  company.  Bright  future  for  o  hard¬ 
working,  creative,  productive  indivi¬ 
dual.  Top  benefits  and  bonus  plans.  Send 
resume  to  Box  61 92,  Editor  &  Publisher. 


CO-OP  ADVERTISING 
SALES  MANAGER 

The  Buffalo  News,  upstate  New  York  daily 
newspaper  that  ranks#!  in  PMA  coverage 
nationwide  and  has  Sunday  circula¬ 
tion  of  ainnost  400,000,  is  seeking  a 
proven  professional  to  be  responsible  for 
all  aspects  of  co-op  advertising  for 
retail  and  classified  advertising. 
Successful  candidate  must  possess  strong 
sales  background;  experience  in  pro¬ 
moting  co-op  services  via  newsletters  and 
vendor  support  programs;  experience  in 
developing  multi-dealer  signature  ads  for 
national  manufacturers  and  establishing 
associations  with  manufacturers'  sales 
reps;  proven  track  record  of  training  re¬ 
tail  and  classified  salespeople,  targeting 
accounts  and  setting  goals,  and  ac¬ 
companying  them  on  soles  calls;  knowl¬ 
edge  of  co-op  lineage  tracking  systems. 
Send  resume  and  salary  requirements  to 
Warren  T.  Colville,  Vice  President  and 
Advertising  Director,  The  Buffolo  News, 
PO  Box  100,  Buffalo,  NY  14240. 


DIREaOR  OF  MARKETING  AND  SALES 
for  1 6  community  publications.  Plans  all 
marketing  strategies,  oversees  all  sales 
activities,  develops  rate  and  marketing 
materials,  and  supervises  classified  tele¬ 
marketing,  marketing  graphics  depart¬ 
ment  ana  co-op  ad  coordinator.  Weekly 
newspaper  sales  and  management  ex¬ 
perience  essential.  Write  (don't  call) 
Loren  Ghiglione,  President,  Worcester 
County  Newspapers,  25  Elm  Street, 
Southbridge,  MA  01550. 


DISPLAY  ADVERTISING  SALES 
MAXDR  ACCOUNTS  DIVISION 

The  Press-Enterprise  has  an  opening  in 
the  Major  Account  Department.  Four  to 
Five  years  newspaper  experience  pre¬ 
ferred.  Must  be  personable,  dependable, 
open  to  travel  and  hove  sales  presenta¬ 
tion  ability.  Must  have  a  copy  of  a  cur¬ 
rent  D.M.V.  report  at  time  of  applica¬ 
tion.  Starting  earnings  commensurate 
with  experience.  Comprehensive  benefits 
pockoge  including  paid  sick  leave,  va¬ 
cation,  medical,  life  insurance,  dental, 
vision  core,  profit  sharing  and  deferred 
savings  plan. 

Applications  and  resumes  now  being 
accepted.  Na  phone  calls,  please! 

THE  PRESS  ENTERPRISE 


Kathleen  Bowyer 
3512  14th  Street 
Riverside,  CA  92501-3878 

An  Equal  Opportunity  Employer. 

ENTRY  LEVEL  POSITION  open  with  Zone 
5  small  daily  for  person  highly  moti- 
voted  to  move  into  management  within 
a  few  years.  An  aptitude  for  sales  along 
with  other  newspaper  skills  is  important. 
Send  resume  and  letter  about  yourself  to 
Box  6200,  Editor  &  Publisher. 


_ ADVERTISING _ 

HIGHLY  ORGANIZED,  self-motivated 
Advertising  Exec,  needed  to  sell  space 
for  a  west  LA  community  newspaper.  Right 
candidate  should  earn  $700  per  week. 
Send  resume,  cover  letter  to  Publisher, 
Brentwood  News,  1 1 950  San  Dicente 
Blvd.,  Suite  100,  Los  Angeles,  CA 
90049. 

POLITICAL  TRADE  NEWSLETTER 
seeks  ad  sales  pro  seeking  extra 
income,  part  time  straight  commis¬ 
sion  only.  We  supply  leads,  you  supply 
energy.  Majority  Rules!  (703) 
799-1324. 

RETAIL  SALES  MANAGER  for  multiple 
weeklies,  shoppers  and  a  daily  on  the 
Southwest  coast  of  Florida.  Looking 
for  a  good  sales  manager,  motivator, 
trainer  who  is  organized  in  leading  a 
sales  team  of  20-t-.  Benefits  inicude 
salary,  commission  incentives, 
company  bneefits,  401 K,  mileage. 
Resume  to  Jack  Glarrow,  Ad  Director, 
Breezed  Newspapers,  2510  Del  Prado 
Blvd.,  Cape  Coral,  FL  33904. 

SALES  AND  MARKETING  DIRECTOR 
wanted  for  growing  alternate  delivery 
company  in  San  Francisco  Bay  area. 
Should  possess  strong  sales  manage¬ 
ment  skills,  presentation  skills, 
direct  marketing  experience  and  the 
conceptual  ability  to  identify,  plan 
and  execute  new  distribution  marketing 
programs.  Excellent  compensation  plan 
and  benefits.  Send  resume  to  Michael 
Lynch,  President,  Preferred  Customer 
Delivery,  302  Lanq  Road,  Burlingame, 
CA  94010. 

TELEMARKETING  SALES  MANAGER 

PennySover  Publications  of  Pennsylvania, 
a  division  of  Trinity  Holdings  pic,  a  ma¬ 
jor  entity  in  newspaper  publications 
across  North  America  and  the  United 
Kingdom  is  pleased  to  offer  an  out¬ 
standing  management  oppartunity  in  its 
Inside  Advertising  Sales  department.  The 
PennySaver  services  a  circulation  of 
756,000  through  a  telephone  sales  staff 
af  over  20  individuals. 

Candidates  should  possess  strong 
inside  telemarketing  management 
skills  with  the  ability  to  inspire, 
lead,  motivate,  train  and  direct  the 
efforts  of  commissioned  telemarketing 
advertising  sales  team.  You  should  be 
able  to  structure  the  sales  effort  to  meet 
customer  needs  and  address  competi¬ 
tive  market  conditions.  Y'ou  will  have 
a  successful  track  record  at  hiring, 
training  and  developing  a  telemarket¬ 
ing  sales  team  that  produces  above  aver¬ 
age  results.  Your  ability  to  create 
internal  and  external  promotions, 
ossist  in  budgeting,  and  compensa¬ 
tion  planning  will  be  key  tasks  asso¬ 
ciated  with  this  highly  visible 
position. 

Our  comprehensive  benefits  package 
includes  a  competitive  base  salary, 
and  lucrative  bonus  program,  health 
benefit  plan,  and  401 K  Investment  pro¬ 
gram. 

Mail  resume  and  salary  history  to 
PennySaver  Sales  Management,  51 1 
Rodi  Rood,  Pittsburgh,  PA  15235. 


_ ART/EDITORIAL _ 

ART  DIRECTOR  sought  by  two  Times 
Mirror  dailies  in  Fairfield  Coun¬ 
ty,  CT.  This  high-energy,  creative 
person  must  have  background  and 
experience  in  newspaper  editorial  de¬ 
sign,  b&w  and  color  photography,  color 
processing,  Mac-based  graphics  and 
Quark  and  other  programs.  Supervisory 
experience  is  preferred,  and  skill  in  deal¬ 
ing  with  people  at  all  levels  in  all  de¬ 
partments  a  must.  Letter  and  resume, 
with  salary  history,  to  Ken  Brief, 
Executive  Editor,  The  Stamford  Advocate 
and  Greenwich  Time,  75  Tresser  Blvd., 
Stamford,  CT  09604-9307.  No  phone 
calls  accepted. 

ART/GRAPHICS 

PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/ Art 
Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  ABSOLUTE¬ 
LY  NO  PHONE  CALLS. 

CIRCULATION 

CIRCULATION  MANAGER 
Small,  6-day  daily  is  looking  for  a 
circulation  manager/director  to 
manage  this  department.  Must  hove  excel¬ 
lent  organization  skills,  be  knowledg- 
able  and  able  to  run  a  competitive 
circulation  department.  Excellent  mark¬ 
eting,  sales  and  people  skills  are  a 
must.  An  excellent  opportunity  for  on 
outstanding  DSM  or  number  two  person 
to  move  into  management  with  a  fam¬ 
ily  oriented  company.  Send  resume  and 
salary  history  to  Box  6196,  Editor  & 
Publisher. 

CIRCULATION  MANAGER:  Immediate 
opening  in  5,500  daily,  with  shoppers, 
weekly.  Good  wages.  Great  career  poten¬ 
tial.  Resume  to:  George  Witwer,  News- 
Banner,  PO  Box  436,  Blufftan,  IN  4671 4. 

CIRCULATION  SALES  MANAGER 
Seeking  individual  with  extensive 
sales  background  to  coordinate  sales 
planning  and  execution  for  our  depart¬ 
ment.  This  newly  created  position  reports 
to  the  circulation  director,  and  will  be 
responsible  for  supervising  employee 
crew  and  phone  operations,  as  well  as 
developing  new  sales  approaches  for 
our  market. 

We  offer  a  7  day  morning  product 
(72,000  Daily,  81,000  Sunday)  in  a 
growing  market  that  has  a  strong  mili¬ 
tary  presence.  We  have  an  excellent 
staff  to  work  with.  The  ideal  candidate 
will  have  at  least  five  years  experience 
in  circulation  sales,  with  at  least  five 
years  experience  in  circulation  soles, 
with  additional  exposure  to  field  and 
support  operations.  A  business  degree 
is  required,  and  PC  and  systems  exper¬ 
ience  are  both  assets. 

Please  send  a  cover  letter  explaining  how 
you  can  help  us  along  with  your  resume 
and  salary  history  to: 

Personnel  Director 
Fayetteville  Observer-Times 
PO  Box  849 
Fayetteville,  NC  28302 

CIRdjLATION/MARKETING 

DIREQOR 

We  hove  the  gold,  looking  for  a  miner. 
Superb  opportunity  for  person  who  can 
fill  strong  product  in  a  fast  growing 
market  and  then  provide  service.  Subur¬ 
ban  daily  in  teriffic  community  in 
Zone  3.  ^x  6195,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  SALES  MANAGER 

Excellent  opportunity  for  a  hands-on 
manager  to  join  a  progressive  newspa¬ 
per  group  locoted  in  Zones  1  and  2. 
The  ideal  candidate  will  hove  a  mini¬ 
mum  of  five  years  experience  in  circu- 
latian  management  at  newspapers  in  the 
10,000-30,000  circulation  range.  Must 
have  knowledge  of  all  facets  of  circu¬ 
lation  including  sales,  staff  development, 
collections,  TMC  distribution  and 
customer  service. 

Send  cover  letter,  resume  and  salary 
history  to  Box  6201,  Editor  & 
Publisher. 

CUSTOMER  SERVICE  MANAGER 

The  New  Haven  Register,  a  100,000 
daily,  1 30,000  Sunday  newspaper 
located  in  New  Haven,  Connecticut  is 
seeking  an  experienced  manager  to  lead, 
motivate  and  supervise  our  Customer 
Service  Department. 

Join  our  team  of  circulation  managers 
as  we  work  together  to  achieve  excellent 
customer  service  and  maximum  sales 
growth  in  a  challenging  and  competitive 
environment. 

The  ideal  candidate  will  possess  a 
high  energy  level,  excellent  communica¬ 
tion  and  analytical  skills,  be  able 
to  identify  opportunities  and  imple¬ 
ment  innovative  programs  designed  to 
improve  service  and  increase  sales. 

Three  to  five  years  business  experience 
preferably  in  sales,  management  and/or 
customer  service  and/or  Bachelor's 
degree  in  Business  or  related  field. 
Newspaper  experience  a  plus.  Send 
resume  to  Charles  Doucet,  Circulation 
Director,  40  Sargent  Drive,  New  Haven, 
a  0651 1 . 

HOME  DEUVERY  MANAGER 

The  New  Haven  Register,  a  100,000 
daily,  1 30,000  Sunday  newspaper 
located  in  New  Haven,  Connecticut  is 
seeking  a  Home  Delivery  Manager. 
Will  be  a  key  member  of  the  manogement 
team  responsible  for  all  home  delivery 
within  market,  including  motor 
routes,  agents  and  little  merchants. 

Self-starter,  willing  to  challenge  the 
past  and  guide  us  through  to  the  future. 
Excellent  communication  skills, 
analytical  skills  and  problem 
solving  ability.  Must  be  able  to 
relate  well  with  people  at  all  levels. 
Will  be  responsible  for  preparation 
and  management  of  annual  budget. 

Proven  5  year  home  delivery  record  and/ 
or  Bachelor's  degree  in  Business  or 
related  field.  Send  resume  to  Charles 
Doucet,  Circulation  Director,  40 
Sargent  Drive,  New  Haven,  CT  0651 1 . 

STATE  CIRCULATION  MANAGER  lor 
70,000  daily  in  Zone  4.  Excellent 
opportunity  for  someone  with  a  reputation 
for  getting  things  done.  Write  to  Box 
6194,  Editor  &  Publisher. 

EDITORIAL 

BUSINESS  EDITOR 

Weekly  business  newspaper  in  fast¬ 
growing  Central  Valley  af  California 
seeks  experienced,  take-charge, 
community-oriented  business  editor. 
Send  cover  letter,  resume,  and  salary 
history  to  Box  6198,  Editor  & 
Publisher. 
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ASIA  FELLOWSHIPS  BUSINESS  WRITER 


The  Chaiyong  Limthongkul  Foundation  of 
Bangkok,  Thailand  announces  inaugural 
fellowships  for  young  career  journal¬ 
ists  interested  in  better  understand¬ 
ing  some  of  Asia's  most  dynamic 
countries.  During  the  nine-month  pro¬ 
gram,  successful  candidates  will 
spend  at  least  six  months  in  Hong  Kong 
with  Asia,  Inc.,  the  region's  lading 
business  monthly,  then  travel  to  Bangkok 
for  several  weeks'  internship  with  its 
sister  publication.  Manager,  Thai¬ 
land's  top  business  journal.  Journal¬ 
ists  selected  will  receive  a 
$25,000  stipend,  plus  a  $5,000 
travel  allowance.  This  allowance  will 
cover  the  journey  to  and  from  Hong  Kong 
and  travel  an  at  least  one  Asia,  Inc. 
writing  assignment  in  the  region. 

Candidates  will  be  judged  on  work  exper¬ 
ience,  exceptional  writing  skill  and 
knowledge  of  Asia-Pacific  issues.  An 
ethnic,  cultural  or  linguistic  link 
with  Asia  is  helpful  but  not  required. 
Deadline  for  applications  is  March 
31.  The  first  of  three  fellowships  will 
be  awarded  this  spring. 

For  further  information  and  an  applica¬ 
tion  form  please  contact  David 
DeVoss,  Americas  Correspondent,  41 59 
Stonsbury  Avenue,  Sherman  Oaks,  Calif. 
91423.  Tel  (818)  789-2425,  Fax  (818) 
789-6471 . 

ASSISTANT  CITY  EDITOR 
Award-winning  Gannett  AM  daily  needs 
an  ACE.  First  you  were  a  top-notch  repor¬ 
ter.  Then  you  gained  editing  experience. 
Now  you  want  to  get  on  a  management 
track  with  a  newspaper  committed  to 
serving  its  readers  and  telling  compelling 
stories.  You  should  be  o  team  player,  as 
good  with  people  as  you  are  with  copy, 
and  full  of  ideas  and  energy.  Send  a  re¬ 
sume,  a  cover  letter  explaining  why 
you're  right  for  the  job  and  five  clips 
of  stories  you  handled  to  Joan 
Behrmonn,  Executive  Editor,  The  Desert 
Sun,  750  N.  Gene  Autry  Trail,  Palm 
Springs,  CA  92263.  An  equal  oppor¬ 
tunity  employer. 

BUSINESS  REPORTING 

IN  NORTH  CAROUNA 

The  nation's  largest  producer  of  busi¬ 
ness  publications  is  seeking  full¬ 
time  reporters  for  its  business  news¬ 
paper  branch  based  in  North  Carolina. 
Candidates  should  hove  a  strong  inter¬ 
est  in  specialized  business  journal¬ 
ism.  Company  offers  significant 
opportunities  for  career  growth.  North 
Carolina  headquarters,  in  Greensboro/ 
Winston-Salem/High  Point,  is  an 
ideal  spot  for  relocation.  Send  resume 
to;  Business  Reporter,  PO  Box  2754, 
High  Point,  NC  27261 . 

COPY  EDITOR:  Progressive,  21,000 
doily  on  Florida  border  seeks  a  night 
desk  copy  editor.  Must  hove  reporting 
and  desk  experience.  Pagination  experi¬ 
ence  helpful  -  Crosfield,  Macintosh  and 
QuarkXPress.  Send  resume  to  Frank 
Sayles,  Jr.,  Managing  Editor,  The 
Valdosta  Daily  Times,  PO  Box  968, 
Valdosta,  GA  31603,  Fax:  (912) 
244-2560. 


The  Des  Moines  Register  is  seeking  a 
reporter  with  experience  covering  busi¬ 
ness  and  financial  news.  Apf^icants 
need  at  least  five  years  reporting  exper¬ 
ience,  including  some  business  news 
experience.  If  you  know  your  way  around 
business  and  finance  and  can  make 
business  news  relevant  to  today's  busy 
readers,  please  send  clips,  resume  and  a 
cover  letter  to  David  Westphal,  Manag¬ 
ing  Editor,  PO  Box  957,  Des  Moines, 
lA  50304. 

CAN  YOU  IDENTITFY  FOUR  OF  THESE 
FIVE?:(1  )Data,  (2)Opera  Man,  (3)Tori 
Spelling,  (4)Paris,  (5)Flea. 

If  you  can,  we  might  be  able  to  so  busi¬ 
ness.  We're  looking  for  a  writer  —  hip, 
irreverent,  provocative  —  to  help  us  with 
our  nationally  renowned  teen  coverage. 
You'll  also  be  able  to  write  our  other 
feature  sections,  which  ore  pretty  groovy, 
too.  Send  clips,  resume  and  ten  story 
ideas  to  Box  6197,  Editor  &  Publisher. 

on  DESK  EDITOR 

We  need  an  editor  to  hondle  local  copy 
and  anchor  a  City  Desk-Copy  Desk 
complex  on  a  45,000  doily  in  Northwest 
Missouri.  Editing  experience  is 
critical.  Send  resume  with  letter 
outlining  your  strengths,  local  news 
philosophy  and  references  to  George  J. 
Lockwood,  Executive  Editor,  News- 
Press,  St.  Joseph,  MO  64502. 

COPY  EDITOR  wanted  for  34,000  AM  in 
Owensboro,  KY.  Requires  strong  design 
and  editing  skills.  Macintosh  experience 
ond  knowledge  of  sports  preferred. 
Night,  weekend  work,  ^perience  requir¬ 
ed.  Send  resume  and  work  samples  to 
Human  Resources,  A4essenger-lnquirer, 
PO  Box  1 480,  Owensboro,  KY  42302- 
1480.  EOE. 

COPY  EDITOR:  We  need  someone  to 
guide  our  two-person  Washigton  bureau 
from  Lansing,  and  brainstorm  ideas  on 
how  events  inside  the  Beltway  affect 
Michigan.  You'll  also  coordinate  a  pack¬ 
age  of  people,  home  design,  garden  and 
other  lifestyle  features.  Stories  from  our 
capital  city  bureau  go  to  eight 
Newhouse  dailies  with  a  combined 
circulation  of  600,000.  If  you 
thrive  on  variety  and  hove  at  least  two 
years'  experience  copy  editing,  send  a 
resume,  cover  letter  and  no  more  than  six 
examples  of  your  vwrk  by  January  29  to 
Meegan  Holland,  Booth  Newspapers,  2 1 7 
North  Sycamore,  Lansing,  Ml  48933. 

COPY  EDITOR 

Insight,  a  national  news  feature  maga¬ 
zine,  seeks  a  self-motivated  copy 
editor.  Five  years'  experience.  This 
is  a  chance  to  join  a  highly  talented 
cadre  of  copy  raitors  in  the  nation's 
capital. 

Besides  traditional  copy-editing 
excellence,  job  requires  editorial 
judgment  and  some  fact  checking.  Mac 
experience  a  plus,  especially  QuarkX¬ 
Press.  Competitive  salary.  Send 
resume,  your  best  headlines  and 
captions,  and  a  copy  of  a  story  on  which 
you  think  you  deserved  a  byline.  Stephen 
Rush,  Insight,  3600  New  York  Ave.  NE, 
Washington,  DC  20002.  No  calls. 


EDITOR  FOR  LAW  FIRM 
Unique  job  for  a  non-lawyer  as  Editor;  To 
enhance  attorney's  written  work.  We  want 
someone  literate,  articulate,  creative, 
self-assured,  and  able  to  work  under 
deadlines.  Should  have  MA  degree  or 
equivalent  in  English  or  a  related 
field.  Job  requires  confidence  in 
language  usage,  logic  and  tone.  Resume 
to:  Office  Manager,  Berger  &  Norton,  PO 
Box  4035,  Sonta  Monica,  CA  9041 1 . 

EDITORIAL  PAGE  EDITOR 
The  Southern  lllinoison,  named  one  of 
the  nation's  best  under  50,000  newspap¬ 
ers,  needs  a  strong  editorial  page 
editor  to  discuss  local  and  nation¬ 
al  issues. 

We  are  based  in  an  area  with  a  major 
university  and  diverse  business 
sector.  Applicant  will  produce  six 
editoriol  pages  o  week,  anchored  by 
strong  opinion  pieces,  lively 
letters,  and  guest  and  syndicated 
columnist.  We  are  a  fully  paginated 
newspaper. 

Serxl  resume,  work  samples  and  statement 
of  philosophy  to; 

Carl  Rexroad 
Editor 

Southern  lllinoison 

PO  Box  2108 
Carbondale,  IL  62902 
EOE  M/F 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t'  current 
openings  nationwide.  All  skills/ 
levels.  Details:  Writer-Editor-EP, 
PO  Box  40550,  5136  Macarthur  NW, 
Washington,  DC  20016,  (703) 
506-4400. 

EDITOR 

The  Wotertown  (NY)  Daily  Times 
(42,000  PM  daily,  45,000  Sund^) 
is  looking  for  an  editor  to  run  five 
bureaus  competing  ogainst  two  dail¬ 
ies  in  a  significant  piece  of  our 
territory.  The  challenge  is  to  make  a 
good  staff  better.  The  editor  must  manage 
detail,  find  the  creative  angle,  tighten 
writing  and  should  hove  diverse  inter¬ 
ests:  the  bureaus  cover  two  university 
towns,  the  St.  Regis  Mohawk  Reservation 
and  communities  on  the  St.  Lawrence 
River  and  in  the  foothills  of  the  Adir- 
ondacks.  Opportunity  for  advancement. 
Interested  candidates  should  send  a 
resume  and  samples  of  work  to:  John  B. 
Johnson  Jr.,  Managing  Editor,  The 
Watertown  Times,  260  Washington 
Street,  Watertown,  NY  1 3601 . 

ENTERTAINMENT/FEATURES  writer  for 
Savannah,  GA  community  arts  paper. 
14K  salory.  Resume,  writing  samples. 
Box  3044,  Savannah,  GA  31 402.  Perfect 
growth  opportunity! 

FEATURES  EDITOR 

The  Fort  Wayne  News- Sentinel,  a  56,000 
Knight-Ridder  afternoon  paper,  is  look¬ 
ing  for  an  editor  to  lead  its  nine-per¬ 
son  features  department.  Features  pro¬ 
duces  the  daily  features  section  and 
weekly  food  sedion,  entertainment  sec¬ 
tion,  Saturday  magazine  and  TV  book. 
The  features  department  works  with 
the  design,  photo  and  copy  desk  de¬ 
partments  to  meet  the  interests  of  our 
Northeast  Indiana  readers.  If  you're  in¬ 
terested  in  joining  the  paper  named 
Indiana's  best  daily,  send  resume  and 
non-returnable  work  sample  to  Jim 
Strauss,  Assistant  Managing  Editor,  The 
News-Sentinel,  PO  Box  102,  Fort 
Wayne,  IN  46802.  Equal  Opportunity 
Employer. 


FINANCIAL  NEWS  WIRE 
Accurate,  fast  reporter  vdth  experience 
covering  fixed  income  or  curreixy  mark¬ 
ets  to  write  frequent  updates  on  trading 
and  market  expectations.  Dynomic  orga¬ 
nization.  Excellent  career  prospects. 
Requires  commitment  to  wire  service 
work.  Resume,  clips  to  Box  6176, 
Editor  &  Publisher. 

FREELANCE  writers  capable  of  writing 
about  the  business  side  of  the  wood¬ 
working  business.  (505)  828-2574. 


GENERAL  ASSIGNMENT  REPORTER  with 
self-starting  motivation  for  50,000+  cir¬ 
culation  Sunday-only  newspaper  in 
Northeastern  Pennsylvania.  Would  pre¬ 
fer  experience,  however,  energetic  young 
candidate  out  of  journalism  school  would 
be  seriously  considered.  Salary  is  very 
competitive,  benefits  terrific  in  a  pic¬ 
turesque  region  surrounding  the  Pocono 
Mountains.  Only  those  willing  to  dedi¬ 
cate  the  time  and  energy  to  make  a  solid 
Sunday  paper  even  better  should  apply. 
Applications  should  be  sent  to:  James 
M.  Torbik,  Editor;  Sunday  Independent; 
90  East  ^^rket  Street;  Wilkes-Barre,  PA 
18701. 

GRAPHICS/DESIGN  EDITOR  for  im- 
proving  35,000  AM  daily.  Creative, 
hard-working  journalist  with  experience 
to  design  feature  pxiges,  prepare  dead¬ 
line  graphics  and  guide  design  evolu¬ 
tion.  Resume,  tearsheets  to  Rex  Smith, 
Editor,  The  Record,  501  Brood-woy, 
Troy,  NY  12181. 

IMMEDIATE,  full-time  opening  for 
reporter/editor  for  news  and  advertis¬ 
ing  special  sections  for  a  daily 
newspaper  on  Maryland's  Eastern  Shore. 
Bachelor's  degree  in  journalism  or 
related  field.  Layout  skills  neces¬ 
sary.  Send  resume,  clips,  references  to: 
Editor,  The  Star-Democrat,  Easton,  MD 
21601  or  call  (410)  820-6510. 

INTERNSH^re 

SperxJ  six  months  interning  with  crock 
professional  journalists  in  the 
Illinois  statehouse  pressroom  in 
Sangamon  State  University's  one-year 
MA  program  in  Public  Affairs  RefX)rt- 
ing.  Excellent  placement  record.  Tuition 
waivers  $3,000  stipend  during 
internship.  Applications  due  April 
1 .  Contact:  Bill  Miller,  PAC  429a, 
SSU,  Springfield,  IL  62794-9243. 
(217)  786-6535. 


UFESTYLE  EDITOR  -  25,000  circulation 
Zone  6  AM  looking  for  experienced  news¬ 
paper  pro  to  handle  daily  and  Sunday 
Lifestyle  section.  Successful  applicant  will 
have  experience  in  Lifestyles  section  as 
either  editor  or  assistant.  Contact  Steve 
Walters,  Managing  Editor,  Temple  Daily 
Telegram,  PO  Box  6114,  Temple  TX 
76503  or  coll  (817)  778-4444. 

Media  [ 

Grapevine^ 

YeuhMTdtonra^ipMna  J|Q| 

Daily  Report  To  The  " 
Newspaper  Industryl 
Serving  Reporters,  Editors, 
Photographers,  Graphic  Artists, 
Managing  Editors  &  Entry  Level. 

Information  Placed  Directly  by 
Newspapers. 

Since  1990  By  Rauch  and 
Assodatas,  Inc. 

1-900-787-7800 

®  $1.95  per.  min. 

117W  FWiMonBM  6»iPtoor8ul»R447 
Cfictoo,  IL  $0606  Aowaoicei  2-3 
Avg/CoM  i5  65MjurS»9Bucti-ttn« 
pran*  ctd  M 1 8  jTMra  or  otdir 
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LIFESTYLE  EDITOR  for  10,000 
circulalion  Arizona  daily.  Must  be 
strong  on  local  news,  pictures.  Layout 
and  design  helpful.  Please  send  resume, 
references  and  desired  salary  to 
Publisher,  Casa  Gronde  Dispatch,  PO 
Box  15002,  Casa  Grande,  AZ 
85002-5002. 

LOCAL  NEWS  EDITOR:  To  direct  the 
activities  of  five  reporters  at  a 
15,900  PM  southern  Ohio  daily  which 
has  won  the  state  AP's  General  Excel¬ 
lence  award  the  last  two  years.  Duties 
also  include  layout  and  design.  Send 
resume,  latest  samples  of  your  work  and 
a  cover  letter  which  includes  your  philo¬ 
sophy  of  handling  local  nevrs  to:  Marvin 
Janes,  Managing  Editor,  Chillicothe 
Gazette,  50  W!  Main  St.,  Chilli¬ 
cothe,  OH  45601 . 

MANAaNG  EDITOR 
Sought  by  award-winning  trade- 
pubfication  to  lead  talented  staff, 
gen^ate  stories  and  write.  Must  hove 
ability  to  produce  lively,  clear  prose 
and  meet  deadlines.  Excellent  opportuni¬ 
ty  for  writer  with  strong  interest  in 
business  journalism.  SencT  resume  and 
clips  to  John  Pappenheimer,  Seaforxf 
Lea^r,  1115  Nw  46th  St.,  Seattle, 
WA  98107. 

NEWS  EDITOR 

Top  quality,  7  day  AM  is  looking  for 
a  lecrder  for  its  copy  desk.  Successful 
applicant  must  be  a  strong  content 
editor,  skilled  in  design,  knowledge¬ 
able  of  production  technology  and  exper- 
ierKed  in  management  or  team  leader¬ 
ship.  Send  replies  to  Messen^r-lnquirer, 
Human  Resources,  PO  Box  1 480,  Owens¬ 
boro,  KY  42302. 

PAGE  EDITOR:  Experienced  layout 
editor  to  prrxJuce  Irxal.  wire  and  feature 
pages.  We've  just  redesigned,  so  need 
someone  with  critical  eye  for  details 
and  willingness  to  suggest  refine¬ 
ments.  We're  a  seven-day  daily,  circu¬ 
lation  20,000,  on  the  snore  of  Lake 
Superior  in  Michigan's  beautiful 
Upper  Peninsula.  Good  pay,  benefits  and 
opfxxiunity  for  advancement-  excellent 
location  for  families  anci  autdoar 
enthusiasts.  Send  resume  and  layout 
samples  ^  January  30  to  Managing 
Editor  Chuck  Kinsley,  249 
Washington  St.,  Marquette,  Ml  49855. 


PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 

REPORTER  NEEDED  to  direct  2  1/2 
person  newsroom.  Must  have  good  wri¬ 
ting,  editing  and  photography  skills. 
Send  resume  to  Morrow  County  tentinel, 
PO  Box  1 49,  Mount  Gilead,  OH  43338. 

SPORTS  COPY  EDITOR 
The  Southern  Illinoisan,  a  35,000 
circubtion  regional  newspaper,  has  an 
opening  for  a  copy  editor  to  work  on  fully 
paginated  sports  desk.  Desire  solid 
editor  who  works  fast  and  clean  under 
deadline  pressure,  and  who  can  quickly 
assemble  graphics  and  design  pages 
with  some  nair;  will  teach  you  pagina¬ 
tion  on  Harris  new  8300  system. 

No  phone  calls,  send  resume  to: 

Rick  Underwood 


PO  Box  2108 
Cartx>ndale,  IL  62901 

SPORTS  EDITOR 

AGGRESSIVE  100,000-plus  AM  in 
Yale's  hometown  seeks  experienced 
leaderto  guide  strong  sports  department. 
We  emphasize  local  high  schools  and 
colleges,  community  and  recreational 
sports,  and  a  local  hockey  team,  as  well 
as  UConn  and  the  Giants.  Letter,  resume 
and  a  copy  of  your  section  to:  Dave 
Butler,  Editor,  New  Haven  Register,  40 
Sargent  Dr.,  New  Haven,  CT  0651 1 . 

SPORTS  EDITOR  for  growing  South¬ 
eastern  daily.  Writing,  organizing 
and  desk  skills  and  experience 
required.  Send  cover  letter,  resume  and 
clips  to  Box  6205,  Editor  & 
Publisher. 

SUNDAY  MAGAZINE  and  section  page 
layout  person  sought  for  50,000-pfus 
circulation  Southern  California 
paper.  Select  copy,  edit  and  lay  aut 
material  for  24-page  weekly  tab  in  the 
features  department;  design  several 
sectian  pages  a  week.  30  hours  a  week. 
Send  resume,  samples  to  Rita  Moran, 
People  Editor,  Star-Free  Press,  5250 
Ralston  St.,  Ventura,  CA  93003. 


Looking  to  hire:  Top-Notch  Journalist 

We  are  A  12-year-old.  locally  owned,  alternative  weekly  that 
keeps  the  chain-owned  daiy  playing  catch-up.  We  were  the 
Adirondack  Regional  Chambers  of  Commerce  'Small  Business  of  the 
Year'  In  1992.  We  practice  a  journalism  that  combines  old-fashioned 
community  commitment  with  fresh,  lively  thinking. 

We  seek  A  journalist  whose  work  affords  the  reader  insight 
and  perspective,  who  can  wade  into  any  tangled  situation  and 
emerge  with  the  story  -  dear,  accurate,  approachable,  absorbing, 
fair  and  compeling,  who  can  cultivate  contacts,  sources,  friends  atxJ 
regionwide  respect  arxJ  who  is  a  pior^ring  team  player  willing  to 
pitch  In  and  do  whatever  needs  doing. 

You'll  need  Minimum  3  years  professional  experience.  Proven 
abilltyr  to  handb  full-spectTum  journalism,  startir^  with  poiitics,  busi¬ 
ness,  government  and  environment.  Also  on  the  menu:  Human  inter¬ 
est,  am.  Sense  of  humor,  imagination  helpful. 

We  offer  Competitive  wage  and  benefits.  Open-ended  career 
opportunity.  The  chance  to  make  a  difference  in  an  interesting  place 
on  a  paper  committed  to  excellence. 

To  apply  Send  only:  Cover  letter  (1-page  maximum); 

Resume  (l-poge  maximum); 

2  clips  (photocopies  okay) 
in  a  regular  business  envekrae 
by  Feb.  15, 1993 
to:  Chronicle  Jourrxjlist, 

P.O.  Box  153,  Glens  Falls,  NY  12801 


Northern  New  York's 
Quality  Approach 


FTTft^ 


EDITORIAL 


SUNBELT  DAILY  just  an  hour  away  from 
New  Orleans  and  Mardi  Gras  fun  needs 
person  experienced  in  sports  coverage 
and  news  layout  for  swing  position. 
Write  Managing  Editor,  Daily  Stor,  PO 
Box  1 1 49,  Hammond,  LA  70404. 

THE  ORANGE  COUNTY  REGISTER  wants 
to  make  sure  we've  got  the  best  candi¬ 
dates  to  fill  two  hot  spots  on  our  enter¬ 
tainment  staff:  television  writer  and 
film  critic.  Why?  We're  in  a  compe¬ 
titive  environment  in  the  heart  of  the 
entertainment  industry. 

For  TV,  we're  looking  for  an  experienced 
reporter  with  the  ability  to  spot  the  next 
"Ren  and  Stimpy"  before  everyone  else, 
an  appreciation  of  Roseanne  (but  not 
Tom  Arnold)  and  the  know  how  to  get 
Dan  Rather  to  admit  he's  really  grand- 
standing  when  he  goes  to  Somalia.  Send 
clips/resume  to  Cary  Darling,  Assistant 
Entertainment  Editor,  The  Orange  County 
Register,  625  N.  Grand  Ave.,  Santa 
Ana,  CA  92701. 

For  film,  you  should  be  able  to  explain 
why  "Year  of  the  Comet"  was  ever  mode, 
know  which  Players  live  in  Orange 
County,  and  appreciate  Jean-Cbude 
Van  Cbmme.  (OK,  just  understand  his 
appeal.)  Send  clips/resume  to  Rich 
Nordwind,  Assistant  Entertainment 
Editor,  The  Orange  County  Register,  625 
N.Grand  Ave.,  Santa  Ana,  CA  92701 . 

The  18,000  circulation  Denton  Record- 
Chronicle,  recently  judged  the  Best 
Daily  Newspaper  in  Texas  (under 
100,000),  needs  an  assignments 
editor.  This  person  is  responsible  for 
coordinating  all  local  coverage  at  a 
newspaper  devoted  to  local  news.  Person 
must  be  an  organized,  aggressive,  hard¬ 
working  leader  who  knows  there's  more  to 
community  news  than  city  council  meet¬ 
ings.  Send  resumes  with  clips,  refer¬ 
ences  and  salary  requirements  to  Doug 
Toney,  Managing  Editor,  Box  369, 3 1 4  E. 
Hickory  St.,  Denton,  TX  76201 .  Fax: 
(214)  434-2400.  Phone:  (817) 
381-9554.  Immediate  opening. 

MAILRCX>M 

EXPERIENCED  MAILROOM  FOREMAN 
needed  for  Middle  Tennessee  daily.  Must 
hove  hands-on  experience  with  Harris  and 
Muller  inserters,  IDAB  conveyors 
and  stackers,  Kirk-Rudy  and  Avery 
labelers.  Position  requires  self¬ 
starter  who  can  lead  a  crew.  Must  be 
detail-oriented  and  persistent.  Hourly 
wage  based  on  experience.  Submit  res- 
ume,cover  letter  and  salary  reauirements 
today  to  HRD,  The  Leaf-Chronicle,  PO  Box 
829,  Clarksville,  TN  37041  or  call 
Pat  at  (615)  552-1808.  EOE. 

PRESSROOM 

ZONE  2  DAILY  seeks  overall  pressroom 
manager.  Position  will  be  responsible 
for  all  aspects  of  pressroom  produc¬ 
tion,  maintenance,  and  all  shifts  (day 
and  night).  Qualified  candidates 
must  hove  double  wide  Goss  Offset  exper¬ 
ience,  preferably  Metro.  Organizational 
and  communication  skills  are  needed 
to  take  over  a  press  crew  in  transition. 
Position  offers  career  opportunity  for 
change.  We  offer  competitive  salary  and 
fringe  benefit  package.  Send  resume  and 
salary  history  with  confidence  to  Box 
6191,  Editor  &  Publisher. 

SEVEN  DAY  newspaper  and  commercial 
printing  company  searching  for  exper¬ 
ienced  and  proven  leader  for  day  press¬ 
room  operation.  Goss  Urbaniteexperience 
a  must.  Apply  to  Kyle  Dantzler, 
Dallas/Fort  Worth  Suburban  Newspap¬ 
ers,  1000  Avenue  H  East,  Arlington,  TX 
76011.  Phone  (817)  695-0535. 


_ PRESSROOM _ 

PRESSROOM  MANAGER 

Boulder  Publishing,  Inc.  is  seeking 
a  full-time  Pressroom  Manager.  Respon¬ 
sibilities  include  hiring,  sche¬ 
duling,  maintaining  inventories  and 
maintenance  schedules.  Minimum  qual¬ 
ifications  include  a  thorough  know¬ 
ledge  of  Metro  Goss  press  and  Goss 
Community  presses.  Hands-on  manager 
required  -  some  college  preferred,  previ¬ 
ous  management  experience  necessary. 
To  apply,  submit  resume  in  complete 
confidence  to  Daily  Camera,  PO  Box 
591,  Boulder,  CO  80306,  Attn:  Human 
Resources. 

AA/EOE 

PRODUCnON/TECH 

PRESSROOM  FOREMAN  (M/F) 

The  Day  Publishing  Company  has  an 
immediate  opening  for  a  Pressroom  Fore¬ 
man.  The  selected  candidate  will  hove 
strong  leadership  and  supervisory 
skills.  A  commitment  to  preventive 
maintenance  is  essential. 

This  is  an  excellent  career  opportunity 
offering  a  competitive  salary  and  bene¬ 
fits  package. 

Please  submit  your  confidential 
resume  and  salary  requirements  to: 

The  Day  Publishing  Company 
PO  Box  1231 
New  London,  CT  06320 

ATTN:  Mary-Jane  McGinnis, 

Dept,  EP/0701 

We  are  an  equal  opportunity  employer 
committed  to  diversity  in  the 
workplace. 

M/F/D/V 

SAilS 

SALES  REPRESENTATIVE 

Washington,  Baltimore 
and  Virginia  Area 

You'll  be  selling  our  high  quality 
printing  inks  to  the  newspaper  indus¬ 
try.  Consequently,  you'll  need  some  know¬ 
ledge  of  the  industry  or  graphic  arts;  a 
background  in  pressrooms  is  also 
acceptable.  But  most  important  of  all 
is  your  successful  track  record  in 
sales. 

We  are  a  growing,  successful  aivi- 
sion  of  a  leading  international  firm. 
And  to  get  a  taste  of  the  kind  of  success 
we're  talking  about,  consider  vrhat  we 
offer:  a  company  car,  complete  benefits, 
and  tremendous  opportunity  for  growth. 
For  complete  details,  and  to  arrange  for 
a  LOCAL  interview,  please  send  your 
resume  in  confidence  to: 

LOUIS  A.  SCHIURO 
Human  Resources  Manager 
Sun  Chemical 
CORPORATION 

111  Presidential  Blvd.,  Suite  141 
Bala  Cynwyd,  PA  19004 
An  Equal  Opportunity  Employer 

EXCELLENT  OPPORTUNITY  for  self- 
motivated  person  to  sell  major 
accounts  for  weekly  newspaper  chain, 
located  on  Long  Island,  NY.  Send 
salary  requirements  and  resume  to 
Barbara  Klein,  Richner  Publications, 
379  Central  Ave.,  Lawrence,  NY  1 1 559. 
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HELP  WANTED 

SALES 

SALES 

LEADING  NEWSPAPER  SYNDICATE 
seeks  experienced  salesperson  for  rapid¬ 
ly  growing  oudiotex  product  line. 
Candidate  must  have  a  proven  soles 
record  and  be  a  confident  sales  profes¬ 
sional  in  a  technical  and  competitive 
environment.  Background  in  newspaper 
and/or  telephone  industry  preferred. 
Position  requires  excellent  presenta¬ 
tion  skills  and  the  ability  to  grasp 
detailed  technical  product  knowSdge. 
Frequent  travel  a  must,  but  no  relocation 
necessary.  Campensation  to  match 
skills  and  experience.  Wonderful  growth 
opportunity.  Reply  to  Box  6204,  Editor 
&  Publisher. 

SALES  MANAGER 

Sales  Manager  for  group  of  weekly 
newspapers  in  northeast  suburbs. 

Responsible  for  a  staff  of  1 2  people.  3  to 

4  years  sales  management  required. 
Salary  mid-thirties  with  bonus  and 
benefits. 

Send  a  complete  resume  with  work  and 
salary  history  to;  Press  Publica¬ 
tions,  4779  Bloom  Ave.,  White  Bear 
Lake,  MN  55110. 

POSITIONS  V 

IfANTED 

ADMINISTRATIVE 

EDITORIAL 

Are  you  thinking  of  retiring  but  can't 
find  the  right  person  to  turn  the  reigns 
over  to?  Award-winning  publisher  who 
knows  the  community  journalism  busi¬ 
ness  from  the  back  shop  to  main  street 
looking  for  ownership  opportunity  in 
growing  vibrant  tawn.  Please  contact 
Hugh  Conklin,  725  Denver,  Whitefish, 
MT  59937.  Phone  number  (406)  862- 
0884. 

ASSOCIATE  EDITOR  of  PA  weekly 
seeks  copy-desk  position  at  Ohio 
daily.  17  month's  experience  in  page 
layout,  editing  and  copy  editing. 
Excellent  references.  Call  Martha  at 
(215)  825-0262. 

AWARD-WINNING  American  joumal- 
ist/translator,  in  Germany  since  1974, 
moving  to  U.S.  in  spring,  seeks  position 
as  writer,  researcher  or  editor  in  Zone 
1,  2,  3  or  4.  Specializing  in:  Politics, 
foreign  affairs,  the  arts,  travel.  Box  6206, 
Editor  &  Publisher. 

PUBLISHER  strong  in  marketing, 
generoti  ng  revenue  and  expense  reduction 
seeks  to  apply  20  years  experience  to  new 
challenge  on  weekly  group  or  small-to- 
mid  size  daily.  Send  to  Box  6108, 
Editor  &  Publisher. 

BUSINESS  WRITER  with  background 
in  magazine  editing  and  travel  writ¬ 
ing  seeks  reporting  slot  in  a  small 
city  or  large  town.  Top  skills.  Peter 
(312)  878-3724. 

PUBLISHER  —  Strong  in  editorial, 
marketing,  sales,  finance  and  promo¬ 
tion.  Can  hike  income  and  trim  costs. 
Creative  —  a  problem  solver!  Seeks 
challenging  opportunity  in  metro 
Chicago  andf  N.W.  Indiana.  Send  to  Box 
6184,  Editor  &  Publisher. 

CATCH  A  RISING  STAR!  Syndi¬ 
cated  columnist  with  Simon  &  Schus¬ 
ter  multi-book  deal  seeks  features 
position,  creative  environment.  Call 
Michael  at  (602)  981-8369. 

ADVERTISING 

EXCELLENT  PREP  EDITOR  AVAILABLE. 
Will  make  your  prep  sports  coverage 
sing.  A  team  player.  Can  do  it  all  plus 
deal  with  agate.  (803)  226-1030. 

ADVERTISINGMANAGER— Experienced 
in  marketing,  sales,  and  promation. 
Can  build  revenues.  Seeks  challenging 
position  on  newspaper,  shopper  or  trade 
magazine  in  Chicago  and  suburbs.  Send 
to  Box  6183,  Editor  &  Publisher. 

Experienced  District/Area  Supervi¬ 
sor  w/ major  daily  AM  11  years.  C/J 
experience,  excellent  customer  service 
record.  Handled  up  to  23  carriers  w/over 
4,(XX)  papers.  Prefer  Zone  7-8-9.  (501) 
524-9738. 

EXPERIENCED  business  journalist 
warking  in  Prague  wants  to  cover  Czech 
and/or  East  European  market  (or  US 
publications.  Contact  Betsy  Newberry 
at  011-422-843-582. 

Award-winning,  hungry  reporter  with 
business,  general  assignment  experierKe 
seeks  new  challenge.  Will  relocate.  Box 
6190,  Editor  &  Publisher. 

CIRCULATION 

MEDIA/ENTERTAINMENT  CRITIC 

20  years  Radio  and  TV 
Magazine  feature  experience, 
outstanding  writing  skills. 

(305)  789-4128 

Circulation  Manager  with  over  15 
years  experience  seeking  position  with 
small  to  medium  daily.  Excellent 
track  record.  Box  6115,  Editor  & 
Publisher. 

PERSISTENT,  enthusiastic,  hard-working 
reporter  seeks  environmental  writing 
work  at  established  publication,  or  gen- 
eral-ossignment  position  at  daily. 
Weekly,  daily,  TV,  radio,  coporate  com¬ 
munication  and  enviranmenlal  newsletter 
experience.  If  there's  room  for  me  in 
your  budget,  you'll  get  your  mone/s 
worth.  Zones  4,  7,  8,  and  9  preferred. 
Respond  to  Box  6203,  Editor  &  Publisher. 

SPORTS  WRITER  stuck  in  Alabama 
seeks  chance  with  small  or  mid-size 
daily.  Will  relocate  anywhere.  Six 
years  experience  including  14  months 
with  small  daily.  Ambitious  and 
available  immediately.  Call  Keith 
at  (205)  734-2956. 

PROFESSIONAL  results-oriented 
circulator.  1 2  years  experience,  not  hung 
up  on  titles.  Seeking  training  or  sales 
position.  Available  for  contract 
services  or  employment.  Prefer  Zones  1 , 
2,  or  3  -  (508)  756-0959. 

EDITORIAL 

ADD  ENTHUSIASM  AND  DIVERSITY 
to  your  staff.  I'm  a  woman  sports  repor¬ 
ter  with  21/2  years  experience  covering 
preps  at  a  250,000+  daily.  Looking 
to  bring  my  deadline/feature  writing 
skills  to  a  full  time  position  at  a 
mid-sized  daily.  Clips/references. 
Respond  to  Box  61 85,  Editor  &  Publisher. 

POSITIONS  WANTED 

EDrrORIAL  I  EDITORIAL 


RE-ENTRY:  Weekly/ground-floor  daily/ 
paid  intern  (indentured  servant?). 
Trying  to  restart  derailed  life, 
career.  Early  small-market  print, 
broadcast — from  staffer  to  ed/news 
director.  Decade  freelance  features, 
columns.  Rusty  news,  production; 
quick  study.  Self-starter,  independent. 
Big  on  community  journalism.  Box 
6199,  Editor  &  Publisher  for  current 
clips,  samples,  resume. 

REPORTER  with  5  years  experience  on 
dailies  plus  low  degree  s^s  report¬ 
ing  job  covering  courts,  prisons  or 
legal  affairs.  Will  relocate.  Call 
Pam  (215)  844-7470. 

SPORTSWRITER  formerly  with  award¬ 
winning  Gannett  and  Hearst  daily  news¬ 
papers  is  ready  for  new  challenge.  Contact 
Mark  Spezia  (313)  628-4147.  Will 
work  in  any  Zone. 

THE  NAME  IS  ALBAN.  1 991  degree  from 
Ohio  State.  Looking  for  a  job  on  the 
sports  desk.  I  have  limited  experience. 
Will  move  (2,5).  Contact  Matt,  200 
Elm  Dr.  NE,  Newark,  OH  43055  (614) 
763-3545. 


VETERAN  PUBUSHER  -  Market  driven, 
customer  oriented,  NYTRENG  trained. 
Great  record  of  success.  Top  performer  for 
the  Times,  and  Morris  Newspaper 
Corporation,  also  ovmed  Florida  vreekly. 
Tough  times  demand  lop  talent  in  your 
nnanagement  ranks.  Don't  lake  chances, 
hire  the  best.  For  resume  call  (407) 
952-5119. 

YOU  WANT  TO  MAKE  your  good  news¬ 
paper  even  belter.  I'm  ready  to  help  you 
do  it.  Competitive,  seasons  pro  from 
highly  respected  international  publica¬ 
tion  looking  for  hands-on  editing  sbt.Will 
also  write,  coach  your  junior  staffers. 
Robert  (617)  749-7813. 

FREELANCE 

LOOKING  FOR  SOMETHING  NEW 
AND  DIFFERENT?  How  about  travel  and 
sports  features  from  the  Great  Smoly 
Mountains!  Interested?  Call  (615) 
539-4523. 

PRODUCnON/TECH 

PRODUCTION  &  Technical  Manager 
(25+  years)  large  offset  operation,  se^ 
same  anywhere.  Fully  experienced,  im¬ 
peccable  references.  Box  6180,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1993 

LINE  ADS  POSITIONS  WANTED 

I  week-S7.50  per  line  1  week-$3.95  per  line 

2  weeks-S6.60  per  line,  per  issue,  2  weeks-S3.25  per  line,  per  issue. 

3  weeks-S5.76  per  line,  per  issue.  3  weet(s-S2.75  per  line,  per  issue. 

4  weeks-S4.95  per  line,  per  issue.  4  weeks-  S2.56  per  line,  per  issue. 

Add  $8.00  per  insertion  for  box  service.  Add  $4.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  iines  minimum.  NO  ABBREViATiONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged  the 
following  rates  per  column  Inch,  per  insertion:  1  time,  $90;  2  to  5  times,  $85; 
6  to  13  times,  $80;  14  to  26  times  $75;  27  to  52  times  $70. 

DEADLINE:  8  days  prior  to  publication  dote. 

Contfoct  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditorS’Publisher 

I I  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 


Editor6i’Publisher  •  January  16,  1993 


51 


Shop  Talk  at  Thirty  by  D.E.  Sertec _ 

HOW  TO  KILL  A  NEWSPAPER  101 


KILLING  A  FINE  newspaper  is  no  easy 
task,  students. 

Local  newspapers  are  the  bedrock  of  a 
community,  holding  together  the  mosaic 
of  American  communal  life,  supplying 
identity  and  cohesiveness  to  towns  and 
cities. 

Evisceration  and  annihilation  of  100- 
year-old  papers  are  daunting  challenges 
that  sometimes  take  many  years,  al¬ 
though  there  have  been  some  recent  no¬ 
table  exceptions. 

Today,  class,  we  will  put  it  into  12 
easy,  proven  lessons  which  even  Dr. 
Kevorkian  the  suicide  doctor  would  ap¬ 
prove. 

1.  Buy  a  pair  of  successful,  highly  prof¬ 
itable  sister  papers.  Absentee  ownership 
virtually  ensures  success.  Flex  your  cor¬ 
porate  muscles  by  paying  double  their 
appraised  value.  Immediately  kill  one  of 
the  unnecessary  sisters.  Call  it  a  “merg¬ 
er.”  Rename  the  survivor,  pretending 
that  it  will  serve  both  communities.  This 
recoups  a  lot  of  the  money  you  invested, 
but  incenses  subscribers  of  both  papers. 
Advertise  “two-for-the-price-of-one,” 
even  though  subscriber  cancellations 
start  pourir^  in  —  a  promising  start. 

2.  Bloodletting  should  begin  with  em¬ 
ployee  buyouts  and  forced  retirement  of 
every  top  editor,  senior  reporter  and 
columnist.  They  know  the  town,  its  peo¬ 
ple,  its  history,  its  heartbeat.  Don’t  over¬ 
look  Business,  Sports,  Garden,  Televi¬ 
sion,  Food,  Restaurant  and  Lifestyle.  Re¬ 
place  with  willing  but  less  experienced 
personnel  —  it’s  cheaper.  In  almost  no 
time,  voild,  the  paper  begins  losing 
focus,  quality,  relevance  and  public 
confidence. 

3.  Install  consecutively  about  four 
publishers,  each  with  different  views  and 
agendas.  This  should  really  confuse 
things. 

4.  None  of  this  should  be  done  before 
hiring  MBA  consultants  from  the  Whar¬ 
ton  School  with  pointy  pencils  and 
pointy  heads.  No  decent  Western  news¬ 
paper  can  be  destroyed  without  some 
Eastern  expertise.  Market  researchers 


(Serted  is  a  free-lance  uniter  based  in 
Palo  Alto,  Calif.) 


and  a  corps  of  attorneys  are  vital,  too. 

5.  Don’t  neglect  getting  rid  of  those 
expensive  and  experienced  department 
heads  of  business,  advertising  and  circu¬ 
lation.  Replace  with  willing,  but  less  ex¬ 
perienced  personnel.  It’s  cheaper.  Short¬ 
ly  advertisers  will  quit  in  disgust,  circula¬ 
tion  will  plummet,  so  you  can  slash 
overhead.  Now,  class,  are  you  getting  the 
hang  of  this  course? 

6.  Whatever  you  do,  furlough  those 
sweet,  old  telephone  operators  with  fa¬ 
miliar  voices  and  human  concerns.  Re¬ 


place  with  impersonal,  bloodless  voice- 
mail  with  exasperating  menus  of  alterna¬ 
tives.  This  makes  it  possible  for  the 
overtaxed,  reduced  staff  to  return  calls  of 
advertisers  and  subscribers  at  the  news¬ 
paper’s  convenience,  not  theirs.  This 
simple  step  kills  the  soul  of  a  newspaper 
as  well  as  anything  —  a  must. 

7.  Pay  attention  now,  students,  be¬ 
cause  it  gets  more  complicated  here:  For 
megabucks  buy  up  every  good  and  bad 
community  weekly  newspaper  for  miles 
around,  some  with  antiquated  plants 
and  torpid  balance  sheets.  Their  com¬ 
munities  must  have  more  differences 
than  similarities.  The  marginal  acquisi¬ 
tions  are  marvelous  capital  drains  and 
offer  untold  opportunities  to  practice 
these  lessons. 

8.  From  time  to  time  announce  big 
layoffs  such  as  “20%  reduction  in 
work  force  coming.”  It  will  terrorize 
the  staff,  frighten  vendors,  start  ru¬ 
mors  and  gut  morale.  This  one  is  a 
biggie.  Also,  start  shopping  the  papers 
around,  but  deny  it. 

9.  Go  big-time  with  mostly  national 
and  international  news  like  nearby 
metropolitan  papers.  Lots  of  wire-ser¬ 
vice  copy  instead  of  news  about  your 
community  will  homogenize  the  paper 
with  news  subscribers  have  already 


seen  on  television.  It  is  cheaper,  too. 

10.  For  heaven’s  sake,  start  a  Sunday 
edition  even  though  there  are  plenty  of 
powerful  other  Sunday  papers  around. 
This  is  a  costly,  bonus  drain  of  resources, 
a  proven  way  to  lose  money,  and  not  to 
be  sneezed  at. 

11.  Every  year  or  so,  restyle  the 
anorexic,  twitching  patient.  Rejigger  — 
new  graphics,  typefaces,  color  photos, 
shortened  stories,  news  summaries  and 
front-page  pizzazz,  like  USA  Today.  You 
will  probably  even  win  an  award. 


With  an  undertaker’s  skill,  this  cos¬ 
metic  will  disguise  the  body  but  fool 
no  one. 

12.  Now  you  have  a  lifeless  pulp,  so 
run  a  front-page  story  announcing  that 
the  papers,  real  estate  and  whole  she¬ 
bang  are  up  for  sale.  Should  include  “we 
want  to  concentrate  our  resources  on 
newspapers  that  best  fit  our  strategies.” 
This  is  the  shot  in  the  head,  the  coup  de 
grace,  the  stake  in  the  heart.  Hire  some 
Grief  Counselors.  Cheap  ones. 

So  there  you  have  it,  class.  The  Anato¬ 
my  of  a  Merger,  the  title  of  my  next  book. 
Next  week:  Obituaries  201 . 


Freedom  Forum  grant 

THE  FREEDOM  FORUM,  Arlington, 
Va.,  is  granting  $25,000  to  the  Arlington 
County  Library  to  expand  its  foreign- 
language  collection  focusing  on  books 
that  explain  and  extol  First  Amendment 
freedoms. 

The  library  is  a  department  of  govern¬ 
ment  of  Arlington  County.  In  1990,  the 
county  determined  that  more  than  20% 
of  its  population  came  from  Hispanic 
and  Asian-Pacific  cultures  and  spoke 
languages  other  than  English. 


Install  consecutively  about  four  publishers, 
each  with  different  views  and  agendas. 
This  should  really  confuse  things. 
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Is  your  Newspaper  Profiting 
from  the  Growth  of 
Interactive  Media? 

In  the  past  few  years,  the  number  of  newspq)ers  offering  some  form  of  electronic  services  has  grown  dramatically  to  nearly  2000 
today.  Is  this  a  fad?  Not  likely  say  the  experts  who  believe  that  telecommunications  services  will  become  an  increasingly  important  part 
of  a  newspaper’s  marketing  plan.  Virtually  no  newspapers  have  discontinued  voice  services,  and  the  pioneers  are  adding  new  ones. 

Newspaper  publishers  are  now  using  interactive  media  to  protect  their  revenue  stream,  enhance  the  news  product,  offer 
advertisers  value-added  services  and  differentiate  their  paper.  The  objective  of  the  conference  is  to  provide  up-to-date,  practical  and 
actionable  information  on  the  developments  occurring  in  the  marketplace  today. 

This  is  one  conference  where  newspaper  manj^ement  can  meet  with  the  entire  community  of  suppliers  to  the  voice  and 
electronic  information  services  market. 

If  your  responsibilities  include  revenue  generation,  reader  satisfaction  or  advertiser  attraction  and  retention,  you  should  be  at  this 
important  conference  to  help  strengthen  your  newspqier’s  position. 

Your  Company  Needs  to  be  at  this  Important  Event! 

The  Fourth  Annual  Conference 

Newspapers  and  Teleconununications  Opportunities: 

Voice,  Fax  and  Online  Services 

March  15-17, 1993  Grand  Hyatt,  San  Francisco  on  Union  Square 


Tabletop  exhibits  will  allow  leading  vendors  to  demonstrate  interactive  products/services 
The  complete  cost  of  the  conference  is  $695  before  February  1,  1993. 

For  information  and  a  brochure,  call  Natalie  Kaye  at  (609)  730-1000,  Fax:  (609)  730-1234. 
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Some  of  the  topics  that  will  be  addressed  include: 

•  Getting  Started:  How  to  Do  it  Right 

•  New  Opportunities  for  Online  Services 

•  Growth  in  Fax  Publishing 

•  CD-ROM  and  Multimedia  Publishing 

•  Real-World  Lessons  from  the  Entrepreneurs 

•  Voice  Personals:  The  “Killer”  Application? 

•  Database  Publishing:  How  to  Own  the  Customer 

•  Protecting  the  flassified  Franchise 

•  Will  the  Brooks  Bill  Become  Reality? 

•  Beyond  the  Information  Franchise 

•  Newspapers  and  Directory  Publishing 

•  The  Future  of  Newspapers:  How  to  Get  There  from  Here 


Opinion/Interest  in  Voice/Fax/Online 

(1  =  Not  Important,  10  =  Very  Important) 


Voice 

Fax 

Online 

One  Year  Ago 

5.2 

4.3 

3.6 

Today 

6.6 

5.6 

4.8 

In  One  Year 

7.6 

6.4 

5.7 

Survey  Conducted  by  The  Kelsey  Group  in  Late  1991/  Early  1992 
Among  302  Dailies  and  Weeklies  with  Circulation  over  30,000 
This  survey  is  currently  being  updated  so  new  results  can  be 
compared  with  data  collected  over  the  past  three  years.  Questions 
include  primary  objectives  for  interactive  media,  free  and  paid 
services  being  offered  and  considered,  and  satishulion  levels. 


THE  THOMSON  FELLOWSHIPS 

An  Annual  Program  For  Minority  Journalists 

Thomson  Newspapers  offers  one-year  working  fellowships  for  recent  college  or 
university  graduates  who  plan  to  pursue  a  career  in  newspaper  journalism.  Two 
fellowships  are  available  to  members  of  racial  or  ethnic  minority  groups  in  the 
United  States,  and  one  is  available  in  Canada. 

Each  fellowship  carries  a  $20,000  stipend.  The  company  pays  moving  expenses. 

During  the  year,  each  Fellow  is  assigned  to  a  daily  newspaper  as  a  member  of  its 
editorial  staff.  Training  and  evaluation  are  provided.  Upon  successful  comple¬ 
tion  of  the  fellowship.  Fellows  are  assisted  in  seeking  a  full-time  position  with  a 
newspaper  within  the  group.  However,  there  is  no  obligation  on  the  Fellows  to 
remain  within  the  group. 

Thomson  Newspapers,  headquartered  in  Toronto,  publishes  162  daily  newspa¬ 
pers  and  more  than  70  non-dailies  in  North  America.  The  company  is  an  equal 
opportunity  employer. 

Applicants  should  send  a  resume,  five  clippings  or  other  work  samples,  a  list  of 
three  references  and  a  cover  letter  to: 

Hunter  T.  George 
Vice  President 

Director,  Editorial  Development 
Thomson  Newspapers 
65  Queen  St.  W. 

Toronto,  Ontario 
Canada 
M5H  2M8 


The  deadline  for  applications  is  May  1 . 
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